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Worldwide

COSMETICS

market 2013

5,0%

*Excluding soaps and toothpaste. 2013 provisional estimates.
Source: L’'Oréal estimates. Excluding exchange rate impact.



OUTPERFORMING

the market

MARKET L'OREAL

*excluding soaps, razors and toothpastes. 2013 provisional estimates
Source: L’'Oréal estimates. Excluding exchange rate impact
** Like-for-like cosmetics sales growth
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* Like-for-like sales growth
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CONSUMER
PRODUCTS

* Like-for-like sales growth
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ABIMES, DESSECHES

[ RECONSTRUCTION INTEGRALE
[ OEFENSES RESTAUREES
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THE MARKET




ACTIVE
COSMETICS

/0%

* Like-for-like sales growth




VOTRE PEAU IDEALE

VICHY

LABORATOIRES




LA ROCHE-POSA

LABORATOIRE DERMATOLOGIC

4YEAR

RUNNING
OF DOUBLE DIGE
GROWTH




) CA NDINAVIA

WESTERN
EUROPLEY

* Like-for-like cosmetics sales growth

GERMAN X

FRANCE
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3.8%

* Like-for-like cosmetics sales growth



NEW
MARKETS excluding Japan i




EASTERN
EUROPE’

LATIN
AMERICA’

excluding Japan
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* Like-for-like cosmetics sales growth

*As of July 1st 2013, Turkey and Israel, which had previously been recorded under the Africa, Middle East zone were transferred to the
Eastern Europe zone. All figures for earlier periods have been restated to allow for this change.



Profitability: 165%  169%

STRONG
GROWTH

and 1improved quality

a % of sales)

2012 2013



OPERATING PROFIT

BY REGION*

(as a % of sales) (as a % of sales)

BY DIVISION*

22.2% 18.7% 19.2%

+90pb ,30pb +70pb

PAORSY 19.9% 20.0% AW

PROFESSIONAL CONSUMER L’'OREAL ACTIVE WESTERN NORTH NEW
PRODUCTS PRODUCTS LUXE COSMETICS EUROPE AMERICA MARKETS

* Before central group expenses, fundamental research expenses, stock-option & free
grant of shares expenses and miscellaneous items - as a % of total cosmetics sales
** Cosmetics division total



A business model based on

Stron

VAL
CREATION




We are tackling
2014

with CONFIDENCE and
DETERMINATION



LIKE-FOR-LIKE CONSOLIDATED
GROWTH SALES

1t Quarter

2014 + 315 5 64

CONSOLIDATED SALES BILLION EUROS
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CONSUMER L’OREAL
PRODUCTS LUXE

Growth
18 Quarter +1.2%

2014

EVOLUTION OF THE DIVISIONS +8.7%
1ST QUARTER 2014
LIKE-FOR-LIKE

ACTIVE PROFESSIONAL
COSMETICS PRODUCTS



WESTERN
EUROPE

Growth
1t Quarter

2014

NORTH
AMERICA

EVOLUTION OF THE ZONES

ST QUARTER 2014 LIKE-FOR-LIKE NEW

MARKETS




CONFIDENCE IN OUR
ABILITY TO OUTPERFORM
[/ THE MARKET
/' AND TO ACHIEVE ANOTHER
/" YEAR OF GROWTH IN BOTH
SALES AND PROFITS
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Strong Commitment to

RESEARCH
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veloping our Brand
/ PORTFOLIO



The most varied, the richest,

AND THE MOST POWERFUL
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Strengthening our

GEOGRAPHIC POSITIONS
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Putting

PEOPLE FIRST

and the Permanency of our
corporate culture :
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Continuity of our

ETHICAL APPROACH
(_ovalence
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WORLD’S MOST ™

= ETHICAL
a1|COMPANIES

WWW.ETHISPHERE.COM
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Inventing , A New
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Our Mission

EAUTY
for All




Globalisation that

respects differences



Our objective

BILLION
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New

SHAREHOLDING

Structure®

Bettencourt
Meyers Family

33.31%

Treasury stock

1.27%

Nestlé

23.29%

Other

42.13%

* % of share capital based on a total number of shares of 606,059,384 as of 01/31/2014
After cancellation of the repurchased shares



+3% +3%

*Diluted earnings per share based on net profit excluding
non-recurring items, attributable to owners of the company
**Actual impact depending on the closing date of the
transaction

2014E 2015E
FULL-YEAR IMPACT**



New

SHAREHOLDING

Structure®

Bettencourt
Meyers Family

33.31%

Treasury stock

1.27%

Nestlé

23.29%

Other

42.13%

* % of share capital based on a total number of shares of 606,059,384 as of 01/31/2014
After cancellation of the repurchased shares
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FEXTREMELY

' ACTIVE

- Board & Committees




£ of our SHAREHOLDE







L’'OREAL YD 151

Octobre 1963

Consell d'administration MM. Francois Daure, Président-Directeur Général; Georges Maxgror, Arthur
DUBRUILLE, lhlllppc lm».u\m.. Administrateurs.
Commissaires : MM, Gaston LeEcCHENE, Plerre FRoissanr,
Direction. M. Francols l)u.w. l’r«-sldrnl-I)ircctrur Général; M, Henrl Fresvag, Direcleur
Général Adjoint,
Capttal, Actuellement . F 27.500.000
divisé en 275.000 actions dr 100 l'rnncs nomlnul dmcmlc

Parts de fondateur
et parts bénéficiaires. Néant. (Voir note en K. de page.)
Obligations. Néant,
Cotation, Actions -+ Boum d!\ (Cote officielle, rubrique n* 28 « Divers »,
page 27).
Codes. SICOVAM. & : N°® 3.927
Alphanu u' que ‘\lt'Oﬂ‘ : .\'" 669.065.
: Banque Nationale pour le Commerce et I"Industrie,

O"P
Crédit a
n'ferls : Banque Nationale pour le Commerce et 1"In-

Service financier.

63 B 1210,
© ation et la vente de produils cosmétiques en général, notamment
‘\o destinés & 'entretien, au traitement et & 1'embellissement des
c‘ et de la peau par tous prou-déq des produits de larfumcrle et d’hygiéne,
° a fabrication et la vente de tous appareils destinés aux mémes fins que
w grodults ci-dessus.

A démonstration et la publicité de ces produits et appareils ainsi que
I'instruction professionnelle des techniciens appelés & les présenter ou h(ﬂ
utiliser.

Toutes ' opérations commerciales, industrielles, financiéres, mobiliéres ou
immobiliéres se rattachant directement ou indirectement aux objets ci«dessus
ou a tout objet similaire ou connexe,

' dystine,
Siege social. w( léd!q © 14. rue Royale, Tél, : RIC. 35-80. Adr. tél. : OREALPARIS.

Objet.




13000
SHAREHOLDERS

.. present or represented










INCREASE IN ADJUSTED
DT 1 n DEND IN EUROS

0.097
0.008 Q22

1980
1990

*Proposed at the Annual General Meeting of April 17th, 2014
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A% OF NET PROFIT

38,5

35,7% 96,0% 36,6% 36,8%

33,6%

31,6%

2915 S0:2%

1997 1998 1999 2000 2001 2002 2003 2004 2005 2006

* Taking into account the Sanofi-Synthélabo history with regards to the dividends
** Proposed at the Annual General Meeting of April 17th, 2014




2012

** *Proposed at the Annual General Meeting of April 17th, 2014




WHO HAVE HELD SHARES IN
.,}Z?;.TERED FORM FOR AT LEAST 2 YEARS

2.758

2012

Proposed at the Annual General Meeting of April 17th, 2014
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Avertissement / Disclaimer
« Ce document ne constitue pas une offre de vente ou la sollicitation d’ une offre d’ achat de titres L" Oréal. Si vous souhaitez obtenir des informations plus complétes concernant L’ Oréal, nous
vous invitons a vous reporter aux documents publics déposés en France auprés de | Autorité des Marchés Financiers (également disponibles en version anglaise sur notre site Internet
www.loreal-finance.com).Ce document peut contenir certaines déclarations de nature prévisionnelle. Bien que la Société estime que ces déclarations reposent sur des hypotheses raisonnables
a la date de publication du présent communique, elles sont par nature soumises a des risques et incertitudes pouvant donner lieu a un écart entre les chiffres réels et ceux indiqués ou induits
dans ces déclarations.»

"This document does not constitute an offer to sell, or a solicitation of an offer to buy, L’Oréal shares. If you wish to obtain more comprehensive information about L’Oréal, please refer to the
public documents registered in France with the Autorité des Marchés Financiers (which are also available in English on our Internet site: www.loreal-finance.com).This document may contain
some forward-looking statements. Although the Company considers that these statements are based on reasonable hypotheses at the date of publication of this release, they are by their nature
subject to risks and uncertainties which could cause actual results to differ materially from those indicated or projected in these statements."

April 17th, 2014 114 L’'OREAL




