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Contribution to World GDP growth (%)
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Source: Nominal GDP growth i IMF World Economic Outlook Oct. 2009 - BCG 2010
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The Worl débs Economi

from New York to Shanghai and New-Delhi?
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Source: Wolfensohn Center for Development i The Emerging Middle Class in Developing Countries (Homi Kharas) March 2010
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Asian economies

Key economic indicators (2010)
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6.8 11.0 14.5 10.4 7.8 6.1 7.3 6.8

GDP growth

2009-2010 4.0 6.2 10.3
(%)

GDP growth

2010-2011 1.4 45 9.6 5.4 5.4 5.2 8.2 4.0 6.2 5.0 6.3
(€0

Inflation rate

% -0.7 3.0 3.3 2.4 1.0 2.8 12.1 e 5.1 3.8 9.2

(2010)

Investments

2011 21.9 29.1 48.6 24.7 22.4 25.9 39.2 27.9 33.5 15.7 36.4
% GDP

Trade

balance 2010 84 48 169 -42 10 45 -110 15 23 -4 -12
(US$ bn)

Total GDP: IMF, International Financial Statistics. At constant prices, in U at fixed 2010 exchange rates, year-on-year growth
Inflation: IMF, International Financial Statistics. % growth.

Investment: IMF, International Financial Statistics, % of GDP

Trade Balance: The Economist, $US Billion
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Total GDP by country (2006-2050)

Ranking in terms of total GDP at current exchange rates up to 2010

Rank 2006 2006 2010 2015 2020 2025 2030 2035 2040 2045 2050 Rank 2050
N 1 USA China N 1
N 2Europe G8 USA N 2
N 3 Japan India N 3
N 4 China —O—C0- Europe Gg8 N 4

| |
| |
| |
1 1
| |
| |
| |
| |
1 1
| |
| |
| |
| |
N 8 India Japan N 8

Source: PwC Research, « The World in 2050 »

. L'OREAL



GDP per capita in China from 1990 to 2010
GDP per capita in India from 2000 to 2020

A 10 years gap between the two countries

3E :;0: 1990 2000 2010
Indian average GDP per capita 2000/2020 = 1876
- 000 Chinese average GDP per capita 1990/2010 = ¥263
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Total GDP: Euromonitor International from International Monetary Fund (IMF) - G | Current Prices | Fixed 2010 Exchange Rates
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= A dynamic and resilient global cosmetics market*

(annual growth rate, 1995-2010)

+5.49% +5.5%

+5.3% +5.3%

+4.9% +4.9% +5.0%
43 +4.6%
+4.3%
° H.0%  aa. +4.2%
+3.4%

+3.0% +2.9%

+1.0%

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

*Source: L 6 O re@&timates - Excluding soaps and toothpastes. Excluding exchange rate impact
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Worldwide Cosmetics Market* in 2010

(in billion euros)

80% of the worldwide market in 27 countries

Europe 5
27

Brazil
9

* excluding soaps , razors, blades and toothpaste

L6Or ®al [E ©n a 2618 higher revised basis.
Translated into euros at foreign exchange rates of 12.31.2010
Europe 5 = France, Germany, UK, Italy & Spain

Next 15 = Argentina, South Africa, Colombia, Thailand, Indonesia, Ukraine, Poland, Saudi Arabia, Egypt, Nigeria, Philippines, Vietnam, Pakistan, Kazakhstan, Turkey
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The Asian Cosmetics Market* in 2010

(in billion euros)
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South Korea

3.1

Greater China

- 11.2
a2

{

>
r L]
l‘ ) V4 |
. A
\+16.2f% \

y.

* excluding soaps , razors, blades and toothpast
L6Or ®al EQGntai20b@Higbes revised basi
Translated into euros at foreign exchange rates of 1
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Yearly cosmetics consumption

INn the Asian markets (in euros per capita)

ul48.1

France: ul04.2
United States: 088.7

Japan Singapore Korea Malaysia Thailand Philippines China Indonesia Vietnam India

9D e Em=mPOD O O

Excluding soaps, toothpastes and razors , =
L6Or ®al ¢ 2010 Netananefacturing prices -14- LOREAL
Exchange rates at December 31st, 2010



Great diversity of the Asian cosmetics markets

In terms of retailing

100
13,1

90 236 24.9

80

70

60 - .
M Direct sales

50 - M Pharmacies
M Selective

40 - M Hair salon
¥ -

30 - Mass-Market

20 -

10 -

0 - I I |

Japan China India Thailand

Sour ce: L o6Or-®xdludirgsdapsmara toetlspastes
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Great diversity of the Asian cosmetics markets

In terms of categories

100

90 -

80 -

70 -
M Others

60 - M Fragrances
®Hygiene

50 - MBody care

40 M Face care
M Make up

30 W Hair care
M Hair color

20 -

10 -

0 |

Japan China India Thailand

Sour ce: L o6Or-®xdludirgsdapsmara toetlspastes
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The New Countries
Sources of Growth Iin the Asia-Pacific Zone

Market Growth (2010-2015)

Market Size in Billion Euros
Countries Growth Factor
2010 2015*

Japan 29.4 29.8 X 1.01
China 14.8 24.1 X 1.63
South Korea 4.8 m X 1.32
India 2.9 l 5.9 ’ X 2.04
Australia 3.3 m X 1.17
Thailand 2.3 l 3.5 ' X 1.49
Indonesia 1.5 3.0 X 1.94
Philippines 1.5 2.1 X 1.43

I

Total Market 60.5 78.5 1.30

Source: Euromonitor (sell out) - *estimates.
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Once fundamental needs have been met,

per capita cosmetics consumption grows rapidly

GDP growth and per capita

cosmetics consumption

A .
Cosmetics
consumption/inhab*.
150
100
South Korea |
50 L
Thailand
Philippines L2
@ Vietnam @& China
0 INDIA \!J Indonesia
1 10 100

GDP/inhab.

@ Per capita GDP (In thousands of US dollars) Em Per capita cosmetics consumption (US dollars)

"Sources: Lo Ori @ Work Ecoromi@aQutosk
United Nations, Department of Economic and Social Affairs, Population Division (2008) ; =
* Cosmetics consumption revised with sanitary equipment rate. -18- I—OREAI—



A 12 years gap between the

Indian and the Chinese cosmetics market

€ million
1997 2003
16000 2015
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Source: Euromonitor T Manufacturing prices- Euros -19- LOREAL



Asia In the Worldwide Cosmetics Market

From 2005 to 2020 (possible scenarii*)

2005 2010 2020 scenario*

€95bn €144bn

Asia excl. Japan

16.9%
Asia excl. Japan —
15.8%
.V

Sources: L 6 Or estimbtes
*L 6 O rp@sasilble scenario for 2020 i Excluding soaps, razors and toothpastes.
At current exchange rates.(2005-2010)

Asia excl. Japan
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The new middle-class is now
having access to modern cosmetics

Wealthy
classes

Popular
classes

World 2010: 6 billion people
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The new middle-class i1s now

having access to modern cosmetics

toward the new middl e

Wealthy
classes

Popular
classes

World 2025: 8 billion people
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The new middle-class i1s now

having access to modern cosmetics

e .toward the new middle classes

Wealthy
classes

Popular
classes

World 2025: 8 billion people
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Income projections for 2025: more and more consuming and

Income segment

per capita ($ PPP) 2007
Global 100,000+
Number of households

70,000-100,000 (as a %)
20,000-35,000
Aspiring 10,000-20,000

7,500-10,000

35,000-70,000

60

5,000-7,500 61

2,000-5,000

1,000-2,000

<1,000

Source: McKinsey Researchi A Ur ban TW0old | d o
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' - China and India;
e the rise of the middle-classes

Income segment :
per capita ($ PPP) China
Affluent i $ 20 per Number of people

person a day Urban+Rural 4
Upper Middle

(as a %)

Mid Middle $4 to $10 per
person a day

| $2 to $4 per

person a day

$10-$20 per
person a day

48

22

< $2 per person
a day

59

Sour ce: NThe Rise of Asi aodos Mi ddl e Cl asso, Asi an Devellejme,nt B a
Estimates based on 2007 data. -25- L REAL



