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MARKET SHARE

*Source BMS 2023 + Kline 2022
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FULL YEAR 2028
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REDKEN
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POWERED BY SCIENCE £
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Redken > Acidic Bonding Concentrate

STRONGER HAIR, —
IMMEDIATE RESULTS’

REDKEN

5TH AVENUE NYC

N1
PROFESSIONAL
HAIRCARE BRAND®

*Sell out total Redken (Haircare + styling) Retail & online. Circana, Total Hair
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OUTPERFORMED
ACROSS ALL CATEGORIES
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HAIR COLOR
+4%*

2023 vs 2022

*Like-for-like vs 2022
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OUR

WINNING

STRATEGY



1 . OUR STRONG

MOMENTUM

ON PREMIUM HAIRCARE




POWERFUL BRAND

PORTFOLIO

shu uemura
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KERASTASE @PUREOLOGY

COREAL REDKEN MIZANIL  PULPRIOT

PARIS  85TH AVENUE NnYc  TEXTURE LOVESINCE 1991

i MAtrix a8 BIOLAGE
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E-COMMERCE & SPECIALTY RETAIL

g

35

OF OUR TOTAL
TURNOVER

*E-commerce: Sales achieved on our brands’ own websites and estimated sales achieved by our brands corresponding to sales
through our retailers’ e-commerce websites (non-audited data)
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RISE OF

INDEPENDENT

STYLISTS
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COLOR GELS 10 MmN

COVER YOUR CLIENT
S GRAY ON YOu
3NEW SHADES AVAWABLE R SCHEDULE

COMMERCE

MOP BY CRTEGC

Categoﬁés
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WHATS MEW

T‘end'\ng NOW

LOREAL

PARTNER SHOP

250 1000

BAIN SATIN RICHE - VERY BAIN SATIN RICHE - VERY LAT VITAL - DRY HAR
DRY HAIR (MEDIUM TO DRY HAIR (MEDIUM TO (FINE TO MEDIUM)
THICK) THICK) Werastase - Mutrivve
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ACCESS

WHAT WILL BE YOUR NEW SKILL?

Unlock your passion and leam more from your favourite brands. Jump in ana start
your journey with L' Oréal ACCESS. The platform for professional hairdressers.

Discover

Explore by categories

EDUCATION

1prt 9RG
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SOCIa//y SEVV}’ POV Artist - Tik Tok IWAJRIX/ TONAL CONTROL Hairstylists for the Future

Discover our brands




Browse our categories

SERVICES

LOREAL

PARTNER SHOP

Over 1000 products from trusted brands, new to
L'Oréal Partner Shop
and hand-picked just for you.
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OUT OF

[ MILLION

INDIVIDUAL STYLISTS
IN THE WORLD




INTERACTING WITH

3 MILLION

STYLISTS

*Estimate



CONTINUOUS

REINVENTION
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g LOREAL - zuv . AirLight Pro

INNOVATION IN

BEAUTY TECH
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4~ Water Saver
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This image is generated by Atrtificial Intelligence, meant to ig \-‘e your inspiration and not to replace\l'hhi]gn hair.




DISCLAIMER

“This document does not constitute an offer to sell, or an offer to buy
L’Oreal shares. If you wish to obtain more comprehensive information
about L’Oreal, please refer to the public documents registered in France
with the Autorite des Marches Financiers (which are also available in
English on our internet site: www.loreal-finance.com). This document
may contain some forward-looking statements. Although the Company
considers that these statements are based on reasonable hypotheses at
the date of publication of this release, they are by nature subject to risks
and uncertainties which could cause actual results to differ materially
from those indicated or projected in these statements.”






