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A GREAT YEAR
2023

FOR THE GROUP



BEST GROWTH

OUTSIDE OF POST-COVID REBOUND IN 2021

IN 20 YEARS

+11%
LIKE-FOR-LIKE

1

1 2023 like-for-like sales growth.



DYNAMIC
EXTREMELY

BEAUTY MARKET

1+8%
1 L’Oréal beauty market estimates based on manufacturer’s net prices, 

excluding soap, toothpastes, razors and blades. At constant exchange rate.



GREW
FASTER

THAN THE MARKET
1.4X1

1 2023 like-for-like sales growth.



19.8%
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18.6%

A RECORD
OPERATING MARGIN

1 Based on 2023 sales.
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VIRTUOUS
CIRCLE

TOP-LINE GROWTH

CONTROLLED SG&A

STRONG A&P
INVESTMENTS

HIGH GROSS
MARGIN

STEADY IMPROVEMENT
IN PROFIT



20232022 2022 2023

INCREASED
GROSS MARGIN

CONTROLLED
SG&A

20232022

INCREASED
BRAND INVESTMENT

20232022

STRONG OPERATING
PROFIT MARGINS

2023
VIRTUOUS P&L

1 Based on 2023 sales.      2 Including Aesop.

73.9%
72.4%

18.5%18.4%

32.4%
31.5%19.8%19.5%

+150 Bps1

+10 Bps2

+90 Bps1

+30 Bps1



By 2025,
L’Oréal will reach

100% renewable energies 
for its sites. 1

By 2030, 100%
of the water required by 

our factories’ utilities will be 
derived from water reused

or recycled in a loop.

By 2030, 100%
of our biobased ingredients

will be traceable and will come 
from sustainable sources,

none will be linked
to deforestation.

By 2030, 95%
of our ingredients in formula 

will be biobased, derived 
from abundant minerals

or from circular processes.

By 2030, 100%
of our plastic packaging

will be either from recycled
or biobased sources

(we will reach 50% in 2025).

91% 14% 93%

CLIMATE WATER BIODIVERSITY RESOURCES

2022 result: 89% 2022 result: 13% 2022 result: 92% 2022 result: 61% 2022 result: 26%

65% 32%

JOURNEY
L’ORÉAL FOR THE FUTURE

1 This concerns the operated sites of the Group, excluding security installations. The operated sites include all production sites (factories, distribution centers) as well as administrative sites and research centers. Only sites with more than 50 people are included.
2 14% of the Group’s factories, ie. 5 factories, were “Waterloop”: 100% of the water required by the utilities (cleaning equipment, steam production, etc.) is derived from water that is reused or recycled in a loop on the site.
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8 YEARS IN A ROW 
AAA BY CDP



MILESTONES
12

OF THE 2023
VINTAGE YEAR



41.2

22.1 22.5
24.3 24

26 27
29.9

28

32.3

38.3

2013 2014 20232015 2016 2017 2018 2019 2020 2021 2022

3RD

MILESTONE #1

SALES IN BILLION EUROS

CONSECUTIVE
YEAR

OF DOUBLE-DIGIT
GROWTH 1

1 2023 like-for-like sales growth.



MILESTONE #2

GREW IN UNITS
IN 2023

+4%
IN VOLUME



MILESTONE #3

BEST
GROWTH

IN OVER 30 YEARS

+12.6%
1 2023 like-for-like sales growth.

1



MILESTONE #4

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

6.4

5.1

3.9
32.7

2.32.11.91.81.71.6

6 CONSECUTIVE YEAR
TH

OF DOUBLE-DIGIT GROWTH

SALES IN BILLION EUROS

1 2023 like-for-like sales growth.
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#1
LUXURY

BEAUTY PLAYER

MILESTONE #5



MILESTONE #6

ACQUISITION



ONE MORE
BILLIONAIRE
BRAND

MILESTONE #7



MILESTONE #8

MARKET SHARE
25%

1 Based on 2023 sales.
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EMERGING MARKETS

>15%
CONTRIBUTION TO SALES 

CONTRIBUTION TO GROWTH 
30%

MILESTONE #9

1 Based on 2023 sales.

1

1



MILESTONE #10

1ST

DOUBLE-DIGIT

IN OVER 20 YEARS
GROWTH

+16%

EUROPE

1 2023 like-for-like sales growth.

1



MILESTONE #11

NORTH AMERICA

USA

THRESHOLD

REACHED

€10Bn
FOR THE FIRST TIME

1 2023 sales.

1



MILESTONE #12

NORTH ASIA

MARKET SHARE
+80 Bps
IN THE CHINESE
ECOSYSTEM



HAINANMAINLAND CHINA HONG KONG

THE CHINESE ECOSYSTEM



MAINLAND CHINA

DISAPPOINTING
MARKET

~0%
MARKET

1 L’Oréal beauty market estimates based on manufacturer’s net prices, 
excluding soap, toothpastes, razors and blades. At constant exchange rate.
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OUTPERFORMING
THE MARKET

+5.4%
SELL-IN

+7.7%
SELL-OUT

MAINLAND CHINA

1 2023 like-for-like sales growth.
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6x6 FASTER THAN THE MARKET x3
MAINLAND CHINA

1
1

1 2023 like-for-like sales growth.



HAINAN

SEVERE IMPACT 
DAIGOU POLICY 

-20%
MARKET

1 L’Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.       2 Estimated sell-in figures.

1-2



BEST GROWTH ON RECORD 
IN JAPAN



+23.2%+23.2%
SAPMENA-SSA

+24.4%+24.4%
LATIN AMERICA

1

+11.8%+11.8%
NORTH AMERICA

-0.9%-0.9%
NORTH ASIA

2023 like-for-like sales growth. 

1 South Asia - Pacific - Middle East - North Africa/Sub-Saharan Africa.

+16.0%+16.0%
EUROPE

+11%
GROUP GROWTH

OF OUR MULTIPOLAR MODEL
THE POWER 



#1 USA
#2 CHINA

DACH

MEXICO

UK/IRELAND

SPAIN/PORTUGAL

FRANCE

AUSTRALIA/NEW ZEALAND

BRAZIL

NORDICS

CONTRIBUTORS
TOP GROWTH 



CONTRIBUTORS
TOP GROWTH 

INDIA#15



IN THE INDUSTRY
BEST BRAND PORTFOLIO



YEAR OF VALORIZED INNOVATIONS
2023



AGILITY
AT THE CORE



SHIFTING
RESOURCES
WHERE THERE IS TRACTION



2013 2014 20232015 2016 2017 2018 2019 2020 2021 2022

DIVIDEND
IN EUROS

Loyalty bonus +10%2

Dividend increase for shareholders
who have continuously held shares
in registered form for at least two full calendar years

1 Proposed at the shareholders’ meeting to be held on 23 April 2024.
2 2023 dividend paid in 2024: pay-out of the 10% loyalty bonus (preferential dividend of +10%) for shares held in registered form since 2021.

2.50 2.70
3.10 3.30

3.55
3.85 3.85 4.00

4.80

6.00 +10%

6.601



2024
OUR FUTURE
GROWTH
DRIVERS



CONFIDENCE
IN BEAUTY MARKET GROWTH 



DOPAMINE
EFFECT
OF BEAUTY



+4/5%1

+4% +4%
+5%

+4% +4% +4% +4%
+5%

+6%
+5%

+8%

-8%

+5%
+4%

+5%
+4% +4% +4%

+5% +5%

+3%

+5%

+1%

2020

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2021 202220092000 2001 2002 2003 2004 2005 2006 2007 20081999 2024

+6%

+8%

2023

WILL CONTINUE TO GROW
BEAUTY MARKET

1 L’Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



GROWTH DRIVERS 



BRAZIL

MEXICO SAUDI ARABIA INDIA

INDONESIA

EMERGING MARKETS

INCREASINGLY
IMPORTANT CONTRIBUTORS 

GROWTH DRIVER #1

CERAN



RISE OF THE
MIDDLE CLASS

+250M
POTENTIAL CONSUMERS BY 2030

INDIA & INDONESIA 

#1 EMERGING MARKETS



OUR WELL-ESTABLISHED
LOCAL FOOTPRINT

#1 EMERGING MARKETS



#1 EMERGING MARKETS

DIRECT ACCESS
TO YOUNG CONSUMERS



SAPMENA-SSA1LATIN AMERICA

#1 EMERGING MARKETS

SAPMENA-SSA1

≃12%
LATIN AMERICA

≃11%

STRONG MARKET SHARE
OPPORTUNITIES 

1  South Asia - Pacific - Middle East - North Africa/Sub-Saharan Africa.



OF CERAVE

PROMISING
LAUNCH

#1 EMERGING MARKETS

IN INDIA



IS STILL 
THE NEXT CHINA

CHINA

GROWTH DRIVER #2



6%
MARKET GROWTH = 1/2 ITALY

EVERY YEAR

#2 CHINA



100M100M
L’ORÉAL

CONSUMERS

400M400M
POTENTIAL

CONSUMERS

A LOT OF OPPORTUNITIES
TO RECRUIT
NEW CONSUMERS

#2 CHINA



IN THE LOCAL MARKET
BUILDING BRAND LOVE

#2 CHINA



VALORIZED PRODUCTS
HIGH-PERFORMING

#2 CHINA



A TRUE
O+O EXPERIENCE

A TRUE
O+O EXPERIENCE

OF SALES
62%

E-COMMERCE#2 CHINA

1 2023 like-for-like sales growth for sales achieved on our brands’ own websites + estimated sales achieved
by our brands corresponding to sales through our retailers’ websites (non-audited data).

1



REINFORCING
OUR LOGISTICS

CAPABILITY
SMART FULFILLMENT

CENTER INAUGURATION (SUZHOU)

#2 CHINA



CHINESE BEAUTY
INVESTING IN RISING

START-UPS

#2 CHINA



REMAINS AN OPPORTUNITY 
TO BUILD BRAND LOVE

TRAVEL RETAIL

#2 CHINA



CONFIDENCE
IN NORTH AMERICA & EUROPE

GROWTH DRIVER #3

NORTH AMERICA

+10%+10%
MARKET

+11.8%

EUROPE

+13%+13%
MARKET

+16.0%

GROWTH IN 2023

1 2 1 2

1 L’Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.       2 2023 like-for-like sales growth.



ARE TRULY BOOMING
BOOMERS

21%
OF THE POPULATION

IN NORTH AMERICA

18%
OF THE POPULATION

IN EUROPE

#3 EUROPE & NORTH AMERICA



UNPARALLELED
EXPERTISE ON AGING 

& LONGEVITY

#3 EUROPE & NORTH AMERICA



NORTH AMERICA

HIGHEST PERCENTAGE 
OF AFFLUENT CONSUMERS

#3 EUROPE & NORTH AMERICA



IN EUROPE

DERMATOLOGICAL 
PRODUCTS

SKIN
MARKET

TOTAL
1/3

#3 EUROPE & NORTH AMERICA

IS BOOMING
MEDICALIZATION



OUT OF FOUR
THREE

TOP DERMA
BRANDS

IN EUROPE

#3 EUROPE & NORTH AMERICA



GROWTH DRIVER #4

FUELING OUR BUSINESS
WITH STRONG INNOVATION



2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

748
680

761 794 841 877
914

985 1029
1139

964

1289

INVESTMENT IN R&I
CONSISTENT

IN MILLION EUROS

#4 R&I



#4 R&I

A GRAND CRU
OF INNOVATION
IN 2023



GRAND CRU
ANOTHER
2024

#4 R&I



DIGITAL LEADERSHIP
OUR

GROWTH DRIVER #5



USING AI
TO IMPROVE A&P

GROWTH DRIVER #6



GROWTH DRIVER #6

USING AI
TO IMPROVE A&P



THE BOUNDARIES
OF CREATIVITY

PUSH

#6 AI BOOSTED A&P



OF OUR
4 DIVISIONS

COMPLEMENTARITY 

GROWTH DRIVER #7



DEMOCRATIZE
& PREMIUMIZE

#7 ALL OF BEAUTY



#7 ALL OF BEAUTY

IN EMERGING
MARKETS

ACCELERATES
PROFITABLY



BEAUTY ASPIRATIONS
LUXURY

#7 ALL OF BEAUTY



#7 ALL OF BEAUTY



NEW

LICENCE

#7 ALL OF BEAUTY



OMNI-CHANNEL
TRANSFORMATION

#7 ALL OF BEAUTY



RISE OF INDEPENDENT
STYLISTS

#7 ALL OF BEAUTY



PRESCRIPTION
MODEL

MEDICAL

#7 ALL OF BEAUTY



SERIOUS & SAFE
SKIN & HAIRCARE

#7 ALL OF BEAUTY



INVENTING
THE FUTURE
OF BEAUTY



FUTURE OF BEAUTY

MORE 
PERSONALIZED 

MORE
INCLUSIVE

MORE
SUSTAINABLE

AUGMENTED BY TECH



IN LAS VEGAS
2024

KEYNOTE
SPEECH



BEAUTY TECH
LEADING

COMPANY



LEVERAGING
AI & DATA
TO BOOST
INNOVATION



PROVIDING
CONSUMERS
WITH ACCURATE
& PERSONALIZED
RECOMMENDATIONS



BEAUTY DEVICES 
& TOOLS

LAUNCHING
CUTTING-EDGE





OUR EXTERNAL
PARTNERSHIPS





Water Saver
x



WIDENING
OUR R&D ECOSYSTEM



MICROBIOME
INNOVATION



BIOTECH
INGREDIENTS



EXPLORING LONGEVITY



PASSION 
FOR 115 YEARS
AND BEYOND



THE DRAGON
THE YEAR OF



“ This document does not constitute an offer to sell, or an offer to buy
L'Oréal shares. If you wish to obtain more comprehensive information about
L'Oréal, please refer to the public documents registered in France with the
Autorité des Marchés Financiers (which are also available in English on our
internet site: www.loreal-finance.com). This document may contain some
forward-looking statements. Although the Company considers that these
statements are based on reasonable hypotheses at the date of publication
of this release, they are by nature subject to risks and uncertainties which
could cause actual results to differ materially from those indicated or
projected in these statements.”

Disclaimer
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