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2023

A GREAT YEAR
FOR THE GROUP




BEST GROWTH
IN 20 YEARS

OUTSIDE OF POST-COVID REBOUND IN 2021

+11%

LIKE-FOR-LIKE

12023 like-for-like sales growth.
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~AUTY MARKE

+8%

TL’Oréal beauty market estimates based on manufacturer’s net prices,
excluding soap, toothpastes, razors and blades. At constant exchange rate.
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1.4X FASTER
THAN THE MARKET

\ 12023 like-for-like sales growth.



A RECORD
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TBased on 2023 sales.
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LOREAL

GROUPE

VIRTUOUS
\  CIRCLE

STRONG A&P
INVESTMENTS

HIGH GROSS
MARGIN

CONTROLLED SG&A
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INCREASED CONTROLLED STRONG OPERATING INCREASED

GROSS MARGIN SGE&A PROFIT MARGINS BRAND INVESTMENT

TBased on 2023 sales. 2 Including Aesop.



L’OREAL FOR THE FUTURE

CLIMATE WATER
By 2025, By 2030, 100%
L'Oréal will reach of the water required by
100% renewable energies our factories’ utilities will be
for its sites.’ derived from water reused

or recycled in a loop.

91%  14%
BT B

2022 result: 89% 2022 result: 13%

BIODIVERSITY

By 2030, 100%
of our biobased ingredients
will be traceable and will come
from sustainable sources,
none will be linked
to deforestation.

93%
a0

2022 result: 92%

JOURNEY

Gy

RESOURCES
By 2030, 95% By 2030, 100%
of our ingredients in formula of our plastic packaging
will be biobased, derived will be either from recycled
from abundant minerals or biobased sources
or from circular processes. (we will reach 50% in 2025).

65% 32%
s o

2022 result: 61% 2022 result: 26%

! This concerns the operated sites of the Group, excluding security installations. The operated sites include all production sites (factories, distribution centers) as well as administrative sites and research centers. Only sites with more than 50 people are included.

214% of the Group's factories, ie. 5 factories, were “Waterloop”: 100% of the water required by the utilities (cleaning equipment, steam production, etc.) is derived from water that is reused or recycled in a loop on the site.
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3RD
CONSECUTIVE
YEAR

OF DOUBLE-DIGIT
GROWTH

12023 like-for-like sales growth.
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MILESTONE #2

LOREAL
GREW IN UNITS
IN 2023

o

IN VOLUME




MILESTONE #3

LOREAL

Consumer Products

BEST

ROWTH
IN OVER 30 YEARS

+12.6% '

PERMANENT

HAIR COLOR
Pols
'f@uﬁ,

% oney coves
100% GREY COVERAGE®
WEEKS LONG LASTING COLO

12023 like-for-like sales growth.




LOREAL

Dermatological Beauty

— 6 CONSECUTIVE YEAR
OF DOUBLE-DIGIT GROWTH'

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

SALES IN BILLION EUROS

12023 like-for-like sales growth.




MILESTONE #5

LOREAL

L U X E

e |

LUXURY
BEAUTY PLAYER
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MILESTONE #8

LOREAL

PROFESSIONAL PRODUCTS

25%

MARKET SHARE

"Based on 2023 sales.
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MILESTONE #9 |

- ™\  EMERGING MARKETS

30%

CONTRIBUTION TO GROWTH

>195%

CONTRIBUTION TO SALES

P

"Based on 2023 sales.




MILESTONE #10

EUROPE

ST

DOUBLE-DIGIT

GROWTH
IN OVER 20 YEARS

12023 like-for-like s
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MILESTONE #12

NORTH ASIA
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+80 Bps

A\ MARKET SHARE
O\ IN THE CHINESE
ECOSYSTEM
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HONG KONG

HAINAN

CHINA

L

» MAINLAND




MAINLAND CHINA

‘1))  DISAPPOINTING

MARKET WEAK

~0%  11.11

TL’Oréal beauty market estimates based on manufacturer’s net prices,
excluding soap, toothpastes, razors and blades. At constant exchange rate.




MAINLAND CHINA

OUTPERFORMING
THE MARKET

SELRe N

+3.4%

SRR E)

12023 like-for-like sales growth
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BEST GROWTH ON RECORD
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THE POWER
OF OUR MULTIPOLAR MODEL

+11%

¥ GROUP GROWTH

~ NORTH AMERICA

NORTH ASIA

2023 like-for-like sales growth.
TSouth Asia - Pacific - Middle East - North Africa/Sub-Saharan Africa.



TOP GROWTH
CONTRIBUTORS




TOP GROWTH
CONTRIBUTORS




LOREAL ©ARNICR MAYBELLINE LANCOME WESSAINT/AURENT

PARIS

KERASTASE ~ REDKEN ~ HR ~ Aesop.  BIOTHRM

BEST BRAND PORTFOLIO
IN THE INDUSTRY
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2023

YEAR OF VALORIZED INNOVATIONS

LA ROCHE-POSAY

ABORATOIRE DERMATOLOGIQUE

LOREAL

PARIS

= ELVIVE \/
? e;Emra ‘- S = /( ‘: | ! 3 -:Is
S Tl // Absolut Repair
EFFACLAR.  Sheer _. New ; Molecular

DUO+M / MAYBE LGRS BOND REPAIR (@ AN i
( | : . LEAVE-IN SERUM : =P J /)

PEPTIDES BONDER 3% + 5 AMINO ACIDS

RRECTION IR , " ' SHIELDS HAIR BONDS

v 710 I o BOOSTS SMOOTHNESS .+ ; ;
MPERFECTIONS r [ / PRE-TRAITEMENT CONCENTRE PROFESH
Blends seamlessly into skin for an invisible | . 7 f < Repare la structure moléculaire du chevey
look & weightless, non-greasy feel : ; Restaure la force. Transformation
Suitable for sensitive skin e
PROFESSIONAL CONCENTRATED PRE-TREA
Hair structure molecular repair syste
Restores strength. Instant tran:
SKINTINT )
g SERIE EXPERT 1
DERIVATIVE i
EINT
FLU,ET}ED!EI;E DE WORKS ON ALLTYPES
02 VITAMINE G OF DAMAGED HAIR
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oyalty bonus +10%°

Dividend increase for shareholders
who have continuously held shares
in registered form for at least two full calendar years
85 3.85

3
3.55
3.10 3.30
| ZIO I I I

2013 2014 2015 2016 2017 2018 2019

'Proposed at the shareholders’ meeting to be held on 23 April 2024.
22023 dividend paid in 2024: pay-out of the 10% loyalty bonus (preferential dividend of +10%) for shares held in registered form since 2021.

4.00

2020

4.80

2021

6.00

2022

2023









DOPAMINE
EFFECT

OF BEAUTY




BEAUTY MARKET
WILL CONTINUE TC

+5% +5% +5% +5% +5% +5%

+4% +4% +4% +4% +4% +4% +4% +4% +4% +4%
+3%
I s

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

1L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.

+35%

2017

+6%

+5%
I 2020

2018 2019

-8%

+8%

2021

+4/5%

+8%

+6% I

2022 2023 2024







GROWTH DRIVER #1

EMERGING MARKETS

INCREASINGLY
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#1 EMERGING MARKETS

OUR V\élL-ESTABLISHED
FOCAL I OO TPRINT




#1 EMERGING MARKETS




#1 EMERGING MARKETS

STRONG MARKET SHARE
OPPORTUNITIES

g



#] EMERGING MARKETS

PROMISING .|
LAUNCH. -

OF CERAVE
IN INDIA
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GROWTH DRIVER #2
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#2 CHINA




#2 CHINA
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#2 CHINA

HIGH-PERFORMING

VALORIZED

HELENA RUBINSTEIN

REPLASTY

A AGEZ R=COV=RY

PRODUCTS

Biotech Gold 24K

PROTOCOLE REGENERANT

CHRONOLOGISTE

RMIQUE REGENERANT

ME + ACIDE HYALURONIGUE

brushing revitalisant essantiel
Longueurs et pointes

ssential revitalizing blow-dry care

Lengths and ends ] |

SANS RINCAGE « LEAVE-IN |

RECHERCHE AVANCEE
150 il 5.1 floz




R-»
— SAVAVAVA
#2 CHINA 5 AV
AT AT 2

4 Ty e
e T AT AYATATAT ST TET TS TATSIEEE=
kG = ANETAN . > — .

O+O EXPERIENCE

12023 like-for-like sales growth for sales achieved on our brands’ own websites + estimated sales achieved
by our brands corresponding to sales through our retailers’ websites (non-audited data).
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#2 CHINA

REINFO
OUR LOGISTICS
CAPABILITY

SMART FULFILLMENT “
CENTER INAUGURATION (SUZHOU)




#2 CHINA

\\ NS = »

INVESTING [N RISINGC
CHINESE BEAL
START

tosummer




#2 CHINA

Tata TRAVEL RETAIL
REMAINS AN OPPORTUNITY

TO BUILD BRAND LOVE

\3’




GROWTH DRIVER #3

CONFIDENCE
IN NORTH AMERICA & EUR

MERRA

MARKET /BEAL MARKET LOREAL

GGGGGG

410%  +IL8%  +13% | +16.0%

N
(P

GROWTH IN 2023

1L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate. 22023 like-for-like sales growth.



#3 EUROPE & NORTH AMERICA "

s B

BOOMERS
ARE TRULY BOOMING. .8

21%

OF THE POPULATION
IN NORTH AMERICA

18%

OF THE POPULATION
IN EUROPE




3 EUROPE & NORTH AMERICA
s UNPARALLELED

EXPERTISE ON AGING
& LONGEVITY

o
LANCOME

LABORATOIRES

gl
e ; .
LIFTACTIV 3% e =
RETINOL SPECIALIST[g% =
SERUM [A =
DEEP WRINKLES - RIDES PROFONDES >

RENERGIE

B \{.pN. 300-PEPFIDE CREAM
REME ANTI-AGE HAUTE-PERFORMANCE

H.C.F. TRIPLE SERUM
f G GENIAGINAMIDE - FERULIC ACID



#3 EUROPE & NORTH AMERICA

o |

\ NORTH AMERICA

#P HIGHEST PERCENTAGE
571 OF AFFLUENT CONSUMERS




#3 EUROPE & NORTH AMERICA




#3 EUROPE & NORTH AMERICA

Cera

Moisturising

Cream ‘
F F O R Fu Dry to Very Dry Skin I
< ) l I | ‘ , l | i s W B~

LABCATOIAL DIAMATCLOGKAR —_— - e W S

FRAGRANCE FREE AT i ===

HYALU OO i |

Baume SERUM YEUX /EYE YICHY |
CONCENTRE ANTI-RIDES tAsORATOIR S

Hyd ratant REPARATEUR REPULPANT
?‘-‘-"Ux Séches b Trés Séches CE

0
SANS PARFUM

N EUROPE -

BOOSTER QUOTIDIEN
ORTIFIANT ET REPULPANT

ORTIFYING AND PLUMPING

o — Bl DALY BOOSTER




GROWTH DRIVER #4
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LOREAL

PARIS

ELVIVE

= ]
SULFATE FREE
NEW
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GROWTH DRIVER #5

OUR
DIGITAL LEADERSHIP

LANCOME |
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GROWTH DRIVER #6




—

GROWTH DRIVER #6
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AMBRE REDOUTABLE
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 REFILLABLE
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PUSH

—E BOUNDARIES
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CRE MTECH

GenAl Beauty Content Lab
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L’'OREAL

Consumer Products

DEMOCRATIZE
& PREMIUMIZE

LOREAL

ELVIVE

NEW
BOND REPAIR
RESCUE PRE-SHAMPOO

RECREATES INNER
BROKEN HAIR BONDS

BOND REPAIR
1 2 %, compLEx

WITH CITRIC ACID

WORKS ON ALLTYPES
OF DAMAGED HAIR

SULFATE FREE
NEW
BOND REPAIR
SHAMPOO
REINFORCES INNER
BROKEN HAIR BONDS

o BONDREPAIR
%, COMPLEX
WITH CITRIC ACID

WORKS ON ALL TYPES
OF DAMAGED HAIR

L'OREAL

PARIS

MNEW
BOND REPAIR
CONDITIONER

REBUILDS INNER
BROKEM HAIR BONDS

BOND REPAIR %,
©, COMPLEX "
WITHCITRIC ACID

WORKS ON ALLTYPES
OF DAMAGED HAIR

LOREAL

PARIS

ELVIVE

MNEW
BOND REPAIR
LEAVE-IN SERUM

SHIELDS HAIR BONDS
BOOSTS SMOOTHNESS '

o, BONDREPAIR .
COMPLEX i
20/““'"'-C"¢u:q‘.,r; ]

WORKS ON ALLTYPES
OF DAMAGED HAIR



#7 ALL OF BEAUTY

- r
- LOREAL
Consumer P¥0ducts
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MARKETS




#/ ALL OF BEAUTY

LOREAL

L U X E

BERURY
BEAUTY ASPIRATIONS

LANCOME HESSAINTIAURENT ARMANI Hliehls
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#7 ALL OF BEAUTY
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#/ ALL OF BEAUTY

LOREAL

PROFESSIONAL PRODUCTS




#/ ALL OF BEAUTY




#/ ALL OF BEAUTY

LOREAL

Dermatological Beauty

MEDICAL
PRESCRIPTION
MODEL




#7 ALL OF BEAUTY

'OREAL =

Dermatological Beauty

: == - st SKINCEUTICALS
g . A.G.E. INTERRUPTER ADVANCED
! i s ! i CONCENTIATED MULTI-CORRECTIVE TREATMENT IPROVES

FNLOF AGING IMPACTED BY ADVANCED GLYCATION END.
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Lotion
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 Anti dandruff
= Anti-pelliculaire

SELENIUM DS
SALICYLIC ACID

DERMATOLOGICAL
SHAMPOO

DANDRUFF
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PELLICULES
& DEMANGEAISONS
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aapia

SHAMPOOING
TRAITANT
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= Sensitive scalp —
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PROVIDING
CONSUMERS
WITH ACCURATE

& PERSONALIZED
RECOMMENDATIONS




LAUNCHING

CUTTING-EDGE

BEAUTY DEVICES
& TOOLS




AirLight Pro
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BIO-SYNTHESIS ARCHITECTS







PASSION
FOR 115 YEARS
AND BEYOND




2024

THE YEAR OF
THE DRAGON




Disclaimer

“ This document does not constitute an offer to sell, or an offer to buy
L'Oréal shares. If you wish to obtain more comprehensive information about
L'Oréal, please refer to the public documents registered in France with the
Autorité des Marchés Financiers (which are also available in English on our
internet site: www.loreal-finance.com). This document may contain some
forward-looking statements. Although the Company considers that these
statements are based on reasonable hypotheses at the date of publication
of this release, they are by nature subject to risks and uncertainties which
could cause actual results to differ materially from those indicated or
projected in these statements.”
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