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+4 4%

Market

~+4%

*Like-for-like sales growth
** L'Oréal internal estimates - excluding soap, toothpaste and razors. 2016 provisional estimates.
Net manufacturing price (sell-in). Growth at constant exchange rate.
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cCOMMERCE
+51%

MAYBELLINE
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*2016 like-for-like sales growth. Sales achieved on our brands’ own websites & estimated sales achieved by our brand corresponding to sales through our retailers’ websites (non-audited data)
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North America

* 2016 like-for-like sales growth




North America

* 2016 like-for-like sales growth

. /
L’Ol’éOl interr CII estimates

excluding soap, toothpaste and razors. 2016 provisional estimates. Net manufacturing price (sell-in). Growth at constant exchange rate.




North America

Record Market Share

* |RI-Nielsen
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HINSTADETOX

PURE CLAY MASK

* 2016 like-for-like sales growth
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* 2016 like-for-like sales growth
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SKINACTIVE

Micellar

Cleans.ln%l
_ Water in Ol
__ LONGWEAR MAKE-UP

REMOVES MAKE-UP
+ CLEANSES + SOOTHES

Face, eyes, lips
~ Non Greasy - Sensitive skin

Dermatologically and
tested

I 400ml =
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REMOVES MAKE-UP
+ CLEANSES + SOOTHES
Mo rinse off

Face, eyes, lips
MNon Greasy - Sensitive skin

400mi= 1
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5 Végétﬂl' apﬂisaﬂt FORTIEYING SHAMPOO

ceramide
apple extra

MAPLE
HEALER

ALOE WATER

| TESTE DERMATOLOGIQU #u _ ité

sans paraben - sans silice
sans colorant synthétiqu
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M A KE HAPPEN" NEW YORK

LOREAL

MAKEUP DESIGNER/ PARIS

NY >

v

PROFESSIONAL M A KEUP

essie



17 MATTER THAN MATTE COLORS
SO OBSESSIVE, SO CHIC, SO PARIS

BECAUSE YOU'RE WORTH IT.
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NATURAL
HAIRCARE

EARNICR

FORTIFVING FRUM i | EORTIFYING FRUIT ACTIVES FORTIFYING FRUIT ACTIVES FORTIFYING FRUIT ACTIVES ' FORTIFYING FRUIT ACTIVES

| purenonsTop |4

PURE NON STOP PURE NON STOP
CcO INL CUCUMBER
FORTIFYING SHAMPOO FORTIEYING FORTIFYING SHAMPOO EQRTIFY NG SHANPOO FORTIFYIMG SHAMPOO

FEFALTL FROT 5 FURIFIES AND HYDRATES PURIFIES FOR LONGER
Egraphyll palyphenols Fbracy - coramidae purifying agents | purifying agents
+amia fruit ail + Bem borry 5 i " . apple okl + EOCOmUL WALtar + cucumbar
" > purifying agents
piroctoneolamine

1 ; © mint

AMICCHEFHE

[ pazsbinswci] Panangnrite]
GREASY HAIR

COLORED HAIR 5 Y VROOT AND DEY
softress and shine ir, alicrrs torshdg.




BOTANICAS -

Safflower
RICH INFUSION

Shampoo

Safflower | F8
RICH INFUSION|

Softening Pomade
[for dry hair] - ‘
Nourishing preparation i
infused with safflower oil I Horsyiied
to heal hair & sourishing leave-in treatment,
infused with saffloweroil, |

restore softness.
o restore sof tness without |

weighing hair dom,

Bosilicones,
pubuu or colourants.

Mo silicones,
parabens or colourants.

400ml
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NATURAL SKINCARE
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5’“ Nourishes + repairs
%ﬂ With '
@ Flower Honey

!qf DAILY BOTANICAL .}
“. MOISTURIZER |
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Mourishes + soothes \

4 With Rose
\ Floral water 5
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PEAUX NORMALES A MIXTES =
- - CREME DE JOUR
VEGETALE

DALY BOTANIGAL
. MOISTURIZER
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STRENGTHEN
OUR DIGITAL
CLOUT
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MASTER

PRECISION
ADVERTISING
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THE FAMILY TARGET INGREDIENTS LOVER SENSITIVE SCALP FINE DRY HAIR




MAYBELLINE
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