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2017 SALES

€8.472Bn
+10.5%
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power fabrie
\  longwear high cover foundation
fd de teint longue tenue haule couyrance

SPF25

GIORGIO ARMANI

ENCRE DE PEAU

SULID

GROWTH
FACE

MAKE-UP
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SAUCED

LOW BLOW

LUMBRE

HE DEVIL

DIRTY TALK

SCORCHED

—
CAYENNE

EN FUEGO

YOUR SKIN BUT BETTER™

CC-
Color Correcting

Full Coverage Cream
+

Anti-Aging
Hydrating Serum
+

'8
50+
VIUVA/UVE

Br00d Spectrum
physkcol Sunsereen

BYEBYE

UNDER EYE?

Full Coverage
Anti-Aging
Watefproof
Concealer

Corrécteur
Anti-Age
Waterproof
Haute
Couvtance
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HUILS
NUTRITION LUMIERE
NOURISHING LUMINOUS
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fal skin treatment

SKINCARE
+11%
s

‘ENA RUBINS

Re-PLASTY

AGE RECOVER(
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BAL-EXTRACT 10 |

2 49 Alcohol-Free |
4 WithWhole Flowers and Pure Exyy
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fora normal-to-oily skin type

SINCE 1851

TEDY oner is formulated with selectyi.

. ’”DNIGHT RECOVER\ cleanse and soothe normal

BOTANICAL s without the use of alcohol or harshyy

CLEANSING OIL Calendula Herbal-Extrat]
e . .. Ag o

yith Squalane, Evening Primrose () the an € Pmble.ﬂ}f:l_ “

and Lavender Essential 0il

for all skin types

of pure botanical oils-- Sg
¥ ar 1n structure to natural
Primrose Oil, nich in Omega-6 Fatty Acids. and Lo
nsing formula le
i for night-time re

CALENDULA & ALOE = ;10"‘1 .
e. Dicaprylyl Ether G HYDRATM ,pmrﬁnri '

Oil. Rosmarinus shes and Revitalizes for Healthy-Looking Skin ing
L Tocopd for all skin types .

¢ Soja O
SF.IL. Code cight gel masque, formulated with hand-picke:
a efieshing surge of cooling hydration upon appl

I Mynistate
e Polve

lendula flower petals and Alx \ i
n to instantly achi 3 i

» With continued use, skin is revitalized for a he: thy-looking complexion.

59fl. 0z.- 175 ml
34fl. oz. - 100 ml
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STRONGER WITH BECAUSE IT’S

YOU

EMPORIO==ARMANI

I_{O REAL EMPORIOS=ARMANI

L UXE




ANCOME

PARIS
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GIORGIO ARMANI BIOTHERM

beauty

G YUESAI HELENA RUBINSTEIN

VIKTOR®ROLF Maison Margiela Proenza Schouler DIESEL

PARIS




MAJOR BRANDS
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GROWTH-RELAY BRANDS
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D.LIPSTICK

QUID LIPSTIC
LIQUID LIPSTICK
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Clarity-Activating
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NEW GEMS
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DISTRIBUTION SHIFTS
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Teint Idole Ultra Longwear
Foundation Stick
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SKIN CARE  MAKEUP  FRAGRANCE  ONLINE ONLY  MAGAZINE  HOW TO  ELITE REWAJ

CREATE YOUR OWN
BOX OF

ALENTINE
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* 2017 like-for-like sales growth. Sales achieved on our brands' own websites + estimated sales
achieved by our brands corresponding to sales through our retailers' websites (non-audited data)
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R POWERED
CORRECTION

RE-CHARGE |

YOUR
ANTI-AGINC

ROUTINE
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BIG DATA

CRM

PROGRAMMATIC
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Proenza Schouler

Arizona

The New Eau de Parfum

‘& Arizona

Proenza Schouler
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