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Who
we are
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roréal, The world
leader in beauty

WWD Beauty Biz ranking August 2014
“Beauty’'s Top 100"
2013 sales in billion US Dollars
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ASTrOTegy bCISG.d on 3 782 Researchers
R&D, |ﬂﬂOVCI1‘|Oﬂ 761 M€ budgetin 2014
Ond QUO“Ty 130 Molecules invented in 40 years
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A unigye

portfolio | ot complementary brands

L'Oréal Active
Luxe Cosmetics
LANCOME cacharel ROGER & GALLET
BIOTHRM  WESUNJAURENT VICHY  LAROCHEPOSAY
: \/\
© GIORGIO ARMANI  DIESEL 7
8008

Professional Consumer
Products Products
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Lovely

*Acquisition that is currently being finalised.
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. Key
figures

22.5 Billion € sales in 2014
12.5% Market share
130 counes

78 610 coioee:

1 7.3% Operating margin

3rd , .
Worldwide advertiser

6 - March 180 2015

I_’OREAI_ * Adage - 2013 Global Marketers



A VEry |business
balanced |model

BALANCED BALANCED
GEOGRAPHIC POSITIONS OPERATING PROFIT

BY DIVISION® BY REGION®

WESTERN
EUROPE (as a % of sales) (as a % of sales)

22.7% 22.7% 19.6%
. 18.7% e
crr A o00-~~A9000——— 0« ...20.5%..................

35.5% 4 20.1%  20.3% 20.5%

39.6%

NORTH
AMERICA
NEW
MARKETS

PROFESSIONAL CONSUMER  L'OREAL ACTIVE EEAY NORTH NEW
breakdown of 2014 PRODUCTS PRODUCTS  LUXE  COSMETICS EUROPE  AMERICA  MARKETS

cosmetics sales by region

" Before central group expenses, fundamental research expenses, stock-option &
free grant of shares expenses and miscellaneous items — as a % of total cosmetics
sales. In accordance with IFRS 11 accounting rule, Inneov has been consolidated
under the equity method as of January 1st 2014. All figures for earlier periods have
been restated accordingly.

7 - March 181 2015 I_IO R EAI_ * Cosmetics divisions totall



Ongoing organisational
and operational iImprovements

Organisations Operations

Optimisation of support Industrial footprint
functions and systems Logistics network

Procurement

8 - March 18" 2015 |_’OREA|_



A powerful and long term
business model
Net profit since 1985

in million euros

113

1985
1986
1987
1988
1989
1990
1992
1993
1994
1995
1996
1997
1998
1999
2000
2002
2003
2004
2005
2006
2008
2009

1991
2001
2007
2010
2011
2012
2013
2014

“Net operating profit, excl. non-recurring items attributable to owners of the company, with
Synthélabo consolidated fully up to 1998; net profit excl. non recurring items attributable to
owners of the company, with Sanofi-Synthélabo equity consolidated from 1999 to 2004; net profit

h Vs = excl. non-recurring items attributable to owners of the company including Sanofi dividend from
9 - March 187 2015 LO REAL 2004; IFRS since 2005



~dynamic |dividend
policy

Dividend per share
since 1963

in euros

1.80

o
N

/ =
I_O REAL "Proposed at the shareholders’ meeting to be held on April 22nd, 2015

2013

LOYALTY BONUS +10%*

Dividend increase for
shareholders who have
continuously held shares in
registered form for at least

two years 0.44
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~dynamic |dividend
policy 50.69"

PAY-OUT RATIO: 1997-2014
as a % of net profit* 48.7%

35.7% 360%

29 1 % 30.2%

1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

"Taking into account the Sanofi history with regards to the dividends

Vi = " Based on the dividend proposed at the shareholders’ meeting to be
11 - March 18" 2015 LOR EAL held on April 22nd, 2015



2014: solid
performance

12 - March 18" 2015 |_’O REAL



Worldwidg
beauty market

~+3.5%

2014

+ 3 . 5% ’ro—DdOooc; + 2%

Hair
Cosmetics Salons + ] 7 E-commerce +] 8%

*Excluding soaps, toothpastes and razors.
2014 provisional estimates.

- Source: L'Oréal estimates. Excluding
13- March 18" 2015 I_’O REAL exchange rate impact.



Worldwidg
beauty market

~+3.5%

2014

. O% Western
: Europe

+3% North AP . °

America

: N
. +5% M%\q(e’rs

**Excluding soaps, foothpastes and razors.
2014 provisional estimates.
Source: L'Oréal estimates. Excluding

14 - March 18" 2015 I_’O REAL exchange rate impact.



2014 | Group

consolidated SQ|eS

Growth at constant A strong
exchange rate 4 quarter:

of which: Like-for-like growth

like-for-like growth + 4 9%

external growth impact
Reported growth

Exchange rate impact + 8 5%

Reported growth

The announcement on February 11th 2014 of the disposal of 50% of
Galderma leads to account for this business in accordance with IFRS 5
accounting rule on discontinued operations.

In accordance with IFRS 11 accounting rule, Inneov has been
consolidated under the equity method as of January 1st 2014. All figures

, =
for earlier periods have been restated accordingly. 15- March 18" 2015 LO R EAI_



Contrasted o
growth|by division

+8.77%

Consumer
Products

Active L'Oréql Professional
Cosmetics Luxe Products

*Like-for-like sales growth

I_IOR EAI_ In accordance with IFRS 11 accounting rule, Inneov has been consolidated under the equity

16 - March 18" 2015 method as of January 15t 2014. All figures for earlier periods have been restated accordingly.




Contrasted ,
growth [y region

5 +2 4%* Western

. o Europe

' 0% | Market™
America

1 4.9% e

Markets

+5% | Market™

*Like-for-like cosmetics sales growth

_I_'l.'l%* North @ . °

"*Excluding soaps, toothpastes and razors. In accordance with IFRS 11 accounting rule, Inneov
2014 provisional estimates.

Source: L'Oréal estimates. Excluding has been consolidated under the equity method as

- ) : . .
exchange rate impact. 17 - March 1812015 |_'ORE Al of January 112014 All flgtk;reegriorref%qfé%?:rézoodrén%\ﬁ



Strong ‘ financial
results’

+30bp +6.97%

Operating Operating
Profit Margin Net Cash

(in million euros)

2014

*The announcement on February 11t 2014 of the disposal of 50% of Galderma leads to account for this business in accordance with IFRS 5 accounting rule on discontinued operations.
In accordance with IFRS 11 accounting rule, Inneov has been consolidated under the equity method as of January 15t 2014. All figures for earlier periods have been restated accordingly.

18-march 1872015 | L{OREAL



2014: .
A year of major

progress and
fransformation

19 - March 18 2015 UOREAL



STreﬂgTheﬂ our presence and potential on
key sFro’regK: markets

J@!ly | Cooll Dol

Skincare in China Haircolor in Brazil Beauty for people of Make-up in America
and Asia and Latin America multicultural origin and worldwide

, -
20 - March 182015 I_O R EAI_ *Acquisition that is currently being finalised.



Acquisitions to future orga NIC

Fosterour grow’rh

Consolidated sales
(€m)

22 000

| shu uemura

\
W@WUW\ essie

20000 -
18 000

MATRIX Aletls /%gfé? \

16 000

14000 -
12 000

10000 - e
8000 GIORGIO/ ARMANI
RALrH % LAUREN

T MHELExA
L\ RLRINSTER

6 000

ece - VICHY ‘1'
GARNICR =

LANCOME v v

The announcement on February 111 2014 of the disposal of 50% of Galderma leads to account for this
business in accordance with IFRS 5 accounting rule on discontinued operations. In accordance with
FRS 11 accounting rule, Inneov has been consolidated under the equity method as of January 15t
2014. 2013 figures have been restated accordingly.

l

2001
2002
2003
= 2004
2005
2006
2007

I[FRS norms from 2004

21 - March 18M 2015
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Digital: a fantastic
opportunity for beauty

Beauty queries per year More iﬂSpiI’GﬂOﬂ
Richer Brand experience

on Google

views on Beauty on . .
YouTube/quarter Customised service

addressable beauty Personalised relationships
addicts on Facebook

Sources: Google Inside 2014,

I_’O R EAI_ Facebook Audience Jan 2015, e-Marketer 2014

22 - March 18h 2015



Accelerating | croup

digitalisation

of ourmedia d|g|’[o| people in e-commerce

dedicated to digital recruited in g

4 yeaqrs
100 y

23 - March 18M 2015

I_IOREAI_ *Direct and indirect sales



- Pioneering and leading| .
e-commerce

Women skincare Men skincare Make-up

NO1 N©4 NO1 NO1

LOREAL ne LOREAL MAYBELLINE

PARIS PARIS

24 - March 181 2015 UOREAL



Pioneering and leading| .
e-commerce

107

of CPD sales in
e-commerce

17%

of ACD sales in
e-commerce

25 - March 18™M 2015 UOREAL



Be TheE of“digﬁgl
leader beauty”

26 - March 18M 2015 I_'OREAI_



Perfect match with
L'Oreal culture

Decentralised organisation

Enfrepreneurial spirit

Multi-brand /
multi-channel approach

27 - March 18™M 2015 UOREAI_



ININOAZNIIN(E PRODUCING
SUSTAINABLY SUSTAINABLY

of new products assessed reduction in CO2
7 have an improved 7 emissions in factories
6 7 O environmental - 50 O  and distribution

. o 2
or social impact (0 centres 2

SHARING
BEAUTY
W/T/_/ ALL CONSUMING SHARING OUR

SUSTAINABLY GROWTH

of brands have of L'Oréal’s permanent
7 implemented initiatives % employees have health
25 ©  toraise consumer 85 insurance coverage in
awareness © line with the best
practices in each country.

M Formulas produced in L'Oréal factories in 2014,
excluding make-up and perfume.
(2 In absolute value, 2005-2014

|_’O R EAI_ B Calculated as a percentage of consolidated sales 201 3

28 - March 18M 2015




2015:
Confidence
and OMDbDition

29 - March 1812015 LOR EAL



Continuing Growth

of the Cosmetics market

5.0%

3.0%

o X o o A ) Q
a Q a q o a a
o RCRIRC o RS

“Excluding soaps, toothpastes and razors.
2014 provisional estimates.

Source: L'Oréal estimates. Excluding exchange rate impact. 30 - March 18" 2015

Worldwide Cosmetics
Market 1993-2014*

LOREAL

+3.5%



THE F' DAILY FACIAL REVOLUMIZER

ATE STRAIGHT

presihest i p et N 3 - ‘ H, LY LASTS
1 . y we

EXCELLENCE
NPT

LOREAL

PARIS

I_’ OPBP\E/“ AL

Major
launches

Consumer Products

31 - March 18M 2015
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EFFORTLESS PERFECTION IN SECONDS.
AREFRESHING LIQUID FOUNDATION IN A CUSHION.

ANCOME )
/ = 1

SERIOXYL

YOUR IDEAL SKIN

VICHY

A STUNNING TRANSFORMATION.
GLOWING, EVEN SKIN BEFORE YOUR EYES.
SMOOTH, TONED BODY TO THE TOUCH,

UP-LIFT SKIN
DOWN-SIZE PORES

R\ LATOTOGISTSOT:
NG & PORETIGHTENING CONCENTRATE

ACONDITIO
MOR

CLEANSE Vi
COND

CLEANSING
CON NER

]

Si

GIORGIO ARMANI

A MASTER-
PIECE OF HAIR
REGENERATION

CHAONOLOGISTE

Major
launches

Selective Divisions

SkinCeuticals
Metacell
Renewal B,

32 - March 18h 2015
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Favourable impact .
lofthe MONETAry environment

Weight in consolidated

sales January 2015 : 50% Others
®

North
America

33 - March 18" 2015 I_'OREA'_



2015
Ambition

Strengthen our positions
Substantial increase in profits

Moderate increase in
profitability

34 - March 18" 2015 UOREAL



Compelling
Prospects

35- March 18M 2015 UOREAL



. L'Oréal, IeOd.er
with a sfrong potential [sesagesec,,,

Ne°1

EASTERN EUROPE L'OREAL

Ne°1

No‘l WESTERN EURORE “WORLD"

12.1%
NORTH AMERICA 1976 m 1 2 .5 %

14.3% JAPAN
2.1% “NEW
N°2 N°2 MARKETS":

AFRIC A ASIA PACIFIC, 8 3
MIDDLE EAST 9 4% " (o)

LATIN AMERICA - 11.1% excl. Jl
8.2% e

*Excluding soaps, razors and toothpastes. L'Oréal Estimates BMS
Ranking based on euromonitor 2013 figures

36 - March 18t 2015
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NEW CONSUMPTION
ASPIRATIONS

Digital
increases penetration
amongst young people

83 to 89%

gpene’rroﬂon H&B products. Women under
5 years old 2012-2014. Europe)

New
Frontiers

NEW TARGETS NEW DISTRIBUTIONS

Middle class

] -8 TO 3 o2 b n (2009 -2020) ]E"-:Voe'?::feqr;e

. . Spas
Men: skincare penetration

mgifé?s: <30% China: >50% = Double digit
growth in 2014

Seniors (65+)

06 to ] ] bn(201372030)

37 - March 181" 2015 UOREAI_



A leader
with the SPINT of a
challenger

ORGANISATION
“A flotilla of small boats”

CULTURE .
“Seize up-and-coming trends”
“Test and learn”

FAST, AGILE AND REACTIVE

38 - March 18M 2015 |_’O REAL



| Universal
New L'Oreal | Digital
ofthe 21 century | Systainable

\

e 2015 |_’O REAL




Avertissement / Disclaimer ---------------------

« Ce document ne constitue pas une offre de vente ou la sollicitation
d’ une offre d’ achat de titres L’ Oréal. Si vous souhaitez obtenir des
informations plus complétes concernant L’ Oréal, nous vous invitons a
vous reporter aux documents publics déposés en France auprés de
I’ Autorité des Marchés Financiers (également disponibles en version
anglaise sur notre site Internet www.loreal-finance.com).Ce document
peut contenir certaines déclarations de nature prévisionnelle. Bien
que la Société estime que ces déclarations reposent sur des
hypothéses raisonnables a la date de publication du présent
communiqué, elles sont par nature soumises a des risques et
incertitudes pouvant donner lieu a un écart entre les chiffres réels et
ceux indiqués ou induits dans ces déclarations.»

"This document does not constitute an offer to sell, or a solicitation of
an offer to buy, L'Oréal shares. If you wish to obtain more
comprehensive information about L'Oréal, please refer to the public
documents registered in France with the Autorité des Marchés
Financiers (which are also available in English on our Internet site:
www.loreal-finance.com).This document may contain some forward-
looking statements. Although the Company considers that these
statements are based on reasonable hypotheses at the date of
publication of this release, they are by their nature subject to risks and
uncertainties which could cause actual results to differ materially from
those indicated or projected in these statements."

w0-marcnign201s | | {OREAL



