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The United Kingdom: small island, huge market

£5bn

/
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iIN Manufacturing Selling Price*
~ #6 market
worldwide*

“excluding soaps and toothpastes. 2015 estimates
Source: L'Oréal estimates. Excluding exchange rate impact
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The United Kingdom: a growing market

Most dynamic

market in Western Europe over the past 5 years

x4

the average Western Europe growth

“excluding soaps and toothpastes. 2015 estimates
Source: L'Oréal estimates. Excluding exchange rate impact
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The United Kingdom:

A very diverse consumer base
as many people < 15vy. old as > 65 y. old

ethnicity, religion, languages...
e.g. London: 40% of residents recorded as non Caucasian

Very savvy consumers

smart shoppers
appreciate sophisticated communications
fully embrace digital innovations

The birthplace of many lifestyle trends

Source: Euromonitor, Census 2011
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an exciting market
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The United Kingdom: an international beauty battleground

High level of competition with multiple players

European

/ =
Source: Euromonitor — L’Oréal Beauty definition 2015 5 September 2016 I_O R EAI_



A demanding eco-system

Highly sophisticated Retailers

Fast evolving landscape

. boutiques
. FEELUNIQUE Q i
@ e UQU . 5% of the beauty
market*
e-commerce
8-9% of the beauty
market*
A specific media environment
(B|B]|C] The Daily Telegraph THE 382 TIMES Daily - Wail DAILY:, EXPRESS
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Source: *L'Oréal 2016 estimates. excluding soaps and toothpastes. ** Nielsen/Kantar



Source: L’Oréal 2015 sales

L’Oréal in the UK

A highly strategic market for the Group
#4 country in sales worldwide

>1/3 growth contribution
to Western Europe over the past 5 years
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L'Oréal UK: #1 ... with ongoing market share gains*

18.5%

17.8%

16.9%
16.7%

16.2% 16.2%

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Source: L’Oréal estimates. excluding soaps and toothpastes. ) September 2016 I_’O R EAI_



(2%
il

WS

wnd [ S|

i
r‘\'\
o

ARV
e

ey
-—

>

)

[

. 0,
't

15\

o
;"1‘”* '
Al
2l

[
= :
m o 24
) ) A 3%

., !J? (6“‘

18.5%

L'Oréal UK
Market Share

Source: L’Oréal estimates. excluding soaps and toothpastes.

Significant potential ahead

L'Oréal Market Share
Western Europe excl. UK
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Only 1 out of 2 UK consumers have used L'Oreéal products*
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The United Kingdom: a highly strategic market

#6 beauty market worldwide
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ahead of the curve, inspiring and demanding
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#4 L'Oréal country
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over-performing the market for 10+ years

%

increasing leadership with significant potential ahead
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L'Oréal UK, winning through consumer obsession

Source: 2015 L’Oréal net sales / L’Oréal 2015 BMS estimates
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Avertissement / Disclaimer

« Ce document ne constitue pas une offre de vente ou la sollicitation d’ une offre d’ achat de titres L’ Oréal. Si vous souhaitez obtenir des informations plus complétes concernant L’ Oréal,
nous vous invitons a vous reporter aux documents publics déposés en France aupres de I’ Autorité des Marchés Financiers (également disponibles en version anglaise sur notre site Internet
www.loreal-finance.com).Ce document peut contenir certaines déclarations de nature prévisionnelle. Bien que la Société estime que ces déclarations reposent sur des hypotheses
raisonnables & la date de publication du présent communiqué, elles sont par nature soumises a des risques et incertitudes pouvant donner lieu a un écart entre les chiffres réels et ceux
indiqués ou induits dans ces déclarations.»

"This document does not constitute an offer to sell, or a solicitation of an offer to buy, L’'Oréal shares. If you wish to obtain more comprehensive information about L’Oréal, please refer to the
public documents registered in France with the Autorité des Marchés Financiers (which are also available in English on our Internet site: www.loreal-finance.com).This document may contain
some forward-looking statements. Although the Company considers that these statements are based on reasonable hypotheses at the date of publication of this release, they are by their
nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated or projected in these statements."
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