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i w5 | | beli@M@that one day China will become the No.

Our mission is to put a lipstick in the hands of every countig@in the world in terms of economy and alsg
Chinese woman. for L'Oreal, | have this vision!
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Chairman and CEO of L'Oréal Group (1988 -2006) Then APAC President of L'Oreal Group

Present Chairman and CHKE® | of
inln




PHASE | : GAI NED I NI TI AL SUCCESS AFTHR CHI NA

(1997-1999)

’ ~—
I—OR EAL Head Office In Shanghal ‘

PARIS Wholly -Owned Company

Suzhou Plant Started ‘
Production

Six Beauty Brands ‘
Entered in China

LOREAL MAYBEL LINE LANCOME
PARIS ERRERDLER PARTS
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1997

L'Oréal China Was Ready to Accelerate
Its Beauty Journey
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