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2018

A very dynamic 1st quarter

Like-for-like 
sales growth +6.8%



Like-for-like sales growth accelerated over the past 5 quarters
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2017

+4.2% 
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2017
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2017

+5.1% 
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2018
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2017 sales

+4.8% like-for-like growth

Q1-18 Sales

-
+6.8% like-for-like growth

-1.0% reported
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Q1-2018 sales continue to reflect sharp contrasts

Acceleration at 

LôOr®al Luxe

-
+10.5%* in 2017

+14.0%* in Q1-18

Very strong Active 

Cosmetics Division

-
+5.8%* in 2017

+10.2%* in Q1-18

* like-for-like sales growth  

Still moderate growth at 

the Consumer Products 

Division

-
Professional Products 

Division held back by 

sluggishness of some 

markets in Western 

Europe
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Strong growth in the new markets

* like-for-like sales growth 

Outperformance 

in 

the New Markets

-
+8.9%* in 2017

+14.9%* in Q1-18

Sustained growth 

in 

Asia Pacific

-
+12.3%* in 2017

+21.1%* in Q1-18



Sustained growth in Asia Pacific, especially in China
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+13.3%*

in 2017

China

* Like-for-like sales growth

(1) Euromonitor BPC Panel 2016

(2) Beauté research luxe sell-out panel (DS + Boutiques) /  Beauté research Luxe sell-in Panel (all channels)

(3) Euromonitor Dermocosmetics market study 2017

(4) Kline salon hair study 2016

(5) Euromonitor BPC Panel 2016 / Kantar individual panel 2017

Leader in 6 categories or channels

Skincare(1) Makeup(1)

Luxury 

Products(2)
Dermocosmetics(3)

Professional

Products(4)

Menôs

Skincare(5)

#1

#1

#1

#1

#1

#1
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Two powerful growth drivers

E-commerce

+33%*

-

8.8% of sales

Travel Retail

+28%**

-

7% of sales

* Q1-2018  like-for-like sales growth. Sales achieved on our brandsô own websites and estimated sales achieved by our brands corresponding to sales through retailersô websites 

(non-audited data)

** Q1-2018 like-for-like sales growth 



Our big brands are strong contributors to growth

*Source: US make-up AC Nielsen full year 2017
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became the

#2* brand in 2017, 

behind the #1*

In the US mass cosmetics marketIn China, 

Lancôme and      LôOr®al Par

are the top contributors to growth


