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Half-Year 2019 RESULTS



* H1-2019 like for like sales growth

** Diluted earnings per share, excluding non-recurring items, attributable to owners the company

A STRONG FIRST HALF

+7.3%*

CONSOLIDATED 
GROUP SALES 

+12.1%

OPERATING 
PROFIT

19.5%

OPERATING 
MARGIN

+23.2%

NET 
CASH FLOW

31 July 2019

+7.2%

EARNINGS
PER SHARE**



+5.5%≃
*

THE MARKET CONTINUES

TO GROW AT A

HEALTHY PACE

* L’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 
Half-Year 2019 provisional estimates, at constant exchange rates.

31 July 2019



TRAVEL RETAIL

MASS MARKETLUXURY DERMO-COSMETICS PROFESSIONAL

E-COMMERCE

+25% ≃+21% ≃

+10% ≃ +4.5% ≃+7% ≃ +2.5% ≃

WORLDWIDE BEAUTY MARKET*

BY SECTOR

* L’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 
Half-Year 2019 provisional estimates, at constant exchange rates.

31 July 2019



WORLDWIDE BEAUTY MARKET*

+3% ≃+1% ≃+8% ≃

NORTH AMERICAWESTERN EUROPENEW MARKETS

+10% ≃

ASIA PACIFIC LATIN AMERICA EASTERN EUROPE AFRICA, MIDDLE EAST

+4% ≃ +5% ≃ +2% ≃

BY GEOGRAPHIC ZONE

31 July 2019

* L’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 
Half-Year 2019 provisional estimates, at constant exchange rates.



SKINCARE MAKEUP 

+5% ≃

HAIRCARE FRAGRANCES OTHER

+8% ≃ +3% ≃ +4% ≃ +4% ≃

WORLDWIDE BEAUTY MARKET*

BY CATEGORY

31 July 2019

* L’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 
Half-Year 2019 provisional estimates, at constant exchange rates.



**H1-2019 like-for-like sales growth

* L’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 
Half-Year 2019 provisional estimates, at constant exchange rates.

≃ +5.5%*

BEAUTY
MARKET

+7.3%**

L’ORÉAL IS 

OUTPERFORMING
THE MARKET

31 July 2019



* H1-2019 like-for-like sales growth

NEW MARKETS 

FUELING THE GROWTH

+16.6%*

+24.3%** 

ASIA PACIFIC

31 July 2019

H1

+25.5%**

Q2

** Like-for-like sales growth



+24.3%* 

ASIA PACIFIC

+7.5%* 

EASTERN EUROPE

+1.9%* 

LATIN AMERICA

-5.4%* 

AFRICA MIDDLE EAST

NEW MARKETS 

FUELING THE GROWTH

+16.6%*

* H1-2019 like-for-like sales growth
31 July 2019



NEW MARKETS

+16.6%* 

WESTERN  EUROPE

+1.0%* 

NORTH  AMERICA

0%* 

WORLDWIDE CONSOLIDATED SALES

BY GEOGRAPHIC ZONE

* H1-2019 like-for-like sales growth
31 July 2019



* L’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 
Half-Year 2019 provisional estimates, at constant exchange rates.

LUXURY 
MARKET

+10%*

+ 13.2%** 

KEY DRIVER

L’ORÉAL LUXE

** H1-2019 like-for-like sales growth
31 July 2019



KEY DRIVER

SKINCARE

L’ORÉAL GROWING 2X THE MARKET

31 July 2019



+4.5% ≃+18.1% ≃ +0.4% ≃ +4.7% ≃

L’ORÉAL H1 PERFORMANCE*

BY CATEGORY

31 July 2019
* Like for like sales growth

SKINCARE FRAGRANCESMAKEUP HAIR



+21.2%*

KEY DRIVER
TRAVEL RETAIL

* H1-2019 like-for-like sales growth
31 July 2019



13.2%
of Group sales

KEY DRIVER

E-COMMERCE

+48.5%*

* H1-2019 like-for-like sales growth. Sales achieved by our brands’ own websites + estimated sales achieved
by our brands corresponding to sales through our retailers’ websites (non-audited data). 31 July 2019



“L’ORÉAL IS

A DIGITAL-FIRST
COMPANY”

31 July 2019



OF MEDIA SPEND ON DIGITAL

ON PRECISION ADVERTISING

OF WHICH

DIGITAL ENHANCES 
OUR ROI ON MEDIA

47%

3/4

31 July 2019



1 million pieces of 

content per year

80% developed for 

digital platforms

DIGITAL IS CREATING 
MORE RELEVANT CONTENT

31 July 2019



1.2 billion
VISITORS

TO OUR WEBSITES 

DIGITAL 
IS CONNECTING US
WITH 
MORE PEOPLE

31 July 2019



20 BRANDS

65 COUNTRIES
31 July 2019

DIGITAL IS CREATING 
NEW SERVICES AND EXPERIENCES



THE PERFORMANCE
BY D IV IS ION

REFLECTS THESE 

GROWTH DRIVERS

31 July 2019



BIG ENGINE 
FOR GROWTH

L’ORÉAL LUXE

+13.2%*

Gaining share on all major categories

* H1-2019 like-for-like sales growth
31 July 2019



L’ORÉAL LUXE
BIG BRANDS ARE WINNING

+16%*

COMBINED 
GROWTH

* H1-2019 like-for-like sales growth
31 July 2019



L’ORÉAL LUXE
3 NEW FRAGRANCES

31 July 2019



DERMO COSMETICS
MARKET

+ 13.6%**

+7.0%*≃

* L’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 
Half-Year 2019 provisional estimates, at constant exchange rates.

ACTIVE COSMETICS
GAINING SHARE IN EVERY ZONE

** H1-2019 like-for-like sales growth 31 July 2019



BIG GROWTH DRIVERS

ACTIVE COSMETICS

31 July 2019



+2.2%*

FY 2017

+ 3.1%*

FY 2018 H1 2019

+2.5%*

CONSUMER PRODUCTS

IS ACCELERATING

* Like-for-like sales growth
31 July 2019



CONSUMER PRODUCTS

#1
BRAND

DURING 6.18

STRONG ACCELERATION IN ASIA

31 July 2019



CONSUMER PRODUCTS
BIG BRANDS ARE ALL CONTRIBUTING

31 July 2019



CONSUMER PRODUCTS
SPOTTING AND SCALING TRENDS

ORGANIC & NATURAL K-BEAUTY

31 July 2019



+2.5%
*

PROFESSIONAL PRODUCTS

GROWING IN LINE 
WITH THE MARKET

* H1-2019 like-for-like sales growth 31 July 2019



DOUBLE DIGIT 
GROWTH 

IN ALL ZONES

31 July 2019



LOOKING AHEAD
WITH CONFIDENCE

31 July 2019



THANKS TO STRONG UNDERLYING TRENDS
DYNAMIC MARKET

2014 2015 2016 2017 2018

≃

H1 2019

+ 5.5%*

* L’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 
Half-Year 2019 provisional estimates, at constant exchange rates.

31 July 2019



OUR BIG BRANDS ARE VERY DYNAMIC

* H1-2019 like-for-like sales growth 31 July 2019

TOP 8 BRANDS

+8% *

COMBINED 
GROWTH



31 July 2019

CONFIDENCE IN THE SECOND HALF



CONFIDENCE IN OUR ABILITY TO

OUTPERFORM THE BEAUTY MARKET 

IN 2019

ACHIEVE ANOTHER YEAR OF GROWTH 

IN BOTH SALES AND PROFIT 

31 July 2019



-------------------------Avertissement / Disclaimer -------------------------
« Ce document ne constitue pas une offre de vente ou la sollicitation d’une offre d’achat de titres L’Oréal. Si vous souhaitez obtenir des informations plus complètes concernant L’Oréal,

nous vous invitons à vous reporter aux documents publics déposés en France auprès de l’Autorité des Marchés Financiers (également disponibles en version anglaise sur notre site Internet

www.loreal-finance.com).Ce document peut contenir certaines déclarations de nature prévisionnelle. Bien que la Société estime que ces déclarations reposent sur des hypothèses

raisonnables à la date de publication du présent communiqué, elles sont par nature soumises à des risques et incertitudes pouvant donner lieu à un écart entre les chiffres réels et ceux

indiqués ou induits dans ces déclarations.»

"This document does not constitute an offer to sell, or a solicitation of an offer to buy, L’Oréal shares. If you wish to obtain more comprehensive information about L’Oréal, please refer to the

public documents registered in France with the Autorité des Marchés Financiers (which are also available in English on our Internet site: www.loreal-finance.com).This document may contain

some forward-looking statements. Although the Company considers that these statements are based on reasonable hypotheses at the date of publication of this release, they are by their

nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated or projected in these statements."

Half-Year 2019 RESULTS

Q&A

31 July 2019


