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+3% / +4%*

*L’Oréal internal estimates  
excluding soap, tooth paste and razors. 2017 provisional estimates . Net manufacturing price (sell-in). Growth at constant exchange rate

Beauty 
Mass market



+2.2%
like-for-like

*2017 sales growth



+2.0%*

*2017 like-for-like sales growth

Western
Europe +4.8%*

Excluding France



+7.6%*

*2017 like-for-like sales growth

Eastern
Europe



Double digit 
growth*

*Second half 2017 like-for-like sales growth

China



+1.1%*

*2017 like-for-like sales growth

North
America



#2*

#1*

*Source: US make-up AC Nielsen full year 2017

North
America





Q1 Q2 Q3 Q4

+1.4%*

+2.4%* +2.3%*

+3.0%*

*2017 like-for-like sales growth



ACCELERATE 
OUR

GROWTH



GLOBAL 
BRANDS
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#1 in the world 
luxury made accessible



Lash Paradise



Champion
natural beauty



Spreading
make-up confidence 

worldwide



Leading 
the social beauty 

revolution



GAME-CHANGING
INNOVATIONS
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MARKETING 
IN THE 

DIGITAL AGE
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Empowered
local teams



Mastering 
multiple digital 

touchpoints

YOUTUBE

PINTEREST

GOOGLE SEARCH

INSTAGRAM

BRAND SITE

AMAZON



YOUTUBE

PINTEREST

GOOGLE SEARCH

INSTAGRAM

BRAND SITE

AMAZON

US
BEAUTY
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1.8 billion
impressions



Precision
marketing
to target

segments



OMNI-CHANNEL
STRATEGY
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Chinese e-commerce > 1/3 of sales



China T-Mall 



India
NYKAA



Global brands

Game-changing
innovations

Marketing 
reinvented

Omni-channel
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4 LEVERS 
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THE GROWING 
UPPER 

MIDDLE CLASS



DEMOCRATIZATION




