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A strong first half
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* Like-for-like sales growth

** Diluted earnings per share based on net profit of continuing operations, 
excluding non recurring items, after non-controlling interests

CONSOLIDATED 
GROUP SALES 

+6.6%*

OPERATING 
MARGIN

EARNINGS** 
PER SHARE

+5.3%

27 July 2018

+30 bps

19.2%

at constant
currencies

+10.7%

€ 4.08



I - The Beauty Market

3 27 July 2018

2018
FIRST-HALF 
ESTIMATES

around +5%*≃

* L’Oréal estimates, excluding razors, soaps and toothpastes. 
First-Half 2018 provisional estimates, at constant exchange rates.



The Beauty Market*
Contrasted and Premiumising
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MASS MARKET
ESTIMATES

+3% / +4%≃

PROFESSIONAL MARKET 
ESTIMATES

+1.5% / +2.5%≃

+10% / +11%≃

LUXURY MARKET
ESTIMATES

DERMO-COSMETICS
ESTIMATES

+5% / +6%≃

* L’Oréal estimates, excluding razors, soaps and toothpastes. 
First-Half 2018 provisional estimates, at constant exchange rates.



The Beauty Market*
Estimates by region
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WESTERN 
EUROPE

+0% / +1% ≃

NORTH 
AMERICA

+4% / +5%≃
≃

NEW 
MARKETS

+7% / +8%≃

ASIA

+8% / +9%

* L’Oréal estimates, excluding razors, soaps and toothpastes. 
First-Half 2018 provisional estimates, at constant exchange rates.



The Beauty Market*

6 27 July 2018

Deceleration

of make-up

but

Pick-up

of skincare

* L’Oréal estimates, excluding razors, soaps and toothpastes. 
First-Half 2018 provisional estimates, at constant exchange rates.



The Beauty Market*
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+20%>

E-COMMERCE

* L’Oréal estimates, excluding razors, soaps and toothpastes. 
First-Half 2018 provisional estimates, at constant exchange rates.



II – L’Oréal H1 performance
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around +5%*≃

BEAUTY MARKET
ESTIMATES

L’ORÉAL

+ 6.6%** 

**Like-for-like sales growth 27 July 2018

* L’Oréal estimates, excluding razors, soaps and toothpastes. 
First-Half 2018 provisional estimates, at constant exchange rates.



L’Oréal Luxe
Double-digit growth, significant market share gains
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L’ORÉAL 
LUXE

+ 13.5%*

27 July 2018* Like-for-like sales growth



L’Oréal Luxe
Our 4 biggest brands: growth above mid-teens
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L’Oréal Luxe
Thriving in Asia
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LANCÔME #1 LUXURY BRAND IN CHINA



L’Oréal Luxe
United States
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#3
luxury brand in make-up
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Digital vitality of L’Oréal Luxe

27 July 2018

E-COMMERCE* CLOSE TO 20%

OF L’ORÉAL LUXE IN CHINA

and

on Tmall

* Sales achieved on our brands’ own websites and estimated sales achieved by 
our brands corresponding to sales through retailers’ websites (non audited data)



L’Oréal Luxe
Armani and Valentino licenses
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Active Cosmetics Division
Double-digit growth, twice the pace of the market
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ACTIVE
COSMETICS

DIVISION

27 July 2018

+11.4%*

* Like-for-like sales growth



Active Cosmetics Division
Double-digit growth, twice the pace of the market
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Active Cosmetics Division
CeraVe: market share gains + global roll-out
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Consumer Products Division
Sharp contrasts by region
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• very good growth 

in Asia

• over-performance 

in Eastern Europe 

• market share gains 

in the US

27 July 2018

• persistent difficulties 

in Brazil

• weakening of the UK

CONSUMER 
PRODUCTS 

DIVISION 

* Like-for-like sales growth

+ 2.5%* 



Consumer Products Division
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STRONG GROWTH & MARKET OUT PERFORMANCE

#1
beauty brand 

worldwide

#1
make-up brand 

worldwide



Consumer Products Division
Innovation to grow Pillar franchises and Star launches
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Consumer Products Division
Acquisition of Stylenanda
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Professional Products Division
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PROFESSIONAL
PRODUCTS 

DIVISION

+1.6%* 

*Like-for-like sales growth
27 July 2018

Growth in 

ALL REGIONS 

except

Western Europe



Professional Products Division
Innovations
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Professional Products Division
Pulp Riot acquisition
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• #1 in Travel Retail

• +27%* H1 2018 sales
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Travel Retail

27 July 2018

L’ORÉAL

*Like-for-like sales growth



Digital is at the heart of our business
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* H1-2018 Like-for-like sales growth. Sales achieved on our brands’ own websites and estimated sales achieved by our brands corresponding to sales 
through retailers’ websites (non audited data)

of our Media spend

Strong ROI focus

42%

e-commerce
Sales Growth

+36%*

of Group Sales

9.5%

e-commerce

upskilled talents

20,000

experts

2,000

followers 
on social networks

300 million



Acquisition of Modiface

27 27 July 2018
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Quality of our financial results

27 July 2018

130 bps 

gross margin improvement

10 bps 

SG&A reduction

Increase of our profitability, 

to 19.2%

Sustained Research and 

Innovation investment

Additional brand-building 

investments to fuel future growth

+ &>>>
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III - 2018: Looking to H2 with confidence

27 July 2018

around +5%*≃

BEAUTY MARKET
ESTIMATES

* L’Oréal estimates, excluding razors, soaps and toothpastes. 
Full year 2018 provisional estimates, at constant exchange rates.



Significant H1 and H2 launch plans

30 27 July 2018



2018: Looking to H2 with confidence

31 27 July 2018

E-COMMERCE

Our 

two driving 

forces

TRAVEL RETAIL



2018: Looking to H2 with confidence
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Confidence in our ability to 

• outperform once again the beauty market in 2018

• achieve significant like-for-like sales growth 

• deliver an increase in profitability

27 July 2018

- THANK YOU -
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First-Half 2018 RESULTS

Q&A

27 July 2018

------------------------- Disclaimer / Avertissement  -------------------------
"This document does not constitute an offer to sell, or a solicitation of an offer to buy, L’Oréal shares. If you wish to obtain more comprehensive information about

L’Oréal, please refer to the public documents registered in France with the Autorité des Marchés Financiers (which are also available in English on our Internet site:

www.loreal-finance.com).This document may contain some forward-looking statements. Although the Company considers that these statements are based on

reasonable hypotheses at the date of publication of this release, they are by their nature subject to risks and uncertainties which could cause actual results to differ

materially from those indicated or projected in these statements."

« Ce document ne constitue pas une offre de vente ou la sollicitation d’une offre d’achat de titres L’Oréal. Si vous souhaitez obtenir des informations plus complètes

concernant L’Oréal, nous vous invitons à vous reporter aux documents publics déposés en France auprès de l’Autorité des Marchés Financiers (également

disponibles en version anglaise sur notre site Internet www.loreal-finance.com).Ce document peut contenir certaines déclarations de nature prévisionnelle. Bien que

la Société estime que ces déclarations reposent sur des hypothèses raisonnables à la date de publication du présent communiqué, elles sont par nature soumises à

des risques et incertitudes pouvant donner lieu à un écart entre les chiffres réels et ceux indiqués ou induits dans ces déclarations.»


