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THE BEST GROWTH

IN 20 YEARS
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CONFIDENCE ~LEASURE

INSATIABLE DESIRE

FOR BEAUTY

SELF-ESTEEM

WELL-BEING




PREMIUMIZATION




NEW BENEFITS
BETTER PERFORMANCE
SUPERIOR QUALITY
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Maybelline New York &

Mention @maybelline + use #mnyitiook and we may
share your looks on our social and site. T+C: http://
bit.ly/2sqQKag
hit.ly/2vOOYEuU
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4 o Discovering
(\ Shopping

NEVER BEEN EASIER

BACK TO LOOK X

ADVANCED GENIFIQUE
SERUM

* ok ok $64,00

HYPNOSE PALETTE
DOl FRAICHEUR ROSEE

* Ak $53,50

L'ABSOLVU ROUGE
178 ROUGE VINTAGE
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INCREASED PENETRATION

OF BEAUTY WORLDWIDE
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OUTPERFORMED
I'HE MARKE

IN THE MOST PROMISING
A AND STRATEGIC AREAS
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OUTPERFORMED ITS MARKET

FOR THE 8™

CONSECUTIVE YEAR
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ACTIVE COSME [1CS

11.94

" 2018 like-for-like sales growth.



HIGHEST GROWTH

SINCE 2006

MARKET L'OREAL

! Source: L Oréal 2018 estimates. Excluding razors, soaps and toothpastes. At constant exchange rates. 2 2018 //X'e-farn ‘
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ALTH & BEAUTY

ASPIRATIONS




LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

#1

DERMO-COSMETICS MARKET!
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¥ Source: French dermo-cosmetic brands 2017 worldwide sell-in, internal sources



#1 DERMATOLOGIST

RECOMMENDED BRAND IN THE US
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CONSUMER
PRODUCTS
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PROFESSIONAL
PRODUCTS

2.0%

T 2018 like-for-like sales growth.



REINVENTING THE

SALON EXPERIENCE




KERASTA

PARIS




NEW MARKETS
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BEST GROWTH

SINCE 2007

1 2018 like-for-like sales growth. /Ii A M



ASIA PACIFIC

24

7 2018 like-for-like sales growth.
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#2 LONE




#1 IN ASIA PACIFIC

8.7

MARKET SHARE

! Source: [ 'Oréal 2018 estimates. Excluding razors, soaps and toothpastes.






SKINCARE

MARKET
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J Water i

Micellar
CIeansn

DELICATE SKIN &
REMOVES LONGWEAR MAK .

"+ CLEANSES + RELAXES

Face, Lips, Eyes,
Even Contact Lens Wearers

CEVELOPLD WITH DERMATOLOGISTS

e
e Monturizes & helps restore the
:';‘(ct.u skin barrier

JESSENTIAL CERAMIDES




WELL-BEING
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- -COMMERCE!
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OF SALES

! Sales achieved on our brands’ own websites and estimated sales achieved by our brands corresponding to sales through retailers” websites) ’_'f ‘
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OF THE CHINESE
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1/3

OF OUR SALES




DIGITAL CONQUEST

ALL AROUND THE WORLD
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DIGITAL IS BOOSTING

THE POWER
OF OUR BRANDS
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' 2018 like-for-like sales growth.



DIGITAL

IS BOOSTING OUR
POWER TO CONNECT
WITH CONSUMERS
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premiere coloration !
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“h Slip Tease Full Color Lip Lacquer Shop Now
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PROFESSIONAL
PRODUCTS

CONSUMER
PRODUCTS

L'OREAL
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COSMETICS
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A VERY RICH YEAR
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5,312.56
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CAC 40 index rebased on L ‘Oréal’s share price since 12/31/2017. Thomson Reuters Fikon, share price as of 04/16/2019.

L’OREAL
€240.3

5,553.57
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12/31/2017



L'OREAL

i

— @ —

smse

JUIALS




MARKET
CAPITALIZATION




IN 10 YEARS

14.7. +22 3

TOTAL SHAREHOLDER SHARE PRICE EVOLUTION
RETURN?

1 Takes into account the value of the share and the dividend income received (excluding tax crediits). At December 314, 2018
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WINNING

STRATEGY
UNIQUE

BUSINESS MODEL




FOUNDING

PRINCIPLES




SUPERIOR QUALITY OF OUR PRODUCTS
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TRY NEW PRODUCTS



A PERMANENT OBSESSION WITH INNOVATION &

SUPERIOR QUALITY
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TOPLINE GROWTH

THE PRIMARY DRIVER OF VALUE CREATION
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OPERATIONAL DISCIPLINE

@ FOCUS ON TOPLINE GROWTH
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4 CATCH GROWTH EVERYWHERE




7 DISTRIBUTION CHANNELS

HAIR SALONS
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ALL PRICE
SEGMENTS

BRANDED RETAIL

ALL
REGIONS

TRAVEL RETAIL

E-COMMERCE
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MAXIMIZING

GROWTH OPPORTUNITIES




TOTAL MARKE T COVERAGE

FLEXIBILITY & AGILITY

TO INVEST IN THE MOST DYNAMIC AREAS







SOCIAL AND SOCIETAL PERFORMANCES

ARE MUTUALLY REINFORCING

ENVIRONMENTAL,

ECONOMIC
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AN INCREASINGLY MORE

RESPONSIBLE &
SUSTAINABLE

BUSINESS MODEL




INFORM & EMPOWER
LIVING
SUSTAINABLY







OF OUR NEW OR RENOVATED
PRODUCTS HAD AN IMPROVED SOCIAL
OR ENVIRONMENTAL PROFILE




FOR THE THIRD YEAR RUNN
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#1 EUROPE
L’Oreal
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#1 WORLDWIDE COMPANY

ACROSS ALL INDUSTRIES'
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ESG ratings
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ctXEMPLARY

BUSINESS ACTIVITIES

OSITIVE I\bTRIBUTION
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FONDATION
OCHE-POSAY

Under the aegis of Fondation de France




SUPPORT

MAJOR CAUSES
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A DIFFERENT & UNIQUE
COMPANY
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VOLATILE AND UNCERTAIN

ECONOMIC CONTEXT




INNOVATION

POWER OF BRANDS

DIGITAL PERFORMANCE

QUALITY OF OUR TEAMS
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1 Like-for-like sales growth
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CONFIDENCE IN OUR CAPACITY TO OUTPERFORM
THE MARKET IN 2019

SEE ANOTHER YEAR OF GROWTH
IN SALES AND PROFITS
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« Ce document ne constitue pas une offre de vente ou la sollicitation d’ une offre d’ achat de titres L’ Oréal. Si vous souhaitez obtenir des informations plus complétes concernant
L’ Oréal, nous vous invitons a vous reporter aux documents publics déposés en France auprés de I’ Autorité des Marchés Financiers (également disponibles en version anglaise
sur notre site Internet www.loreal-finance.com).Ce document peut contenir certaines déclarations de nature prévisionnelle. Bien que la Société estime que ces déclarations
reposent sur des hypothéses raisonnables a la date de publication du présent communiqué, elles sont par nature soumises a des risques et incertitudes pouvant donner lieu a un
écart entre les chiffres réels et ceux indiqués ou induits dans ces déclarations.»

"This document does not constitute an offer to sell, or a solicitation of an offer to buy, L’Oréal shares. If you wish to obtain more comprehensive information about L’Oréal, please
refer to the public documents registered in France with the Autorité des Marchés Financiers (which are also available in English on our Internet site: www.loreal-finance.com).This
document may contain some forward-looking statements. Although the Company considers that these statements are based on reasonable hypotheses at the date of publication
of this release, they are by their nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated or projected in these
statements.”

18 Avril 2019 UOREAL






