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PROSPECTS
OPPORTUNITIES



ANOTHER
GOOD YEAR



+4 / +5%*

THE BEAUTY  
MARKET  

ACCELERATED

*EXCLUDING RAZORS, SOAPS AND TOOTHPASTES. 2017 PROVISIONAL ESTIMATES - SOURCE: L’ORÉAL ESTIMATES. EXCLUDING EXCHANGE RATE IMPACT



+4.2% +4.3%
+5.1%

+5.5%

Q1  
2017

Q2  
2017

Q3  
2017

Q4  
2017

ACCELERATED GROWTH*

*LIKE-FOR-LIKE SALES GROWTH



STRENGTHENED

POSITIONS :

IN STRATEGIC CHANNELS  

IN STRATEGIC CATEGORIES  

IN STRATEGIC REGIONS



PROFESSIONAL  
PRODUCTS

+0.2%*

ACTIVE  
COSMETICS

+5.8%*

L’ORÉAL  
LUXE

+10.5%*

CONSUMER  
PRODUCTS

+2.2%*

*2017 LIKE-FOR-LIKE SALES GROWTH



+10.5%*

L’ORÉAL LUXE

AN EXCEPTIONAL

YEAR

*2017 LIKE-FOR-LIKE SALES GROWTH



7th YEAR
IN A ROW

OUTPERFORMED
THE MARKET





INNOVATIVE
LAUNCHES





1

• •



*2017 LIKE-FOR-LIKE SALES GROWTH

+5.8%*

ACTIVE COSMETICS

OUTPERFORMED

THE MARKET

FOR THE 7TH YEAR



> 2 BILLION €
IN SALES 2017



WELL-BEING NATURALNESS

HEALTH AUTHENTICITY



STRONG BRANDS









+2.2%*

CONSUMER PRODUCTS

*2017 LIKE-FOR-LIKE SALES GROWTH



+2.4%*
+2.3%*

+3.0%*

Q1 Q2 Q3 Q4

+1.4%*

IMPROVING GROWTH

*LIKE-FOR-LIKE SALES GROWTH



IMPROVED  
PERFORMANCE IN

NEW  

MARKETS





PROFESSIONAL PRODUCTS

*2017 LIKE-FOR-LIKE SALES GROWTH

+0.2%*

+2%*

IN 4th QUARTER





THE BODY SHOP





FOCUSING

OUR ENERGIES
AND RESSOURCES



STRATEGIC
GROWTH

BOOSTERS

DIGITAL  

TRAVEL RETAIL



E-COMMERCE

SALES GROWTH

+34%*

*2017 LIKE-FOR-LIKE SALES GROWTH. SALES ACHIEVED ON OUR BRANDS’ OWN WEBSITES AND ESTIMATED SALES ACHIEVED BY OUR BRANDS  

CORRESPONDING TO SALES THROUGH RETAILERS’ WEBSITES (NON-AUDITED DATA)



2 BILLION €*

*SALES ACHIEVED ON OUR BRANDS’ OWN WEBSITES AND ESTIMATED SALES ACHIEVED BY OUR BRANDS  CORRESPONDING TO SALES 

THROUGH RETAILERS’ WEBSITES (NON-AUDITED DATA) .



EQUIVALENT TO

#3 COUNTRY
OF THE GROUP*

*SALES ACHIEVED ON OUR BRANDS’ OWN WEBSITES AND ESTIMATED SALES ACHIEVED BY OUR BRANDS  CORRESPONDING TO SALES 

THROUGH RETAILERS’ WEBSITES (NON-AUDITED DATA)







MAKEUP SKINCARE



%
OF THE BEAUTY  

MARKET
WORLDWIDE



NEW MARKETS

CLEAR
OUTPERFORMANCE

+8.9%*

*2017 LIKE-FOR-LIKE SALES GROWTH



10 Bn€
IN SALES

NEW MARKETS



DYNAMIC  
ASIA,  
PACIFIC



WESTERN EUROPE

+2.6%*

SOLID
PERFORMANCE

*2017 LIKE-FOR-LIKE SALES GROWTH



UNITED KINGDOM +8.0%*

GERMANY+4.6%*

SPAIN+7.1%*

*2017 LIKE-FOR-LIKE SALES GROWTH



NORTH AMERICA

+1.7%*

*2017 LIKE-FOR-LIKE SALES GROWTH



HIGH QUALITY

RESULTS



POWERFUL  

BALANCED &,

VALUE-CREATING
BUSINESS

MODEL



2016 2017 2016 2017

HIGH QUALITY RESULTS

NET PROFIT**
in million euros +15.3%RECORD  

OPERATING MARGIN*18.0%

+40 BASIS POINTS

18.0%

17.6%

3,106

3,581

*OPERATING PROFIT, AS A PERCENTAGE OF SALES. **NET PROFIT AFTER NON-CONTROLLING INTERESTS



3.30€

+10%

+7.6%

0.35€

3.55€

3.90€

2016 2017

HIGH QUALITY RESULTS DIVIDEND PER SHARE*

*PROPOSED AT THE ANNUAL GENERAL MEETING HELD ON APRIL 17TH, 2018



35,000 REGISTERED

SHAREHOLDERS

















INDIVIDUAL SHAREHOLDER

CONSULTATION

COMMITTEE















LETTER TO  

SHAREHOLDERS

L’ORÉAL FINANCE  

MOBILE APPLICATION

L’ORÉAL FINANCE













20
YEARS

5
YEARS

*TAKES INTO ACCOUNT THE VALUE OF THE SHARE AND THE DIVIDEND INCOME RECEIVED (EXCLUDING TAX CREDITS). AT DECEMBER 31ST 2017

10%
PER YEAR

14%
PER YEAR

TOTAL SHAREHOLDER RETURN*



BEST SHAREHOLDER RETURN OVER 30 YEARS IN CAC 40

L’ORÉAL #2 #3

*ANNUALIZED PERFORMANCE OF THE SHARE SINCE DECEMBER 31ST 2017. AT SEPTEMBER 29TH 2017

INVESTIR SUPPLEMENT NOV-DEC 2017. SOURCE : FACTSET

+15.6%*
PER YEAR +15.1%*

PER YEAR
+14.9%*

PER YEAR



AGILITY & ABILITY
TO TRANSFORM



SEVEN

REASONS
FOR LASTING  

SUCCESS



SEVEN

REASONS
FOR CONFIDENCE  

IN TOMORROW



1 A DYNAMIC
BEAUTY
MARKET



≃+3.9%*
≃+4%* ≃+4/+5%*

2014 2015 2016 2017

≃+3.6%*

*EXCLUDING RAZORS, SOAPS AND TOOTHPASTES. SOURCE: L’ORÉAL ESTIMATES. EXCLUDING EXCHANGE RATE IMPACT

A CONSTANTLY GROWING BEAUTY MARKET



MIDDLE  &
UPPER
CLASSES



MORE  

VALORIZED

PRODUCTS



URBAN POPULATION
5 BILLION*
BY 2030

*SOURCE : EUROMONITOR



1 BILLION*
SENIORS

BY 2030

*SOURCE : EUROMONITOR



2 BEAUTY

PURE PLAYER





3
L’ORÉAL FUNDAMENTALS  

ARE MORE RELEVANT  

THAN EVER IN TODAY’S 

WORLD



2012 2013 2014 2015 2016 2017

RESEARCH

INNOVATION
& QUALITY

R&D EXPENSES
IN MILLION EUROS

850
877

748 761 794

3,885

R&I EXPERTS

877M€

DEDICATED TO  

R&I EN 2017

680



CONSUMERS

INFLUENCE
OTHER CONSUMERS



STAR PRODUCTS



PORTFOLIO OF ICONIC BRANDS

PROFESSIONAL 

PRODUCTS

CONSUMER 

PRODUCTS
L’ORÉAL  

LUXE

ACTIVE

COSMETICS



EIGHT BILLIONAIRE BRANDS*

*AT DECEMBER 31ST, 2017





2 BILLION VIEWS
ON SOCIAL MEDIA



4
DIGITAL

LEADERSHIP



TECHNOLOGICAL

EVOLUTIONS





DIGITAL
TRANSFORMATION



UPSKILLING
TEAMS



ENRICHING  

DIALOGUE  
WITH CONSUMERS



E-COMMERCE
SALES

INCREASING



DIGITAL
INVESTMENTS





THE BEAUTY TECH

COMPANY







5
OUR PRESENCE IN ALL  

CHANNELS,  

CATEGORIES

AND REGIONS





20.3%

22.6%22.9%

21.9%

20.8% 20.0% 20.0%
19.2%

*BEFORE CENTRAL GROUP EXPENSES, FUNDAMENTAL RESEARCH EXPENSES, STOCK OPTIONS AND FREE GRANT OF SHARES AND MISCELLANEOUS ITEMS

BALANCED BUSINESS MODEL

2017
OPERATING MARGIN  

BY REGION*
(AS A % OF SALES)

2017
OPERATING MARGIN  

BY DIVISION*
(AS A % OF SALES)

WESTERN NORTH NEW PROFESSIONAL CONSUMER L’ORÉAL ACTIVE
EUROPE AMERICA MARKETS PRODUCTS PRODUCTS LUXE COSMETICS



DETECTING

CONSUMPTION
TRENDS



6
ENVIRONMENTAL  

AND SOCIAL  

COMMITMENTS







-73%*

CO2EMISSIONS

+33%*

PRODUCTION

*SINCE 2005

SUSTAINABLE
PRODUCTION



#1
NEWSWEEK GREEN  

RANKINGS 2017



WATERCLIMATE FORESTS



GENDER EQUALITY

#1
OUT OF

3,000
COMPANIES



ECONOMIC
AND  

SOCIAL  
LEADER















DECENTRALIZED 

ORGANIZATION,  

ENTREPRENEURIAL CULTURE,  

EXCELLENCE OF THE TEAMS

ON THE GROUND

7



REINFORCING

OUR

PERFORMANCE
AND

LEADERSHIP



*CONSOLIDATED SALES

2018

A VERY GOOD 1ST QUARTER

LIKE-FOR-LIKE  
SALES GROWTH +6.8%*



BEST GROWTH
IN 8 YEARS



CONFIDENCE IN OUR ABILITY  

TO OUTPERFORM THE MARKET  

AND

TO ACHIEVE SIGNIFICANT
LIKE-FOR-LIKE SALES GROWTH  

AND PROFITABILITY INCREASE



THANK YOU


