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TURNOVER 2017

2.2Bn¢€

SALES

= x4 in 10 years
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Tl 200 M NEW URBAN « CITYZENS »IN THE PAST 10 YEARS
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Middle classes

560 M people*

*SOURCE : WORLD DATA LAB FOR L'OREAL, 2017
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An opportunity
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L’Oreal has seized

the opportunities




i\ A beauty

“ leader
IN China
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> 100,000,000

CONSUMERS




LOREAL
PARIS
E %R BX 3¢ 4t

BEAUTY
BRAND*




Leader In 6 categories

or channels

LUXURY
SKINCARE* MAKEUP* PRODUCTS**

PROFESSIONAL MENS’
DERMOCOSMETICS*** PRODUCTS**** SKINCARE>****

*SOURCE : EUROMONITOR BPC PANEL 2016
*SOURCE : BEAUTE RESEARCH LUXE SELL-OUT PANEL (DS + BOUTIQUES)/ ****SOURCE : KLINE SALON HAIR STUDY 2016

BEAUTE RESEARCH LUXE SELL-IN PANEL (ALL CHANNELS)
***SOURCE : EUROMONITOR DERMOCOSMETICS MARKET STUDY 2017 SOURCE : EUROMONITOR BPC PANEL 2016 / KANTAR INDIVIDUAL PANEL 2017
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*SOURCE : EUROMONITOR DERMOCOSMETICS MARKET STUDY 20
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& 4 major

strengths




A portfolio

of Iconic brands



Quality

SECURITY S

Creativity



L ANCOME

PARIS

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE
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GIORGIO ARMANI
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LABORATOIRE DERMATOLOGIQUE
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LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE %
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Two ChlInese brands
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Cutting-edge
research
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~ 70%

SPECIFICALLY ADAPTED
PRODUCTS
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FOR ONLINE
BEAUTY




Accelerating

digital transformation
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"OREAL

PARIS

plonneer

" Bauygues 40 n:4s Y 008 Houygues 4L n:4z

S800C Bouygues AL 17491
orea’.mimall com
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AR |
S #1 ine-commerce

X2

L,OREAL COMPETITOR 1 COMPETITOR 2

SOURCE : PANEL SMARTPATH E-COMMERCE, NOV 2017




& E-commerce -
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2010 2011 2012 2013 2014 2015 2016 2017
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AND ESTIMA IEVED BY OUR BRANDS CORRESPONDING TO SALES THROUGH RETA

*SALES ACHIEVED ON OUR BRANDS' OWN WEBSIT

/ EBSITES‘(NOﬁUDITED DATA).
AS A PERCENTAGE OF L'OREAL CHINA'SSALES. y ‘1
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66%

OF MEDIA




Reinventing

marketing



ENHANCED EXPERIENCE WITH
new

technologies
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Privileged
relationship
WITH CONSUMERS
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- inthe Top 5
- L2 DIGITAL IQ 2018
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Sustainable
InNnovation
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2,500 beneficiaries
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Reinforcing







MIDDLE AND UPPER CLASSES
Number of people

X 2 BY 2030*

consumer
spending

X 3 2030*

*SOURCE : WORLD DATA
LAB FOR LOREAL, 2017
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A very beautiful future
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SOON TO BE

#]1 market

of the Group
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Be happy




' @ Thank you R




