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Chinese woman
in the hand of every

a lipstickPut





country



TURNOVER 2017

2.2Bn€

SALES

x4 in 10 years



Best

+13.3%*

*2017 LIKE-FOR-LIKE SALESGROWTH

performance
SINCE 2011



Market
growth



Le pays des

superlatifs nd

largest market

worldwide



The country of

the colossal



1.4 Bn
POPULATION



200 cities
POPULATIONS OF 1M+



NEW URBAN « CITYZENS »IN THE PAST 10 YEARS200 M



Rising
middle classes



*SOURCE : WORLD DATA LAB FOR L’ORÉAL, 2017

Middle classes

560 M people*



MENTALITIES
AND ASPIRATIONS

BEHAVIORS
AND CONSUMPTION

Consumer
revolution



Revolution
in mentalities

aspirations&















An opportunity
for L’Oréal



Revolution

& in behaviors  

consumption



Expériences
Services personnalisés







Quality



Premium



L’Oréal has seized

the opportunities



A beauty

leader
in China



> 8,000 EMPLOYEES

2 FACTORIES



MARQUE

DE BEAUTÉ*

> 100,000,000
CONSUMERS



* SOURCE : EUROMONITOR BPC PANEL 2016

BEAUTY
BRAND*



#1#1SKINCARE* #1MAKEUP*

#1 #1

Leader in 6 categories
or channels

PROFESSIONAL
PRODUCTS****

LUXURY
PRODUCTS**

#1MENS’
SKINCARE*****DERMOCOSMETICS***

*SOURCE : EUROMONITOR BPC PANEL 2016

**SOURCE : BEAUTÉ RESEARCH LUXE SELL-OUT PANEL (DS + BOUTIQUES) /  

BEAUTÉ RESEARCH LUXE SELL-IN PANEL (ALL CHANNELS)

***SOURCE : EUROMONITOR DERMOCOSMETICS MARKET STUDY 2017

****SOURCE : KLINE SALON HAIR STUDY 2016

*****SOURCE : EUROMONITOR BPC PANEL 2016 / KANTAR INDIVIDUAL PANEL2017



MAQUILLAGE

**

*SOURCE : EUROMONITOR BPC PANEL 2016

*SOURCE : EUROMONITOR BPC PANEL2016

SKINCARE



*SOURCE : EUROMONITOR BPC PANEL2016

*

MAKEUP



MAQUILLAGE

**

*SOURCE : EUROMONITOR BPC PANEL 2016

SOIN DE

LA PEAU

*SOURCE : EUROMONITOR BPC PANEL2016

PRODUCTS*

*

*SOURCE : BEAUTÉ RESEARCH LUXE SELL-OUT*PANEL (DS + BOUTIQUES) / BEAUTÉ RESEARCH LUXE SELL-IN PANEL (ALL CHANNELS)





•

,...



*SOURCE : EUROMONITOR DERMOCOSMETICS MARKET STUDY 2017

DERMOCOSMETICS*



DERMO-

COSMÉTIQUE*
PROFESSIONAL
PRODUCTS*

*SOURCE : KLINE SALON HAIR STUDY 2016



MENS’
SKINCARE*

*SOURCE : EUROMONITOR BPC PANEL 2016 /  

KANTAR INDIVIDUAL PANEL2017



MENS’
SKINCARE*

*SOURCE : EUROMONITOR BPC PANEL 2016 /  

KANTAR INDIVIDUAL PANEL2017





SOINS

MASCULINS*

Success



4 major
strengths



of iconic brands
A portfolio



Quality
SECURITY

Creativity













Well balanced

growth





Two Chinese brands





Deux marques

chinoises





Cutting-edge

research







70%

SPECIFICALLY ADAPTED 
PRODUCTS



> 400 EXPERTS





Major

innovations



Ability
to adapt to distribution





country

FOR ONLINE
BEAUTY#



Accelerating
digital transformation



E-commerce pionneer



L’ORÉAL
SOURCE : PANEL SMARTPATH E-COMMERCE, NOV 2017

COMPETITOR 1 COMPETITOR 2

x2

#1 in e-commerce



2010 2011 2012 2013 2014 2015 2016 2017

27%*

0%*

E-commerce

*SALES ACHIEVED ON OUR BRANDS’ OWN WEBSITES AND ESTIMATED SALES ACHIEVED BY OUR BRANDS CORRESPONDING TO SALES THROUGH RETAILERS’ WEBSITES (NON-AUDITED DATA).  

AS A PERCENTAGE OF L’ORÉAL CHINA’SSALES.



SINGLES’ DAY



> 5 M
ORDERS ONLINE



X 2
SALES



66%
OF MEDIA SPEND ON

Digital



Digital

X 2 66%
CHIFFRE D’AFFAI 

DÉPENSESMÉDIA
RES

Reinventing
marketing



ENHANCED EXPERIENCE WITH

new

technologies



Privileged
relationship

WITH CONSUMERS



3 brands
in the Top 5
L2 DIGITAL IQ 2018









pour bâtir une croissance durable

Des engagements forts



Strong commitments

to build sustainable growth



pour bâtir une croissance durable

Des engagements forts







Carbon

neutral



100% renewable

electricity



Sustainable

innovation



Positive
impact



2,500 beneficiaries







our leadership

Reinforcing



Immense potential



MIDDLE AND UPPER CLASSES

Number of people

x2 BY 2030*

BY  
2030*x3

*SOURCE : WORLD DATA  

LAB FOR L’ORÉAL, 2017

Consumer  
spending





A very beautiful future





SOON TO BE

#1 market
of the Group



Be happy

& prosperous



Thank you


