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‘U'Oreal Internal estimates excluding soap, tooth paste and razors. 2018 provisional estimates
Net manufacturing price (sell-in). Growth at constant exchange rate
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*L'Oréal internal estimates - Sell-out in value
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*2018 like-for-like sales growth
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*2018 like-for-like sales growth
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IN MAKEUP, HAIR CARE
AND HAIR COLOR’

* Source : NIELSEN retail panel
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+4.0%"

*2018 like-for-like sales growt
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+5.0%

*2018 like-for-like sales growth
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OUTPERFORMING
IN MAKEUP’

* Source : NIELSEN retail panel
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BERERRAE

E-COMMERCE

+358%'

*2018 like-for-like sales growth, Sales achieved on our brands' own websites + pure players & estimated
sales achieved by our brand corresponding to sales through our retailers’ websites (nen-audited data)
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4 ENGINES

TO ACCELERATE
THE GROWTH OF THE DIVISION



N

THE POWER
OF INNOVATION




CONSTANTLY
REINVENTING
OUR CORE

LOREAL

PARIS

REVITALIFT



T

LONG HAIR
GOALS?

’
l:i

—
p—
—_—
—_—
—
[—
—
pu—
—
—
—
—_—
R ——
—
—
| e—
L —
B —
=
| e
ot S—
—
| — ") .

1 S ' 2=
RESTORING
"SHAMPOO, #

b




on in a snap

/
A
/
/
/
/
/l////////////////
S LR
| DUEAWVENEO IR IS
. \_ By
< -
QBN
8 S B

O New
SNAPSCARA
Easy On/Easy Off Mascara

Not clumpy. Not flaky.

offina snap Not just mascara.
> < New Snapscara.
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MASTER YOUR STYLE_ /| 7 i d VAN

BECAUSE YOU'RE WORTH g

= - Powered by cedarwood essential oil
= - Tame and condition your beard

2 - Nourish and soothe skin underneath
B

- A best-in-class beard all day
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MARKETING 3.0




AUGMENTED
REALITY

MAKEUP
VIRTUAL TRY-ONS
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MORE THAN
4 BILLION IMPRESSIONS
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E-COMMERCE
ACCELERATION

OUTPERFORMING
IN CHINA"

*L'Oréal internal estimates excluding soap, tooth paste and razors, 2018 provisional estimates
Net manufacturing price {sell-in). Growth at constant exchange rate
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STRONG GROWTH
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*2018 like-for-like sales growth, Sales achieved on our brands' own websites + pure players & estimated

sales achieved by our brand corresponding to sal

es through our retailers' websites (non-audited data)
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*2018 like-for-like sales growth. Sales achieved on our brands’ own websites + pure players & estimated
sales achieved by our brand corresponding to sales through our retailers” websites (non-audited data)
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LOGOCOS

NATURKOSMETIK AG
The Natural

Care Company

LOGONA O =

von Natur aus schon —
von der Kopfhaut bis in die Spitzen
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LE POUVOIR ANTI-AGE DE L’HUILE D’OLIVE BIO,
SOURCE DE JOUVENCE POUR LA PEAU.
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DISCLAIMER

"This document does not constitute an offer to sell, or a solicitation of
an offer to buy, L'Oréal shares. If you wish to obtain more
comprehensive information about L'Oréal, please refer to the public
documents registered in France with the Autorité des Marchés
Financiers (which are also available in English on our Internet

site: www.loreal-finance.com).

This document may contain some forward-looking statements.
Although the Company considers that these statements are based on
reasonable hypotheses at the date of publication of this release, they
are by their nature subject to risks and uncertainties which could
cause actual results to differ materially from those indicated or
projected in these statements."
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