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GROUP SALES

+ 4. 3o

*Like-for-like sales growth

In a volatile environment and an atypical market
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Solid performance
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1. The Beauty Market
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Worldwide Beauty Market

First-Half trend
2017

~ +Qop

* Excluding razors, soaps and toothpastes. First-Half 2017 provisional estimates
Source: L'Oréal estimates. Excluding exchange rate impact
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Worldwide Beauty Market*
strong contrasts between sectors

LUXURY

o~ +8%

MASS
MARKET

~ +2.5%to 3%

DERMO-
COSMETICS

+4% to +5%

E-COMMERCE

PROFESSIONAL

~ +19°0
o~ +1.5% '

* Excluding razors, soaps and toothpastes. First-Half 2017 provisional estimates

e Sien . | : , .
Source: L'Oréal estimates. Excluding exchange rate impact 5 28 July 2017 I_O REAI_




WESTERN NORTH
EUROPE AMERICA

::+:L.ES@6 ::+22@6U)+:3@6

* Excluding razors, soaps and toothpastes. First-Half 2017 provisional estimates
Source: L'Oréal estimates. Excluding exchange rate impact

Worldwide Beauty Market*
by geographic Zone

NEW
MARKETS

~ +5% to +5.5%

TRAVEL
RETAIL

~ 4100
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2. H1 Performance
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BEAUTY
MARKET

::+Zl%*

* First-Half 2017 provisional estimates
Source: L'Oréal estimates excluding exchange rate impact

** H1 2017 like-for-like sales growth

L'OREAL
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L'Oréal Luxe
Double-digit growth, significant market share gains

L’'OREAL LUXE
H1 2017

MARKET + 10 . 5%**
~ + 8%*

* First-Half 2017 provisional estimates
Source: L'Oréal estimates excluding exchange rate impact

** H1 2017 like-for-like sales growth 5 28 July 2017 I I_’O REAI_



L'Oréal Luxe brands leading growth
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ACTIVE
COSMETICS I
Q2 2017
+ 6. o
ACTIVE I
COSMETICS
Q12017

+ 2.8

*Like-for-like sales growth

11

Active Cosmetics Division
reacceleration, as expected

ACTIVE
COSMETICS

H1 2017

+ 4.6
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Consumer Products Division
Improved pace of growth

CONSUMER
PRODUCTS
Q2 2017 CONSUMER
PRODUCTS
CONSUMER D o HiIT2017
PRODUCTS I + L%
Q1 2017 N 1 _ 9% .

+ 1.4

*Like-for-like sales growth 12 28 July 2017 I_,O R EAI_



Consumer Products Division
Improved pace of growth

CONSUMER
PRODUCTS

H1 2017

+ 1.9

 overperformance across Europe
 difficulties in Brazil

« ongoing channel shift impact in China

*H1 2017 like-for-like sales growth
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4 global brands

Consumer Products Division
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Professional Products Division

PROFESSIONAL
PRODUCTS PROFESSIONAL
PROFESSIONAL Q2 2017 PRODUCTS
PRODUCTS H1 2017

Q12017

-1_8%* +O.3%*

-0. 7%
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Leveraging our digital edge

35%

of our Media
spend

+30%

e-commerce
Sales Growth

e-commerce

{ %

of Group Sales

*H1 2017 Like-for-like sales growth. Sales achieved on our brands’ own websites and estimated sales

achieved by our brands corresponding to sales through retailers’ websites (non audited data) |_’O R E c |_



Western Europe
Reinforcing our leadership despite France

WESTERN EUROPE
H1 2017

+3 O%** FRANCE UK
MARKET -2%** +10%**

~+1.50+

SPAIN GERMANY

+Oop 1 o

* First-Half 2017 provisional estimates
Source: L'Oréal estimates excluding exchange rate impact

** H1 2017 total divisions like-for-like sales growth 7 =
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North America

NORTH AMERICA
H1 2017

MARKET

+ 2% o +3%*

* First-Half 2017 provisional estimates
Source: L'Oréal estimates excluding exchange rate impact

** H1 2017 total divisions like-for-like sales growth 7 =
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EASTERN EUROPE
H1 2017

+9.4ops

* First-Half 2017 provisional estimates
Source: L'Oréal estimates excluding exchange rate impact

** H1 2017 total divisions like-for-like sales growth

New Markets confirm a good pace of growth

ASIA PACIFIC
H1 2017

+8. Log-
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Latin America
Africa, Middle East

AFRICA,
LATIN AMERICA MIDDLE EAST

H1 2017 H1 2017

* H1 2017 total divisions like-for-like sales growth
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3. Confidence for 2017
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Confidence for 2017
The beauty market remains dynamic

2017

estimates

~ +4%*

5.0%

3.0%

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017E

* Excluding soaps, toothpates and razors
Source: L'Oréal estimates, excluding exchange rate impact
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Confidence for 2017
A unique flotilla of brands to connect with a multi-faceted consumer base




Confidence for 2017

Making the most of our digital edge

Already more than 1,700 digital experts on

board and almost X 10 times more upskilled

L2 Digital 1Q: US, China, France, Germany:
at least 2 brands in the Top 5

3 Accelerating, leading e-commerce

LOREAL



L’'Oréal Luxe

Innovations
LANCOME
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Consumer Products Division
LOREAL innovations

PARIS

%RNIGR MAYBELLI

SKINACTIVE
TAKE YOUR LASHES
TO PARADISE Tru St
NEW
e our soothing botanical toner
e p
SPECTACULAR VOLUME

BREATHTAKING APPLICATION

( oconut water um/ u/ur’ vera.

N\I N ‘Q’

REVITALIFT
CICACREM WITH CENTELLA ASIATICA
THE NEW WAY TO FIGHT WRINKLES

0 iy e o i PARIS
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Professional Products
Innovations
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Active Cosmetics
LA ROCHE-POSAY Innovations

LABORATOIRE PHARMACEUTIQUE

ABETTER LIFE FOR SENSITIVE SKIN

INNOVATION
EFFACLARDUO ()
Protett againstV.
Siter corretion
Rand magks

LAROCHE-POSAY

{J8ORATOIRE DERMATOLOGRUE

LAROCHE.POSAY
SAROCHREAY

TOLERIANE
HYDRATING
CE
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2017 Strategic decision

Increase profit
and operating margin, potentially up to a record 18%

&

Invest in our brands
to strengthen our positions and fuel our growth
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Confidence for 2017

* Dynamic beauty market « Sustained investment

* Global flotilla of complementary brands to grow our positions

- Digital edge  Operational discipline

« Powerful innovation plans * Balanced business model

2017: OUTPERFORM THE BEAUTY MARKET
INCREASE SALES AND PROFITS
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Thank you

Avertissement / Disclaimer
« Ce document ne constitue pas une offre de vente ou la sollicitation d’ une offre d’ achat de titres L’ Oréal. Si vous souhaitez obtenir des informations plus complétes concernant L’ Oréal,
nous vous invitons a vous reporter aux documents publics déposés en France auprés de I’ Autorité des Marchés Financiers (également disponibles en version anglaise sur notre site Internet
www.loreal-finance.com).Ce document peut contenir certaines déclarations de nature prévisionnelle. Bien que la Société estime que ces déclarations reposent sur des hypothéses
raisonnables & la date de publication du présent communiqué, elles sont par nature soumises a des risques et incertitudes pouvant donner lieu a un écart entre les chiffres réels et ceux
indiqués ou induits dans ces déclarations.»

"This document does not constitute an offer to sell, or a solicitation of an offer to buy, L’'Oréal shares. If you wish to obtain more comprehensive information about L’Oréal, please refer to the
public documents registered in France with the Autorité des Marchés Financiers (which are also available in English on our Internet site: www.loreal-finance.com).This document may contain
some forward-looking statements. Although the Company considers that these statements are based on reasonable hypotheses at the date of publication of this release, they are by their
nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated or projected in these statements."
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