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*2018 like-for-like sales growth.



— TWO DYNAMIC MARKETS
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A STRONG & BALANCED PORTFOLIO
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OUR 4 BILLIONAIRE BRANDS

GROWING DOUBLE-DIGIT
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' GINGER LEAF & HIBISCUS
- FIRMING MASK

‘ ”'wﬂ‘y Skin Feels Firmer & Looks Smoother

N, Overnight Mask
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OUR 4 BILLIONAIRE BRANDS
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OUR 4 BILLIONAIRE BRANDS

GROWING DOUBLE-DIGIT
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JRBAL-EXTRACT 10

Ml' th Wh le Flowers and Pure

for a normal-to-oily skin type

toner is formulated with selegt
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k‘“ 0 gently cleanse and soothe 1nomg] .'i
without the use of alcohol or harsh -— L
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Our Calendula Hcrhul-[{umr
 ed (0 soothe and improve Problem ares
i NS: Moisten a cotton pad with toner g
RECTIO!

vas where needed, avoiding the eye any
2rs: Aqua/Water, Propylene Glyel
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KIEHLS

DERMATOLOGIST
SOLUTIONS »

Powerful-Stren;
Line-Reducin
Concentrate

+ Hyaluronic Acid

2511. 0z.-75 A
shes and Revitalizes for Healthy-Looking Skin
for all skin_types

34 fl. 07:. - 100 ml
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HELENA RUBINSTEIN

SUCCESSFUL

RCEPOSITIONNING
ON ULTRA PREMIUM



N THE HEALING POWER
)F LIFE PLANKTON™

THE HEALING POWER OF LIFE PLANKTON"
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FOUNDATION

Full Coverage Moisturizer™

L850+ | CONFIDEN

a5
WVIUVA/UVB

Broad Spectrum 22
Physicol Sunscreen OIL-FREE | FOR ALL SKIN Ty
Hydra-Plumping

Skin-Transforming
Weightless Moisturize

\»GEL LOTION

Clinically Tested
Hydrating & Anti-Aging
with 3D Skin Flex™
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DYNAMIC
ASIAN BRAND

PORTFOLIO
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LONG-STANDING
POW ER-FRANCHISES...

PRIVACY

DEVILISH  YOUNG LOVE DRUNK DIAL
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GIORGIO ARMANI

-ADVANCED~

GENIFIQU

2511 0z.-75ml

POUR HOMME



JAND BREAKTHROUGH
INNOVATIONS
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BYE BYE
FOUNDATION

Full Coverage Moisturizer™

a 50+
uUVA/uve

Br00d Spectrum
Physkol Sunscreer

Clinicolly Tested

Hydroting & Anti-Aging
with 3D Skin Flex™



* 2018 like-for-like sales growth.



. | EUROPEAN
@ . o

WESSANT/AURENT 48

A

GIORGIO ARMANI

Source: NPD FY 2018.
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2018 GROWTH

ue MAKEUP

FILTER BY

6%

COF L OREAL LUXE SALES
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“» Sales achieved on our brands’ own websites + est‘imated}sales achieved
by our brands corresponding to sales through our retailers’ websites (non-audited data).. *
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DATA DRIVEN MARKETING
LOYALTY PROGRAMS
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HAIR

OFFERS

ABOUT US

GIITS

MEN'S

SKINCARE PODY
Choose 1 deluxe sample for every $25 you spend! Code: WINTER Ends: 1/18/2019

ready & memt

prded?

Love getting

JOIN NOW SIGN IN

WELCOME TO
KIEHL’S REWARDS
Join our free rewards pregram for

exclusive offers, compimentary treats,
and so much more!

HOW IT WORKS

&

SILVER

SAPPHIRE

60LD RUBY

$10 in rewards for every 100 pecints

Antual Rewards Cenificates

Anvual 20% 0¥ Frieacs & Family

Aneual Kied's Casy Otfer

Binhaay 6if

Eary Recess to New Laseches

Corptimentary Saipping



PERSONALIZATION

| LANCOME

LE TEINT
PARTICULIER

CUSTOM MADE
MAKEUP

Customized
exclusively for

Your Name

1

Complexion id
FL. 12256

Batch \°: 54BN56

0.7 FL. OZ. (22ml)




SUSTAINABILITY
OF OUR PRODUCTS

ABSOLUE
L' EXTRAIT

élixir ultime
ultimate elixir
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—— DYNAMIC LUXURY MARKET

—— CONTINUED SKINCARE
ACCELERATION

—— CHINESE UPPER MIDDLE CLASS
GROWTH
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A STRONG

LAUNCH PLAN
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Disclaimer

"This document does not constitute an offer to sell, or a solicitation of an offer to buy, L'Oréal shares.
If you wish to obtain more comprehensive information about L'Oréal, please refer to the public documents
registered in France with the Autorité des Marchés Financiers (which are also available in English on our
Internet site: www.loreal-finance.com). This document may contain some forward-looking statements.
Although the Company considers that these statements are based on reasonable hypotheses at the date of
publication of this release, they are by their nature subject to risks and uncertainties which could cause
actual results to differ materially from those indicated or projected in these statements.”




