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COLORATION CREME DE BEAUTE - (0NENE G & INCELL
Highly concentrated in coring agents. True-to-tone colars.

FROFESSIONNEL
PARIS

LOREAL

LOREAL

On|y by PROFESSIONNE.L




RAST/ b

PARIS

NEW
GENESIS

EDELWEISS NATIVE CELLS + GINGER ROOT




OUR
MARK

. NEW
- REAL

SEPHORA

ey R

BRAITE

NERASTAGE | s sumes

AL

-

AR
TapFy




Kerasase igh

DIGITAL

. CONSUMER [} +
FNDYOURNEARESTSaLon 68 J O U R N E\/ ety
Discover best il;lgéu!onsnmryau et ' .g _ |

SALONS NEAR YOU

KERASTASE

PARIS



PROFESSIONAL
= XPERIENGIE
Al EVERY
U C Hise (BN |



et ot

e
\:OGE.B\.D t-t.ss\c\\ﬂi.\.
s JoadE®

it
'L:otl_!;}:..@\ssh\‘-i.%\w\r\i\.
AL et




YOUR NEW LE ARNING EXPERIENC E

Bl STARTS HERE

A0 Ca
GROW MY BOCK A WHATS PRODUCT INSPIRE MEI
COURSE NEW? ESSENTIALS x

LEARNING A LETS LEARN
PLANS s ONLINE Busless

TUTORIALS
ONLINE LIVE

@

-

E- A
F\CQ}_SS PLATF =

VORER-

) SKILLS,
AND SERVICES-

A\

REDKEN m ,
ATRIX LQREAS KERASTASE ggpurcorocy MIZAN

I_ SHU UEMURA PUI.PRIOT

Privacy Policy

CONTACT S



".w — A Y, : LN ; £

3

i o U R

i
N .._..\5._./..».".,.:”1‘.__.; i

\.
V7 4
.-\
\__p.._
A
&'
§
1
‘.
ryi
A
1
4
|
\

3,

B AT VS e



NEX T
GENERATION

STYLISTS

|



20

AMPLIFIED
PERFORMANCE

DISCLAIMER

This document does not constitute an offer to sell, or a solici-
tation of an offer to buy, L’'Oréal shares. If you wish to obtain
more comprehensive information about L’Oréal, please refer
to the public documents registered in France with the Autorité
des Marches Financiers (which are also available in English
on our Internet site: www _loreal-finance.com).

, cument may contain some forward-looking state-
. Although the Company considers that these state-
ased on reasonable hypotheses at the date of pu-
IS release, they are by their nature subject to
rtainties which could cause actual results to
rom those indicated or projected in these sta-
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