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ISource: LOreal 2019 estimates. Excluding razors, soaps and toothpastes. At constant exchange rates. 22019 like-for-like sales growth.
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ASIA PACIFIC LUXURY DERMOCOSMETICS SKINCARE E-COMMERCE TRAVEL RETAIL

+/504 +1404 +1509 +/0% +52% +/by

) @SKI.\‘CEUT_ICAES: 0 &

—  \A

DISCOLORATION
DEFENSE
**** EXCELLENCE'

$98.00 Créme Permanent Triple
SKIN TYPES > Protection Hair Color

36 (785) WRITE A REVIEW
Add to Cart

SERUM 10 AOK+ |

Tk
$70.00

SKIN TYPES »

=

e sales growth. 22019 like-for-like sales growth. Sales achieved on our brands' own websites + estimated I_IO R EAI_
Chieved by our brands corresponding to sales through our retailers’ websites (non-audited data).
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ADsolute priority &

Protect the health of our employees
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o OUTPERFORM THE MARKET

TRIPLE CARE COLOR
100% GREY COVERAGE

Protective Coloring Cream
Enriched with Pro-Keratin. Long-lasting color.

NEW Caring Gentle pH Shampoo
Delicately cleanses the scalp. Rich, natural color.

Lightweight Nourishing Mask

Shiny, supple, lively hair.

LOREAL
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S| PASSIONE
EAU DE PARFUM

30 ml-150ml

6000€-15200 €

AJOUTER AU PANIER

S| EAU DE
PARFUM

30 ml - 150m|

60,00 €-152,00 €

AJOUTER AU PANIER

LAST CHANCE! Enjoy 20% off most purchases. Plus,

receive a 10-piece gift with your $120+ purchase Code:

SUMMER Ends: 6/24/20

HOME / SKINCARE / Face Serums / Vital Skin-Strengthening

Vital Skin-Strengthening Hyaluronic
Acid Super Serum

Y Y v v 601 Reviews

m«i

= T
BANER e
NITAL

STRENGTHI
SUPER SERL M

or 4 installments of $13.00 by afterpayaA? (?)

OUTPERFORM THE MARKET

LOREAL



Consumpt

S resuming

. .y 2019 REVIEW

Aanal s
ML LR SR
a .

B, N ) SOLIDARITY AND CONTINUITY

\
arie S
e

OUTPERFORM THE MARKET

“nym
Sisawnmagun
.

. A 'OREAL




=

N

ey
- .A;

?

2
e |
By B W |

L4

FTOREA

R S

-

.
-

AL

Fer

Sad " v

-
A
-

.\;" 3

\." 't'
5
!



%

%

%







= VOLU TTONS

ECONOMIC
DEMOGRAPHIC
2019 REVIEW
SOLIDARITY AND CONTINUITY
""""""""""""""""""""""""""""""""""""""""""""" OUTPERFORM THE MARKET
SOCIOLOGICAL

LOREAL



L’OREAL

Perfectly

Slfs

Ddled

2019 REVIEW

SOLIDARITY AND CONTINUITY

OUTPERFORM THE MARKET

LOREAL



A Unique portfolio of brands

PROFESSIONAL
PRODUCTS

CONSUMER

L'OREAL ACTIVE
PRODUCTS LUXE

COSMETICS
LOREAL g | LOREAL -

PARIS
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Cowertul innovation
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PARIS

LAROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

KERASTASE

PARIS

SERIEEXPERT
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i EI: | FILLER-A100 + AMINO ACID

XY XY XY XY XD

. | ’ : I ,\ ‘, ' Concentré combleur de pointes
EERSUPLASTIC i EE / 4 g IP'KAR <‘ Ends-filler concentrate GENES|S
‘ SGARNICR : : qu J M E +
Ultra REL IPIDANT RMULE PROFESSIONNELLE BAIN NUTRI-FORTIFIANT
G IPIDA REESIENAL FORMULA CELLULES NATIVES D'EDELWEISS

REVITALIFT

DOUX

+ RACINE DE GINGEF@?{?.

Shampooing fortifiant a-/ = N— .
Cheveux secs affai ;3, ———
tendance a tomber par| ' [|F 1L
Anti hair-fall fortifying v
Dry weakened ha § '
prone to tathing due to t

1

ATAT Nno! IANTI-CRATTACE

[ -heresse shvire '.
REPLENISHING BALM 4

| ON ﬂvHSCMKHN —<t
/! flare-ups of severe anmess ‘ \
I _'OREAL
o8 m iﬂﬂﬂgﬂﬂ!

LA ROCHE-POSAY

LASORATORE DERMATOLOGIQUE

« 94% PLANT-BAR
SOFTENINGIE

Cat
Delicacy

RECHERCHE AVANCE
250 mi 8.5 fl.oz.

EFFACLAR
SERUM
SERUM LISSANT
ANTI-AGE

LOREAL
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BEST SELLERS LIPS FACE R EEES [ ONKL MAKEUP EYES MORE EXCLUSIVES

TRY ON A LOOK SHOP THE LOOK

EYES
DAY SLAY v
, PRECISION $10.00
' dl I siamom
! ASH BROWN
NO MAKEUP MAKEUP BERRY NUDE
SWEAR BY $35.00

B (T SHADO...

@
swsz:a‘.,

WORTH THE
HYPE VOL...

BLACK

H§ E

WING IT BRONZED BABE
LIPS

LIQUID $7:00— $5.60
SUEDE CR...

CLUB HOPPER

3iting for www.nyxcosmetics.com...
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LOREAL

PARIS

& loreal-paris.fr
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EXCELLENCE

Une coloration triple soin qui offre une
couleur riche, soyeuse et lumineuse et

couvre 100% des cheveux blancs. -
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COLORATION BLONDE COLORATION BRUNE/NOIRE

Excellence Pure Blonde Excellence Creme
Brunette

01 Blond Ultra Clair Naturel 4 teintes
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+4AT HOME

lancomeofficial &

Accuell Publications Vidéeos Photos Com

4~ Garnier @ _
@ -6 W ABETTER LIFE

ON RESTE TOUS CHEZ NOUS,

N

They're here to answer your
questions and offer their tips on
how to stay healthy during
confinement

OO0 65 2 commentaires 7 partages

..... | i Jaime (J Commenter &> Partager

@ Garnier @ iii
£ 24 décembre 2019 - &

Garnier Bio recherche des témoignages de
consommatrices pour sa nouvelle campagne TV 2020

@ Voir la boutique (~ )
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ILike-for-like sales growth. Sales achieved on our brands’ own websites + estimated sales achieved by our brands corresponding to sales through our retailers' websites (non-audited data). I—O
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SHAREHOLDER'S EQUITY

>629 S

2/3 OF TOTAL BALANCE SHEET

COREAL



Organization ada

to the environment

Led




e Ty
i e
fiiTiF

3 ) ; i ! “v ‘7 : F{ﬁ ’
JnEER A" i B i

L. RS T N A e




...
e i

r"-’
L/

~

(
/"






We will come out of the CrisIs

S5 | RONGER




L’OREAL

flgent |
e 1Tut

IWj

2019 REVIEW

SOLIDARITY AND CONTINVUITY
OUTPERFORM THE MARKET
PERFECTLY PREPARED

CONFIDENCE IN THE FUTURE

LOREAL



.

The desire for beauty has existed since the beglnnlng o)i humanlty,
At S a unlversal aspiration which crosses t|me countrles and cuItures

LA

' B_eauty is a‘powe_rful force that moves us.

. We know that beauty IS more than Just Iooklng qood
Beauty glves us_confidence in who We are, in who we Want to be
and In.-our reIatlonshlps W|th others |
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Because beauty is a permanent quest
we harness the power of our mnovatlon to contlnually enhance
the performance of our products & services.
Because we vaIue drver5|ty,
‘we Ieverage each of our brands to celebrate all expressmns of beauty

Because we strive to be exemplary with a long-term vision, we anchor
our actions in our strong values and demanding ethical principles.
And because we are the global leader in beauty, we are aware"
| - that everythlnq we do can. have a meaningful impact. |
Therefore i . L ' ;
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M . . We act to shape the (I of beauty by Ieveraglng the best
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-' ™ - We act to drive social mnovatlon by offerlng the best worklng

\ Lo b s condltlcms tralnlng and’ soual protect|on for our employees
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We act to champlon the cause of women and to strengthen
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