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"2019 like-for-like sales growth. Source: L’Oréal 2019 estimates.
Excluding razors, soaps and toothpastes. Excluding exchange rate impact.
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Active Cosmetics Consumer Products
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*2019 like-for-like sales growth. Source: L’Oréal 2019 estimates.
Excluding razors, soaps and toothpastes. Excluding exchange rate impact.
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"Average 2019 sales growth.
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against street harassment
In partnership with
LOREAL  hollabachf—
of women
have experienced
sexual harassment

Get your training program
at standup.lorealparis.com

in public spaces.
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Super fich, super fruit
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“Average 2019 sales growth.



EXPOSOME AGEING OF THE POPULATION
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YOUR SKIN BUT BETTER™
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Full Coverage Cream =
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Anti-Aging
Hydrating Serum
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WVIUVA/UVB

Broad Spectrum
Physical Sunscreen
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BIEOIN[ ABSOLU

BAIN ULTRA-VIOLET
ACIDE HYALURONIQUE + EDELWEISS
Shampooing violet anti-faux reflets
Cheveux décolorés, blonds froids ou blancs
Anti-brass purple shampoo
Lightened, cool blonde or grey hair

REVITALIET®

RECHERCHE AVANCEE
250 ml 8.5 fl.oz.
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HELENA RUBINSTEIN
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SKINCEUTICALS

DISCOLORATION
” DEFENSE

MULTI-PHASE SERUM
TARGETS VISIBLE
DISCOLORATION FOR
BRIGHTER-LOOKING SKIN

30ml/1floz

K VAR E |

Traitement resurfacant lamellaire
Haute brillance, haute fluidité, haute légéreté.
Lamellar resurfacing treatment

High shine, lightweight, fluid hair

TRATION PROFESSIONNELLE
SIONAL CONCENTRATION

A RINCER - RINSE-OUT

RECHERCHE AVANCEE
400 ml 135110z
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SINCE w et ¢
CALENDULA SERUM-INFUSE
WATER CREAM

with Micronized Calendula Petals and
Calendula Flower Extract
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SKINCONSULTA

MATOLOGISTS
GING ALGORITHM DEVELOPED WITH DER.
SKIN AGII

YOUR SKIN MATRIX

The higher the score, the higher the infensity
of the skin concern,

UNDER-EYE
WRINKLES
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* Sales achieved on our brands' own websites + estimated sales achieved by our brands
corresponding to sales through our retailers’ websites (non-audited data).
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" Mass personalization of marketing and consumer interactions



LOREAL

Avertissement

« This document does not constitute an offer to sell, or a solicitation of an offer to buy,
L'Oréal shares. If you wish to obtain more comprehensive information about L'Oréal,
please refer to the public documents registered in France with the Autorité des
Marchés Financiers (which are also available in English on our Internet site:
www.loreal-finance.com). This document may contain some forward-looking
statements. Although the Company considers that these statements are based on
reasonable hypotheses at the date of publication of this release, they are by their
nature subject to risks and uncertainties which could cause actual results to differ
materially from those indicated or projected in these statements. »



