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BEST GROWTH

In 12 years

+8%
\ LlKE—FOR—Uy

2019 like-for-like sales growth.



A VERY
DYNAMIC

Beauty market
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WORLDWIDE BEAUTY MARKET

+5.0% / +5.5%
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7 February 2020 Source: L'Oréal 2019 estimates. Excluding razors, soaps and toothpastes. At constant exchange rates. I_O R EAI_
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ECONOMIC, DEMOGRAPHIC & SOCIOLOGICAL
FUNDAMENTAL EVOLUTIONS

MIDDLE & UPPER CLASSES AGEING POPULATION MEN'S CONSUMPTION
7 February 2020 I_’O R EAI_



DIGITAL
REVOLUTION

INn beauty

BEAUTY IS VISUAL & SOCIAL
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LEAPFROG

of traditional
distribution
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3 Appetite
for beauty of
~__ NEW
GENERATIONS
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STRONG PREMIUMISATION

f the market
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A very

POLARISED

market
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WORLDWIDE BEAUTY MARKET
by sector

~+10<% ~+/ ~+4 ~+2.5%

LUXURY DERMOCOSMETICS MASS MARKET PROFESSIONAL

/ =
019 estimates. Excluding @305 | 39/KRs fierfeothpastes. At constant exchange rates. I_O R EAI_
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WORLDWIDE BEAUTY MARKET
by channel

z+27% z+22%

E-COMMERCE TRAVEL RETAIL

019 estimates. Excluding rgzors{ e&is fierfreothpastes. At constant exchange rates
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WORLDWIDE BEAUTY MARKET
by geographic zone

~+2.5%2 ~+1% ~+8%

NORTH AMERICA WESTERN EUROPE NEW MARKETS

~+9 ~+49 ~+5% ~+2%

ASIA PACIFIC LATIN AMERICA EASTERN EUROPE AFRICA
MIDDLE EAST

/ =
7 February 2020 Source: L'Oréal 2019 estimates. Excluding [QA0IS{ IS5HRS fierfeothpastes. At constant exchange rates. I_O R EAI_



WORLDWIDE BEAUTY MARKET
by category

z+8% z+4% 2+4% 2+3%

SKINCARE MAKE-UP FRAGRANCES HAIRCARE

/ =
019 estimates. Excluding @305 | 39/KRs ferfreothpastes . At constant exchange rates. I_O R EAI_



OUR STRATEGY
to concentrate on the
fastest growing segments

and to outperform them
HAS BEEN VERY SUCCESSFUL
S
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GROWTH ENGINEQJ\\)

LUXURY

+ 1 4%

L'Oréaql
Luxe

/ =
luding razors, soaps and toothpastes. At constant exchange rates. 22019 like-for-like sales growth. I_OI 2 EAI_
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GROWTH ENGINE @\) LUXURY

DIGITAL AT THE CENTER

of the markefing model
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NEW
DOUBLE WRAPPING
SHEET MASK




GROWTH ENGINE 2

MO COSMETIC

— w’ W’ IV 1 1

z+7%]

Market

______

nge rates. 22019 like-for-like sales growth.



GROWTH ENGINE (2 ) DERMOCOSMETICS

»\ Consumers looking for

‘ HEALTH, SAFETY &
QUALITY in skincare
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GROWTH ENGIN‘E‘ @\) DE R M ORE20S MIERIBIELS

\

RECOMMENDED 1
TRUSTED BY MEDICAL"?&i RETAIL E—COMMERC&
BRANDS PROFESSIONALS EXCELLENCE AND DIGITAL
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GROWTH ENGINE@\)

SKINCARE

+20%:

~+8%

Market LOREAL
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7 February 2020 15 s L’Oréc‘sfmotes. Excluding razors, soaps and toothpastes. At constant exchange rates. 22019 like-for-like sales growth. I_O R EAI_
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SA Smoothing
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Roggh, Bumpy Skin
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GR@WTH ENGINE Q SKINCARE

THE POWER OF INNOVATION‘%»
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GROWTH ENC




@URAC \WATE H ENGINE@\)

»

+25%

L ~+9%

Market LOREAL
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7 February 2020 1Source: L'Oréal 2019 estimates. Excl aps and toothpastes. At constant exchange rates. 22019 like-for-li I_O R EAI_



GROWTH ENGINE @\) eaSulpaamePebaC | F | C

KOREA

JAPAN
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GROWTH ENGINE@

E-COMMERCE
+52%

~+2/%

Market LOREAL

1Source: L'Oréal 2019 estimates. Excluding razors, soaps and toothpastes. At constant exchange rates. 22019 like-for-like sales growth. I_l R E
7 February 2020 Sales achieved on our brands’ own websites + estimated sales achieved by our brands corresponding to sales through our retailers’ websites (non-audited data). AI_



GROWTH ENGINE@

TRAVEL RETAIL




GROWTH ENGINE @ R Y EL RETAIL

PORTFOLIO OF BRANDS
COVERING ALL NEEDS

HISTORIC LEADERSHIP
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L'Oreéal significantly

OUTPERFORMED

the market

+5.0%/ +5.5% +8%

Beauty market LOREAL

A

\/

7 February 2020 1Source: L'Oréal 2019 estimates. Excluding razors, soaps and toothpastes. At con
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IMPROVEMENT IN
GROSS MARGIN

(% SALES)

72 8,  /3.0%

2018 2019

1Selling, general and administrative expenses

REDUCTION
IN SG&As

(% SALES)

209% 203%

2018

2019
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OPERATING ADVERTISING &
MARGIN PROMOTION EXPENSES
(% SALES) (% SALES)
18.6% 30.8<
18.3¢ 30.2%
2018 2019 2018 2019

b & L L L L L L L L L L L L e .
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OPERATIONAL
\ CASH FLOW

(IN-MILLION EURQS)

5,031

3,875
+29 .8%

2018 2019 S5

g s
7 February 2020 Operational cash flow = Gross cash flaud +-absegekitewmeking capital - capital expenditure. I—O R EAI_



€3.85

DIVIDEND
PER SHARE

2018 2019

e proposed af the ADpuolUsageintétreing on 21 April 2020

€4.25

+10.4%
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Leading the way on technologies that are

@ REVOLUTIONISING BEAUTY
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GREEN SCIENCES EXPOSOME
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THE WORLD'S LARGEST RESEAR S

dedicated to beauty
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Opfimisation of our

02/ UNIQUE PORTFOLIO OF BRANDS

PROFESSIONAL L'OREAL
PRODUCTS LUXE

LOREAL
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ACTIVE
COSMETICS

7 February 2020

DECLEOR |

PARIS

AROMESSENCE
BIGA*

SERUM-HUILES ESSENTIELLES

ESSENTIAL OILS-SERUM
100% NATUREL/NATURAL

i

CARITA

PARIS

LA CREME PARFAITE 3 ORS

| SOIN PRECIEUX ANTI-AGE ULTIME
ULTIMATE ANTI-AGEING PRECIOUS CARE

METHODE PROFESSIONNELLE
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L'’OREAL LUXE
2 NEW BRANDS

e
| LOREAL
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THE PRADA LICENSE PERFECTLY COMPLEMENIS THE PORTFOLIO
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03 MASTERING THE NEW MARKETING MODEL

to accentuate our digital lead

OB MARION
prARMACIST & VY
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PRECISION
MARKETING

~50%

OF MEDIA SPEND
ON DIGITAL

~80%

ON PRECISION
ADVERTISING
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PERFORMANCE

IS opftimised in real time

Digitalf@eckpit,
strongly enhancing ROI

L'OREAL
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EXPERIENCE & SERVICES

DIFAC

E".l_‘
,.- O@THAN '
20 BRANDS

COUNTRIES
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More than

30,000 employees
UPSKILLED

Many capabilities

INRRSINNVNENSD

o -
7 February 2020 . . .':‘ I_’OREAI_
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LEADER OF THE NEW

BEAUTY TECH
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@4 Mastering
b THE NEW E-COMMERCE MODEL

% OF GROUP SALES' 'I 5.6%

11.0%

8.0%

6.4%
S5.1% 2

34%

2014 2015 2016 2017 2018 2019

, s
ales acnieved on our orands own webpsites + estimatread sales achieve \=e V] itterpesponding to sales through our retailers’ welbsites (non-audite ara).
7 February 2020 1Sal hieved brands’ it timated sal hievedtly Ric ding to sales through tailers’ websit dited dat I_ R EAI_



Many counftries at the

BEGINNING OF THE E-COMMERCE JOURNEY

WEIGHT OF E-COMMERCE IN THE BEAUTY MARKET (in %) |
J---Illllllllllllllll

ARGENTINA | BRAZIL SOUTH . MALAYSIA SPAIN RUSSIA JAPAN GERMANY FRANCE KOREA
| ARRICA
MEXICO CHILE SINGAPORE ITALY INDIA THAILAND TURKEY POLAND CANADA USA CHINA

, A
7 February 2020 Source: L'Oréal 2019 estimatzs.-Exgdagiodmestais, soaps and toothpastes. I_OI QEAI_
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DISCLOSURE INSIGHT ACTION DISCLOSURE INSIGHT ACTION DISCLOSURE INSIGHT ACTION

A LIST A LIST A LIST
2019 2019 2019

CLIMATE FORESTS
CHANGE
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New, extremely ambitious

2030 COMMITMENTS

INNOVATING
SUSTAINABLY

Vs N,
pevecorine ([ " BSery ) propucING
SUSTAINABLY /") SUSTAINABLY

LIVING
SUSTAINABLY
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After a period of disturbance
consumption resumes

STRONGER THAN BEFORE |
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S AT AT PRBPSTIESTESE S T - SestER i
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Assuming that the epidemic
follows a similar pattern,

Confidence in our capacity
to outperform the market

and

Achieve another year of growth
In both sales and profits




THANK YOU
MERCI

Avertissement / Disclaimer
« Ce document ne constitue pas une offre de vente ou la sollicitation d’ une offre d’ achat de titres L’ Oréal. Si vous souhaitez obtenir des informations plus complétes concernant L’ Oréal, nous
vous invitons a vous reporter aux documents publics déposés en France aupres de I’ Autorité des Marchés Financiers (également disponibles en version anglaise sur notre site Internet
www.loreal-finance.com).Ce document peut contenir certaines déclarations de nature prévisionnelle. Bien que la Société estime que ces déclarations reposent sur des hypothéses raisonnables
a la date de publication du présent communiqué, elles sont par nature soumises a des risques et incertitudes pouvant donner lieu a un écart entre les chiffres réels et ceux indiqués ou induits
dans ces déclarations.»

"This document does not constitute an offer to sell, or a solicitation of an offer to buy, L’Oréal shares. If you wish to obtain more comprehensive information about L’Oréal, please refer to the
public documents registered in France with the Autorité des Marchés Financiers (which are also available in English on our Internet site: www.loreal-finance.com).This document may contain
some forward-looking statements. Although the Company considers that these statements are based on reasonable hypotheses at the date of publication of this release, they are by their nature
subject to risks and uncertainties which could cause actual results to differ materially from those indicated or projected in these statements."
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