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Source: WWD beauty biz ranking “Beauty’s Top 100”, May 2020. Based on 2019 sales in billion US$.



2 — WORLD EEATEISE
IN BEAUTY

OPERATING MARGIN NET PROIEIEE

18.06% 4.1 &n

33

MARKET CAP WORLDWIDE?®

E/
rofit, excluding non-recurring items after non-controlling interests,
der 2020 closing price.

i

Source: WWD beauty biz ranking “Beauty’s Top 100", May 2020. Based on 2
February 19th, 2021 attributable to owners of the ¢

LOREAL



3 s SOILIBITTY & CONIRINISIE N

L’OREAL’S SHAREHOLDER STRUCTURE! MANAGEMENT STABILILTY
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4 S ORUECOVERAGE OF THE BEAUTY MARKET
7 DISTRIBUTION CHANNELS

HAIR SALONS MASS RETAIL DEPARTMENT STORES PHARMACIES BRANDED RETAIL TRAVEL RETAIL E-COMMERCE
PERFUMERIES DRUGSTORES
MEDISPAS

5 BEAUTY CATECIOIRIES

FRAGRANCE MAKE-UP

ALL PSYCHOGRAPHICS
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DUAL AMBITION OF FINANCIAL
AND SUSTAINABILITY EXCELLENCE

THESE TWO GOALS ARE
MUTUALLY ENRICHING
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- SUSTAINABILITY
LEADERSHIP

IN-DEPTH TRANSFORMATION TO
REDUCE OUR IMPACT ACROSS
OUR ENTIRE VALUE CHAIN
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7 B LRONG BUSINESS MODEL

TOPLINE GROW TH
THE BEST ROUTE TO VALUE CREATION

FOCUS ON TOPLINE GROWTH

*

OPERATIONAL DISCIPLINE




A VERY STRONG BUSINESS MODEL

CONSISTENT INCREASE
IN OPERATING MARGIN
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A VERY STRONG BUSINESS MODEL
A DYNAMIC DIVIDEND POLICY

DIVIDEND PER SHARE SINCE 1998 IN EUROS

. DIVIDEND INCREASE FOR
Ll Yo SHAREHOLDERS WHO HAVE 3.85 3.85
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February 19th, 2021 \ To be proposed at the Annual General Meeting on 20 April 2021. 2Based on the dividend proposed at the Annual General Meeting on 20 April 2021. p I_O 2 EAI_



A VERY STRONG BUSINESS MODEL

TEN YEAR EVOLUTION OF THE SHARE PRICE

€835.1
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A VERY STRONG BUSINESS MODEL
DOUBLE-DIGIT TSR
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HAS NAVIGATED

THE CRISIE
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SWORLDWIDE
BEAUTY MARKET!
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1.’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 2020 provisional estimates, at constant exchange rates.
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WEATHERED
THE CRISIS
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OUR TEAMS MADE —
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STRONG OUTPERFORMANCE

BACK TO GROWTH IN H2

GROWTH ACCELERATION IN Q4

RO AR TY AT RECORD LEVEL
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BACK TO GROWTH IN H2
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-11. /7%

Like-for-like sales % change.
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2" BET MAINTAIN KEY
PRODUCT LAUNCHES
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SEBIE

UNLEASH STRONG MEDIA SUPPORT
& BUSINESS DRIVERS

DISKON S/D

607%

+ GRATIS PRODUK

DISFRUTA DE LA BELLEZA DE
VOLVER ATU PERFUMERIA. TUS

MARCAS DE BELLEZA FAVORITAS
% TE AYUDAMOS CON UN

VOLVER —3 Oo/o

DE DESCUENTO*
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HISTORIC MARKET SHARE GAINS

BEAUTY
MARKET
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\ L’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 2020 provisional estimates, at constant exchange rates. V4 V4
February 19th, 2021 \ 22020 like-for-like sales % change. / I_ I 2 EAl_




3 DIVISIONS OUT OF 4
REMARKABLY OUTPERFORMED
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ACTIVE COSMETICS

SEIZED THE OPPORTUNITY
OF THE HEALTHY SKINCARE BOOM

o8\

LEVERAGED DIGITAL TO AMPLIFY
ITS REACH AND ENGAGEMENT



FREOEESSIONAL PRODUCTS

sl A BLLE PERFORMANCE

MRSl L"iAL RECORD SECOND HALF
_6.4%2 _I_ 8 " 70/03
IREE 2

BEST GROWTH
IN 16 YEARS
~-10%

arket estimates, excluding razors, soaps and toothpastes. 2020 provisional estimates, at constant exchange rates. 22020 like-for-like sales % change. V4 =
“ Febrgary 1972021 3H2-2020 like-for-like sales growth. |_ R E Al_
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PROFESSIONAL EROEEIEES

REAPED THE REWARDS ClE
IN-DEPTH TRANSFORMATION

ABILITY TO JUMP ONSEEES
E-COMMERCE OPPORTEINISE.
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L'OREAL LUXE

SIGNIFICANTLY OUTPERFORMED THE MARKET
FOR THE 10t CONSECUTIVE YEAR

MARKET L’OREAL
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IN Q4

-3.1%?
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1."Oréal worldwide beauty market estimates, excluding razors, soaﬁsgnd toot

stes. 2020 provisional estimates, at constant exchange rates. 22020 like-for-like sales % change. V4 =
77+ 3042020 like-for-like sales growth. HOI={=y:\H




L'OREAL LUXE

MAINTAINED AND STRONGLY SUPPORTED
ITS STRATEGIC LAUNCHES IN H2

REALLOCATED BUSINESS DRIVERS ACROSS
ITS DIGITAL ECOSYSTEM

INVESTED TO REINFORCE ITS POSITION
ON THE CHINESE MARKET

LOREAL



COINSWIMER PRODUCTES

IN LINE WITH THE MARKET
DESPITE HEAVY FOOTPRINT IN MAKEUP

MARKET L’OREAL
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A -4/ %2 IN H2 EXCL. MAKE-UP

RETURNED TO GROWTH
AND OVER-PERFORMANCE IN H2

BEAT THE MARKET IN ALL REGIONS

1.’Oréal worldwide beauty ma 0 toothpastes. 2020 provisional estimates, at constant exchange rates. 22020 like-for-like sales % change. /O =
LOREAL

3H2-2020 like-for-like sales growth.




CONSUMER PRODUCTS e

IMPRESSIVE ECOMMERCE
ACCELERATION

VOLUNTARIST
LAUNCH ACTIVITY

GREAT PARTNERSHIPS
WITH RETAILERS

LOREAL
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O—WESTERN EUROPE

BEST SHARE GAINS
IN A LONG TIME

MARKET L’OREAL
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February 19t, 2021 1L’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 2020 provisional estimates, at constant exchange rates. 2202Q'|i' I_O EAl_
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STRONG GROWTH
OF ONLINE SALES
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OF SALES SALES GROWTH

12020 like-for-like sales growth. 2Like for like sales growth. Sales achieved on our brands’ own websites + estimate
February 19th, 2021 achieved by our brands corresponding to sales through our retailers’ websites (non audited data)
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BACK TO GROWTH IN H2
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5 D
SINCE g8t

EXPLOSION
OF E-COMMERCE

Hydro-Plumping Hydrating
Serum

A hydrating serum that plumps skin
to improve elasticity and the...

A Hyaluronic
Adaptogen

KAk kK 56400  kkk
$60.00 d

ADD TO BAG
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SKIN
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SEE THE CERAVE DIFFERENCE

jafter drop, you're in ¢

Powerful-Strength Vitamin C Precision
Serum Tightening

A potent Vitamin C serum
ormulated with 12.5% Vitamin ...

A pore-minimiz,

visibl | BEST SELLERS

L V4 R =
ILike for like sales growth. Sales achieved on our brands’ own websites + estimated sales achieved by our brands corresponding to sales through our retailers’ websites I_O EAl_
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A&P INVESTMENTS  R&I INVESTMENTS
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OPERATING MARGIN

18.6% 18.0%

2019
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EARNINGS PER SHARE

/.74

2019

/ LOREAL

Diluted earnings per share, excluding non-recurring items, after non-controlling interests
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OPERATING CASH FLOW
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Operating cash flow = Gross cash flow + changes in working capital - capital expenditure. /
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OUR PERFORMANCE 15 RECOGNIZED

ONLY COMPANY #1 WORLDWIDE
WITH 3 “As” FOR ETHICAL QUOTE LEADER IN
THE 5t YEAR RUNNING REPUTATION INDEX GENDER EQUALITY

¥CcDP cevalence

CLIMATE FOREST

Fheoe SETHICAL /@) emaone REFINITIV' [<
ol Q|COMPANIES  \8&% LEAD

TOP 100 COMPANY 2020
Diversity and Inclusion Index

2020
WATER
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L’OREAL OPENS 2021
STRONGER THAN EVER




SINREING HeB@F O R
UNIQUE BUSINESS MODEL
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LEADERSHIP OF
A NEW CAPTAIN

Confidence & Trust

LOREAL
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"This document does not constitute an offer f&ll oras cho’non of an offer fo buy L @reol-shcnres If you wish to obtain more comprehenswe information about L'Oréal,
please refer to the public documents registered in France With the Autorité des Marchés Financiers: (which are also available in English on our Infernet site: www.loreal-
finance.com).This document may contain some forward-lookin s’ro’remen’rs Although the Company considers that these statements are based on reasonable hypotheses at
the date of publication of this release, they are by nhature NS ond Uncer’romhes which could.cause actual results to differ materially from those indicated or
projected in these statements.” / A
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