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STRONG OUTPERFORMANCE

BACK TO GROWTH IN H2

GROWTH ACCELERATION IN Q4

PRESERVED PROFITABILITY AT RECORD ESS4EL
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BEAUTY MARKET

A YEAR LIKE
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ORLDWIDE

' BEAUTY MARKET!
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CONTRASTS ARE STRONGER
BY SECTOR & CHANNEL

WORLDWIDE BEAUTY MARKET!

SECTOR
--10% - 14
PROFESSIONAL LUXURY
-+ =Dy
DERMOCOSMETICS MASS MARKET
CHANNEL

-+4 0 -~209%

E-COMMERCE TRAVEL RETAIL

’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 2020 provisional estimates, at constant exchange rates.




CONTRASTS ARE STRONGER
BY CATEGORY

WORLDWIDE BEAUTY MARKET!

== 5% ~=4,

SKINCARE HAIRCARE

-=2 5% -~ 19«

MAKE-UP FRAGRANCES
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CONTRASTS ARE STRONGER
BY GEOGRAPHIC ZONE

WORLDWIDE BEAUTY MARKET!

-~ 0 == 19% -~ /%

NORTH AMERICA WESTERN EUROPE NEW MARKETS

-8 -~/ --10x

LATIN EASTERN AFRICA,
AMERICA EUROPE MIDDLE EAST

-~/ -+

ASIA CHINA
PACIFIC

’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 2020 provisional estimates, at constant exchange rates.

L'OREAL



LOREAL
WEATHERE

THE CRISIS
REMARKABLY
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PROTECTION & SOLIDARITY

PROTECTING THE HEALTH PROTECTING & REINFORCING SUPPORTING CAREGIVERS
& SAFETY OF OUR EMPLOYEES OUR PARTNERS & FRONTLINE WORKERS

Drastic health and safety measures Freezing receivables from more than 15 million units of hand sanitizers
in workplaces 100,000 small professional clients and hand creams donated

and perfumeries

Remote working
Shortening leadtime of payments to
9,000 most vulnerable suppliers
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OFFENSIVE
TO BOUNCE
BACK
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BACK TO GROWTH IN H2

+3.2%

|

H2

-11. 7%

ILike-for-like sales growth.
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HISTORIC MARKET SHARE GAINS

BEAUTY
MARKET L’OREAL

-4 %2

~-8%

’ S
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3 DIVISIONS OUT OF 4
REMARKABLY OUTPERFORMED
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ACTNYECOSMETICS e

5. I %:* ANOTHER YEAR
OESTEECA R CRONEN

= EZEREECIEISRRORTUNEES:
SKINCARE BOOM

GROWING ASPIRATION
FOR PERFORMANCE,
HEALTH AND SECURITY
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PROFESSIONAL PRODUCTS m=

MARKET L’OREAL

BEARS THE FRUIT OF ITS
IN-DEPTH TRANSFORMATION

ABILITY TO JUMP ON THE
-0.4.9%2 E-COMMERCE OPPORTUNITY

~-10%
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excluding razors, soaps and toothpastes. 2020 provisional estimates, at constant exchange rates. 22020 like-for-like sales growth. I_OI QEAI_



LU’OREAL LUXE m

MARKET L’OREAL

SIGNIFICANTLY OUTPACED
THE MARKET

PRESENCE IN CHINA

-8 192 EDGE IN E-COMMERCE

\ b T MAINTAINED ITS STRATEGIC
e [ Ao LAUNCHES IN H2
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CONSUMER PRODUCTS m=

MARKET L’OREAL

~-5o -4 [ %2

REINFORCED IN
ALL GEOGRAPHIES

RETURNED TO GROWTH AND
OVER-PERFORMANCE IN H2

s n E — | V4 =
e beauty market estimatés, excluding . 2020 provisional estimates, at constant exchange rates. 22020 like-for-like sales growth. I_ I 2 EAI_
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W™ WESTERN EUROPE

BEST SHARE GAINS IN A LONG TIME

MARKET L’OREAL

- -10.8%2
~-15%
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QUICK REBOUND

2 /%

SALES GROWTH

STRONG GROWTH OF ONLINE SALES

QO% +50%:

OF SALES SALES GROWTH

12020 like-for-like sales growth. 2Like for like sales growth. Sales achieved on our brands’ own websites +
February 12th, 2021 achieved by our brands corresponding to sales through our retailers’ websites (non audited dat3
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BACK TO GROWTH IN H2
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EXPLOSION OF E-COMMERCE

2% +8 3%

OF SALES SALES GROWTH

5 BRANDS IN THE TOP 10 2020 GARTNER US DIGITAL 1Q

#1 #4 #7 #8 e
,,,,,, NYX  Hihls |ANCOME MAYBELLINE  JESUNJAURENT
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February 12th, 2021 'Like for like sales growth. Sales achieved on our brands’ own websites + estimated sales achieved by our brands corresponding to sales through our retailers’ websites (non audited data) I_OI 2 EAl_



SKINCARE HAIRCARE MAKE-UP . FRAGRANCES

+8 7 %2 MARKET = L’OREAL MARKET  L’OREAL
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GROSS MARGIN SG&AS

(% SALES) (% SALES)

73.0% /3.1%
20.3% 20 1%

2019 2020 2019 2020
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A&P INVESTMENTS  R&I INVESTMENTS

(% SALES) (% SALES)

30.8% 30.9%

I I 11

2019 2020 2019 2020
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OPERATING MARGIN

(% SALES)

18.0% 18.6%

2019 2020
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EARNINGS PER SHARE
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Diluted earnings per share, excluding non-recurring items, after non-controlling interests / I_ I QEAL



OPERATING CASH FLOW
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2019 2020

Operating cash flow = Gross cash flow + changes in working capital - capital expenditure.



DIVIDEND PER SHARE

(IN EUROS)

€4.00
€3.85

+3.9«

2019 2020
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To be proposed at the Annual General Meeting on 20 April 2021.
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== OUR PERFORMANCE 1S RECOGNIZED

ONLY COMPANY #1 WORLDWIDE
WITH 3 “As” FOR ETHICAL QUOTE LEADER IN
THE 5t YEAR RUNNING REPUTATION INDEX GENDER EQUALITY

¥¥coP cevalence

CLIMATE FOREST

Fheoe SETHICAL /@) emaone REFINITIV' [<
ol Q|COMPANIES  \8&% LEAD

TOP 100 COMPANY 2020
Diversity and Inclusion Index

2020
WATER
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TRANSFORMATIONS & REINVENTIONS
|l STRENGTHEN L'OREAL
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OPENS 2021
STRONGER
THAN EVER
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SRS A NONSHIPS WITH OUR PARTNERS
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OUR DIGITAL PROWESS GIVES US
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A DIGITAL FIRST
COMPANY

MAKING BEAUTY

MORE CONNECTED,
MORE SOCIAL, AND
MORE CONVERSATIONAL




mmm OUR LEADERSHIP IN E-COMMERCE
S MORE POWERFUL THAN EVER

+02%

SALES GROWTH

ox 2/

TIMES THE MARKET OF SALES
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February 12th, 2021 'Like for like sales growth. Sales achieved on our brands’ own websites + estimated sales achieved by our brands corresponding to sales through our retailers’ websites (non audited data). I_OI 2 EAl_



04

LANCOME

PARIS

s E-BILLIONAIRE
| m,mw i B RA N D S

Absolue Yeux Precious Cells Eyecream
SAIRTE

ELVIVE foningls | ¥1080
Dream Lengths | '




6OUR LEADERSHIP IN SKINCARE
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S MORE PIVOTAL THAN EVER
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OF SALES
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’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 2Q



OUR RESEARCH & INNOVATION
S SHARPER THAN EVER

GREEN
SCIENCES

I REGENERATIVE
VAR COSMETICS

EXPOSOME | MICROBIOME
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BARBARA LAVERNOS

Executive Vice-President
of Research, Innovation and Technology

Soon to be Deputy CEO
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8 OUR ORGANIZATION
S MORE AGILE
THAN EVER
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— STRATEGICALLY
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GROSS
MARGIN

(% SALES)

/3.0%

2019
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73.1%

2020

OUR P&L IS MORE VIRTUOUS THAN EVER

R&I A&P SG&AS]

(% SALES) (% SALES) (% SALES)

30.8% 30.9%

20.3%  20.1%
3.3%  5.4% I I I I

2019 2020 2019 2020 2019 2020

1Selling, general and administrative expenses

OPE

RATING

MARGIN

(%

18.6%
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| STRENGTH OF OUR
1 UNIQUE BUSINESS MODEL
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1 OUR BUSINESS
| MODEL IS PERFECTLY
| SUITED TO WIN IN
i THE 21t CENTURY
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LEADERSHIP OF
A NEW CAPTAIN

e e ]

Confidence & Trust
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THANK YOU
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"This document does not constitute an offer f&ll oras cho’non of an offer fo buy L @reol-shcnres If you wish to obtain more comprehenswe information about L'Oréal,
please refer to the public documents registered in France With the Autorité des Marchés Financiers: (which are also available in English on our Infernet site: www.loreal-
finance.com).This document may contain some forward-lookin s’ro’remen’rs Although the Company considers that these statements are based on reasonable hypotheses at
the date of publication of this release, they are by nhature NS ond Uncer’romhes which could.cause actual results to differ materially from those indicated or
projected in these statements.” / A
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