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GROWTH
L'OREAL BEAUTY MARKET!

+8v% ~ +Hy

LIKE-FOR-LIKE

OPERATING PROFIT

18.6%

+0.3 pt vs 2018

te 2019, % change at constant currency, excluding razors, soaps and toothpaste
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BEAUTY WILL BOUNCE BACK LONG TERM POTENTIAL







EARLY SIGNS
of recovery

CHINA H2 2020

DOUBLE DIGIT

Source: L’Oréal Estimate
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SELECTIVE FRAGRANCE
SALES US

+494

IN DECEMBER

Source: Panel Luxury NPD
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2x more detangling*

PRODIGY I More radiant shine

C=LLGLOW | frorenvenaneoo



PREMIUMIZATION

MASS MARKET

HAIRCARE
US OFFLINE!

+5%

2020 vs. 2019




THE NEW

POST-COVID
beauly

> KEY TRENDS




Bl TREND #1

ACCELERATED
dzgu‘alzzatwn




TAKING DIGITAL
lo the next level

POWERED ®Y
ARTIFICIAL INTELMGENCE

T, onahyee e ST
7 din strengling i ot
ot \allor-mode skincore Toutine




[ Py I‘?' ﬂ-‘l
¢ )
B TREND #2 w .ﬂ %

' | ody ol
THE ’
R SUSTAINA |L|TY ] |

ot imperative [ l




FOR THE FUTUW




SUSTAINABILITY

Tanque de
Almacenarmien




ACTIFS FORTIFIANTS DE

SHAMPOOING FORTIFIANT

Vitamines B3&B6 |
. .Essence de Pamplemousse

SANS SILICONE POUR
, UN TOUCHER NATUREL

Cheveux":onifiés.
ultrabrillants, démélés



Bl TREND #3

HEALTH

ot [
Corporate ranspal ey

The 0penness I oluiion

AS mu\{mat\om\s areforced W0 1 cal Mot
noy et

Vit of transpat @

e \e
\ P
Alors qm-l\-_. pret! pes A0SE 124'..\. -
‘[\'l\ﬂn‘i\\:wll(\\_'\\“\!\\l.'“u.'\L 5 o
e~ e ; -
; e . x!l«w"ud\u.l.i
; o = i
et ;,:‘“.',‘I.ff;‘ai‘“"n ot e o
oo s O .
s




S hur Products

The '\\'\g\fed'\ems




lll TREND #4

’\)‘

8¢ 6 110 consumers choose products
from brands or companies which
are aligned with their values.”

Source: IPSOS year in review 2020 J
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3 REGIONAL PRIORITIES

PURSUING BOOSTING ACCELERATING
CHINESE MOMENTUM GROWTH IN THE USA IN EMERGING MARKETS
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Disclaimer

“ This document does not constitute an offer to sell, or an offer to buy L'Oréal shares. If you
wish to obtain more comprehensive information about L'Oréal, please refer to the public
documents registered in France with the Autorité des Marchés Financiers (which are also

available in English on our internet site: www.loreal-finance.com). This document may
contain some forward-looking statements. Although the Company considers that these
statements are based on reasonable hypotheses at the date of publication of this release,
they are by nature subject to risks and uncertainties which could cause actual results to
differ materially from those indicated or projected in these statements.”
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