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Unleash strong media support
and business drivers
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3 DIVISIONS OUT OF 4

SIGNIFICANTLY STRENGTHENED THEIR POSITIONS

LOREAL



ACTIVE COSMETICS

Best year
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PROFESSIONAL PRODUCTS

Strong share gains

MARKET L’OREAL
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1’Oréal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 2020 provisional estimates, at constant exchange rates. I_,O R EAI_
22020 like-for-like sales % change.



PROFESSIONAL PRODUCTS

Record 2nd half
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Best growth In 16 years
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IL’Oreal worldwide beauty market estimates, excluding razors, soaps and toothpastes. 2020 provisional estimates, at constant exchange rates.
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-10.8%

2020 REVIEW

LOREAL



C

INA

Quick rebound

2020 like-for-like sales growth.
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SRAZI

Back in force
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Profound
transtformations
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USA

Back to growtnh in H2
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Sales growth
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Strong acceleration
of e-commerce

+8 3%

Sales growth
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ILike for like sales growth. Sales achieved on our brands’ own websites and estimated sales achieved by our brands I_,O R EAI_
corresponding to sales through our retailers’ websites (non audited data)
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Diluted earnings per share, excluding non-recurring items, after non-controlling interests
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'Will be proposed at the shareholders’ meeting to be held on 20 April 2021.
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c4.00
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Dividend increase for shareholders who have continuously held shares in registered form for at least two years.
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From December 3l1st, 2019 to December 31st, 2020
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Ist QUARTER 2021
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New Markets
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ASIA PACIFIC
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Active Cosmetics Professional Products
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Fiscal year 2005. Fiscal year 2020. I_,O R EAI_



ROFITABILITY

(% SALES)

18.0%

15.0%
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Increase of L’'Oréal share price: +363% between April 17th, 2006 and April 16th, 2021 I._OI QEAL
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Between April 17th, 2006 and April 16th, 2021 I_,O R EAI_



TOTAL SHAREHOLDER
RETURN
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Takes into account the value of the share and the dividend income received. At December 3lst, 2020. I_OI 2 EAI_
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2020 REVIEW

15 YEARS OF TRANSFORMATION

ey - ‘ | LOREAL



NEW SENS

T
O

= PURPOS

Create

the beauty

that moves

the world

2020 REVIEW

15 YEARS OF TRANSFORMATION

-
—
—
_O
-
- .
T s
- " By — S
—
- S —— —
-
-
—.\
.

- - x> "= = R T T - - - . 2 - -
. = - X - = & o - . . , L~
» 3% - e ~ . . =
: = B e T A o - =
~- e . TS s - : -
C pac - - B - - - » =
- = - - X - E e - -
o - - -




LOREAL




LOREAL






)

Opportunities

accelerator

2020 REVIEW




e-commerce
sales in 2020
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A MORE CONNECTED,
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MORE SOCIAL
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DESIGN & SOURCING

INNOVATING
SUSTAINABLY

LESS & MORE

LIVING
SUSTAINABLY

DEVELOPING PRODUCING
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Soclal protection Healthcare
Parenthood Quality of life at work
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efficacy

aMmong our teams
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