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~ 13%

GLOBAL 
MARKET SHARE

Source: L’Oréal estimate 2020, excluding razors, soaps and toothpaste.
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TRAVEL RETAIL

MARKET SHARE

Source: L’Oréal estimate 2020, excluding razors, soaps and toothpaste.



16% to 30% 
WESTERN EUROPE

MARKET SHARE

Source: L’Oréal estimate 2020, excluding razors, soaps and toothpaste.
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SCIENCES
GREEN

THE BEAUTY OF THE FUTURE WILL BE INNOVATIVE



TECH

THE BEAUTY OF THE FUTURE WILL BE INNOVATIVE



Barbara LAVERNOS
Deputy CEO, in charge of Research, Innovation and Technology
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THE BEAUTY OF THE FUTURE WILL BE DIGITAL
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