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BEAUTY MARKET RECOVERY




NORTH ASTA NORTH AMERICA

~ +5% ~ +14% ~ +16%

LATIN AMERICA SAPMENA - SSA

~ +9% ~ +9%
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B CHINA

CONFIRMED RECOMERSS

MARKETGROWTH

+20%

Appetite for luxury

O+0O Ecosystem



USA

MARKETGROWTH

+17%

Strong market recovery

B&M is picking up
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Bl FUROPE

MARKETGROWTH
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Slower Bounce Back



BY CATEGORY

WORLDWIDE BEAUTY MARKET IN Hi=2}

FRAGRANCES MAKE UP SKINCARE HAIR

BT 8% =-13% ~+8%

LOREAL



CHANNEL GROW'TH

WORLDWIDE BEAUTY MARKET IN Hi=2}

B&M E-COMMERCE TRAVEL RETAIL

~ +Q9 ~ +24% ~+17%
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LOR EAL OUTSTANDING PERFORMANCE

MARKET L'OREAL
H1 2021 H1 2021




LOR EAL OUTSTANDING PERFORMANCE
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MARKET L'OREAL
H1 2021 H1 2021 H1 2019 Q2 2019

uty market estimates, excluding razor
2 H] like-for-like




Winning shares:
| All divisions

| All regions

LOREAI_




PROFESSIONAL PRODUCTS
RECORD-BREAKING PERFORMANCE

MARKET L'OREAL
H1 2021 H1 2021

1L"Oréal worldwide beauty market estimates, excluding razors, soaps and oral care, H1-2021 provisional estimates,
at es. 2 A




KERASTASE SUCCESS SALONS REOPENING 0+O MODEL
STORY & CONQUEST

LOREAL



POWERFUL INNOVATION PLANS

REDKEN
‘ Y PROFESSIONNEL omso
METAL DETOX CURL MANIFESTO ACIDIC BONDING
BY LOREAL PROFESSIONNEL BY KERASTASE CONCENTRATEBY REDKEN
LOREAL



0+0 MODEL

TUTORIALS

ONLINE LIVE '
/ ~

DIGITALISATION SERVICES E-COMMERCE

GROWTH

+47%
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CONSUMER PRODUCTS

MARKET L'OREAL L'OREAL
H1 2021 H1 2021 Q2 2021




CONSUMER PRODUCTS: MAIN DRIVERS

MAKE UP SKINCARE HAIRCARE
REBOUND DYNAMIGS INNOVATIONS

+7% +13% +7% +10%

CPD H1 2021 CPD H1 2021

LOREAL
Big Brands include L'Oréal Paris, Garnier and Maybelline. Growth rate is like-for-like net sales growth. 2H1 like-for-like sales growth

BIG BRANDS'



LOREFAL LUXE

SHARP REBOUND

+65%°
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MARKET L'OREAL VS.
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CATEGORIES

\+20%‘ |

SKINCARE FRAGRANCES MAKE UP

LOREAL



'AGRANCES MOMENT

SPICEBOMB
INFRARED
VIKTOR®ROLF
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7/21

30/07/

SINCE 188}
| FERULIC BREW
B &= REJUVENATING
FACIAL ESSENCE

Witk Naturally Derived® Ferulic Acid,
Lactic Acid & Squalane ON

LANCOME ey et
radiance, Eariched with Ferulic Acid asd
Beassics Batract becwed for over 120 boun, oer

ABSOLUE . i hm»‘:&muuwmd
N aging. Formelised with Lactic Acid and Squalase O,
O bi-phase essence nouribes the wkin Barrier with

LANCOME

VANCID

GFNIFIQUE

FONOANTE 3 o G= WERY mobtere for smootber, meve rafisat-lockieg kia.
CREAM > ‘ Primed foe the neat shincare step, skl looks pevitalized
A4S GRNNOS BT AT o with increased resilicace for a youthfiul appoarence.
W pecee ooty |
6.8 fl. 0z. - 200 ml
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ACTIVE COSMETICS

EONTINUAI_LY BREAKING RECORDS

MARKET L'OREAL VS.
H1 2021 H1 2021 H1 2019
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ACTIVE COSMETICS: MAIN DRIVERS
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NIGHT AFTER -
NIGHT, '\
YOUR SKIN'S < &y
SENSITIVITY ||
IS REDUCED’ AND! -
SKIN BARRIER \

FUNCTION
IS IMPROVED

EFFICACY,SAFETY, MEDICAL ADVOCACY E-COMMERCE
TRANSPARENCY PRESCRIPTION FOOTPRINT
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WINNING BRANDS

'ROBIOTIC FRACTIO!
CONCENTRE « CONCENTRATE

Hydrating
Foaming Oil
Cleanser

Huile Lavante
Moussante
Hydratante

J

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

ANTHELIOS
AGE CORRECT

eSS
QUOTIDIENA

REDUIT LES RIDES
CORRIGE LES TACHES

VISIBLY REDUCES
WRINKLES & DARK SPOTS
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NEW ZONE ORGANISATION

LATINAMERICA SUB-SAHARAN
AFRICA
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BN WINNING SHARE — ALL REGIONS

NORTH AMERICA

NORTH ASIA

-27.3%

LATIN AMERICA

-328%

SAPMENA SSA
-19.9%
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CHINA

UNDISPUTED LEADERSHIP

GROWTH

+34%




EUROPE

RUSSIA

+22%

IN ALL COUNTRIES

+12%

LOREAL

30/07/21 H1 like-for-like sales growth



B USA

COME BACK

ACCELERATION

+47%

Beating the market

in all 4 Divisions



EMERGING MARKETS PERFORMANCE

SAPMENA/SSA LATAM

+199% +32.8%

LOREAL



21.1%

// N\

H1 2020 H1 2021 H1 2020 H1 2021 H1 2020 H1 2021
GROSS MARGIN ADVERTISING & PROMOTION SELLING GENERAL & ADMINISTRATIVE
CRIGIERALES) EXPENSES (% OF SALES) EXPENSES (% OF SALES)

19.1%

OPERATING PROAT MARGIN  197% / +170 BPS EPS i
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LOREAL

STRONGER THAN EVER

~ LOREAL




#1 MARKET GROWTH DYNAMIC

- 13.5%

H12019 H2 2019 H12020 H2 2020 H12021

LOREAL

ty market estimates

excluding razors, soaps and oral care, H1-2021 provisional estimates, at constant exchange rates

30/07/21
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IDEAL BUSINESS FOOTPRINT

DIVISIONS CATEGORIES

Breakdown of sales by Zone Breakdown by Division Breakdown by category

Skincare

North Asia 5 2
Hair R Make up

PPD ACD

LATAM SAPMENA SSA Fragrances

LOREAL

30/07/21 Hl like-for-like sales growth
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DIGITAL DYNAMIC

VACHY aw

SKINCONSUTA

E-COMMERCE

POWERED BY
ARTIFICIAL WY ELLGENCE

Deeds, orchyae o G
7 i shrengihs o e
oo Volloramode Wincare o

LOREAL



THE O+O CONSUMPTION PATTERN
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RELENTLESS FOCUS ON INNOVATION

5.2%

OF SALES

KDk

INVESTMENT
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RELENTLESS FOCUS ON INNOVATION

LA ROCHE-POSAY
SR ANRINOGON

LOREAL

CHANTI
TORMUNATY —

PLUMPING
TINTED SERUM

TOLERIANE 45N
"RMALLERG /

! V / \
VICHY | = N 1%
v 2 £ x o r WYALURONIC
MOSTLS 5 v 2 ACD /
it - NE.!CI—!,\;L - : \
i I | | ‘
NEOVADIOL tomgprar i ony catat $.4 L3 - MEDAM

MENOS D] 1€ JOUR REDENSIFLANTE LIFTANTE
BI-SERUM 3

U CA THEMALE
A RSO POSAY

MeAS TG D ey . g

~ MEOAYVDIOr

LOREAL

30/07/21



b
4

RELENTLESS FOCUS ON INNOVATION

GREENSCIENCES AUGMENTEDR&I BEAUTY TECH LEADER

LOREAL



THE STRENGTF OF R BRANDS

KERASTASE . G
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#6

THE STRENGTH OF THE L'OREAL P&L MODEL



NON FINANCIAL PERFORMANCE

BEAUTY GIVES US CONFIDENCE
IN WHO WE ARE AND WHO WE WANT TO BE.

LOREAL

GROUPE

WO
: A
AT LOREAL,

WE BELIEVE IN SOCIAL
INNOVATIONS FOR OUR EMPLOYEES.

We erure that off our emplovess oround the werkd hove occess to

the Bast 550 Brtection, heathodrs Covroge Ond we -bang ot wo

LOREAL

AT LU'OREAL,

WE ACT TO FIGHT CLIMATE CHANGE.

LOREAL

GROUPE

LOREAL
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Disclaimer
“ This document does not constitute an offer to sell, or an offer to buy L'Oréal shares If you wish to
obtain more comprehensive information about L'Oréal please refer to the publc documents
registered In France with the Autorité des Marchés Financiers (which are also avallable in English on
our internet site: www.loreal-finance.com). This document may contain some forward-looking
statements Although the Company considers that these statements are based on reasonable
hypotheses at the date of publication of this release, they are by nature subject to risks and
uncertainties which could cause actual results to differ materially from those indicated or projected
In these statements.”




