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AN EXCEPTIONAL
QUARTER & FIRST-HALF

September13th, 2021 | 02



BEAUTY MARKET RECOVERY

~+11%

1 'Oréal worldwide beauty market estimates, excluding razors, soaps and oral care,
September13th, 2021 | 03 H1-2021 provisional estimates, at constant exchange rates

LOREAL



WORLDWIDE BEAUTY MARKET IN HI-2I

BY GEOGRAPHIC ZONE

EUROPE NORTH ASIA NORTH AMERICA
~+149, ~+169

LATIN AMERICA SAPMENA - SSA
~ 1 9% ~ 9%

- -
September13th, 2021 | 04 1 'Oréal worldwide beauty market estimates, excluding razors, soaps and oral care, H1-2021 provisional estimates, at constant exchange rates LOREAI—



BY CATEGORY
WORLDWIDE BEAUTY MARKET IN H1-21'

e,
ST RN "~+137  ~+8%

- -
September13th, 2021 | 05 1 'Oréal worldwide beauty market estimates, excluding razors, soaps and oral care, H1-2021 provisional estimates, at constant exchange rates LOREAI—



CHANNEL GROWTH
WORLDWIDE BEAUTY MARKET IN H1-21!

2"‘8% z+24% z+17%

- -
September13th, 2021 | 06 1'Oréal worldwide beauty market estimates, excluding razors, soaps and oral care, H1-2021 provisional estimates, at constant exchange rates LOREAI—



CONSOLIDATED SALES

Like-for-like change

external growth impact +1[1%
Change at constant exchange rates +21.8%

» currency impact -5 6%

(Reportedchange  +162%
+10.2%" +33.0%"

In the first quarter iIn the second quarter
H1-2020 H1-2021

September13th, 2021 | 07 " Like-for-like I_,OREAI_



s LORFAL OUTSTANDING PERFORMANCE

¢
' .
{

MARKET L'OREAL V5 VE.
H1 2021 H1 2021 H1 2019 Q2 2019

1’Oréal worldwide beauty market estimates, excluding razors, soaps and oral care, H1-2021 provisional estimates,

September13th, 2021 | 08 at constant exchange rates. 2 H1 like-for-like sales growth. 3 Q2 like-for-like sales growth



Winning shares:

| All divisions

| All regions

= ™y ~ { - A 7 % p— L 4 ‘ K '/'.!. P
September13th, 2021 | 09 I_IOREAI_



PROFESSIONAL PRODUCTS

RECORD-BREAKING PERFORMANCE

1778 M€

’ 109%

1 !

MARKET L'OREAL VS,
H1 2021 H1 2021 H1 2019

1’Oréal worldwide beauty market estimates, excluding razors, soaps and oral care,
September13th, 2021 | 10 H1-2021 provisional estimates, at constant exchange rates. 2 H1 like-for-like sales growth.




PROFESSIONAL PRODUCTS: MAIN DRIVERS

KERASTASE SUCCESS STORY SALONS REOPENING 0:0 MODEL
& CONQUEST

Septemberi3th, 2021 | N I_IOREAI_



CONSUMER PRODUCTS

5 963 M€

J

MARKET L'OREAL L'OREAL (1-
H1 2021 H1 2021 Q2 2021 i

1’Oréal worldwide beauty market estimates, excluding razors, soaps and oral care, H1-2021 provisional
September13th, 2021 | 12 estimates, at constant exchange rates. 2 H1 like-for-like sales growth. 3 Q2 like-for-like sales growth




CONSUMER PRODUCTS: MAIN DRIVERS

a=s
7 \
¥

GARNICR R

VWC' -
—:';

E—

, . MAKE UP SKINCARE, HATRCARE
BIG BRANDS® REBOUND DYNAMICS INNOVATIONS
+7% +13% +7% +10%
CPD H1 2021 CPD H1 2021

- -
September13th, 2021 | 13 1 Big Brands include L'Oréal Paris, Garnier and Maybelline. 2H1 like-for-like sales growth I—OREAL



LOREAL LUXE
SHARP REBOUND

5472 M€

+6.0%"

/ ”
MARKET L'OREAL NS }
H1 2021 H1 2021 H1 2019 "
v */
1’Oréal worldwide beauty market estimates, excluding razors, soaps and oral care, 7 =
September13th, 2021 | 14 H1-2021 provisional estimates, at constant exchange rates. 2 H1 like-for-like sales growth \ LOREAL



LOREAL LUXE: MAIN DRIVERS

LANCOME

1 s = GENIFIQUE  |fi8
(——————C— Shicesove o
[ kL 2 VIKTOR®ROLE o \
y J — ” —'l\ p— i‘ \
s —— |\~ —I VALENTINO |8 e y 5 '

=y, LELEEE y —
< \ \

B

FRAGRANCES MOMENTUM SKINCARE FLOURISHES

September13th, 2021 | 15 I_IOREAI_



' ACTIVE COSMETICS

CONTINUOUSLY BREAKING RECORDS

1982 M€

MARKET L'OREAL V5!
H1 2021 H1 2021 HIF2019

1’Oréal worldwide beauty market estimates, excluding razors, soaps and oral care,
September13th, 2021 | 16 H1-2021 provisional estimates, at constant exchange rates. 2 H1 like-for-like sales growth

LOREAL



ACTIVE COSMETICS: MAIN DRIVERS

A =
NIGHT AFTER
NIGHT, }
YOUR SKIN'S 4
SENSITIVITY |
IS REDUCED® AND
SKIN BARRIER
FUNCTION
IS IMPROVED

SUVEZ NoRe 7y UI0 Poyg
l/f/[/.f[/]//ﬂfﬁ[ FILTRE

g o e ey e v
s vy

\ Ervoyer un mrv..\((
—

EFFICACY,SAFETY, MEDICAL ADVOCACY E-COMMERCE
TRANSPARENCY PRESCRIPTION FOOTPRINT

September13th, 2021 | 17 I_IORE’AI_



NEW ZONE ORGANISATION

By el
EUROPE

5
4
' Nt e

LATIN AMERICA SUB-SAHARAN
AFRICA

>

September13th, 2021 | 18 I_IOREAI_



BREAKDOWN OF SALES BY REGION

(AS A % OF TOTAL)

September13th, 2021

| 19

FEUROPE

NORTH AMERICA
32.0%
24.8%

+232%"
30.7%

o7 *
SAPMENA /ssA -+ [l +27.3%

LATIN AMERICA | /2% . \ ‘(( g .
5.3% 119.9%" Ak

+32.8%" | 4

* Like-for-like growth &

In H1-2021, the group has re-defined its geographical zones. At June 30th 2021, the geographical breakdown of sales by geographic zone is aligned with

the organisation as follows: Europe, North America, North Asia, SAPMENA - SSA and Latin America. All figures for earlier periods have been restated accordingly. 7

** South Asia Pacific, Middle-East, North Africa - Sub-Saharan Africa LOREAI—



WINNING SHARE — ALL REGIONS

f EUROPE
NORTH AMERICA | A19%
+232% :

~+16%

MARKET ~ L'OREAL N NORTH ASIA
_— +27.3%

\

~

MARKET
o

SAPMENA / SSA *

LATIN AMERICA
+32.8%

MARKET L'OREAL
i i

~ -

MARKET L'OREAL

1 ~ .-

MARKET L'OREAL

I
September13th, 2021 | 20 L'Oréal worldwide beauty market estimates, excluding razors, soaps and oral care, H1-2021 provisional estimates, at constant exchange rates. LOREAL



== CHINA

UNDISPUTED LEADERSHIP

MARKET L'OREAL

September13th, 2021 | 21 1 H1 like-for-like sales growth

L

W

5 in
?

- Bl s .
!

AR
S X

=3

\ ‘. ‘ | I ! '
T YO N I.I..'/ L

&
o

R

e/

' I
,\

O




=
|| EARDZE 7@

= USA =)

COME BACK

STRONG (2

ACCELERATION

1249
e

llllllllllllll

MARKET L'OREAL PUEY B R I e

OUTPERFORMING THE MARKET
THANKS TO EXCELLENT SECOND QUARTER

' /I / | %

September13th, 2021 | 22 1 H1 like-for-like sales growth



EUROPE

| RUSSIA |
— ”‘

GROWTH o,

IN ALL COUNTRIES - +18% 3
_ Lo

_-F.: N I - ‘0 & - s :Ti' — S
ITALY : &

+15%

+5%
I/
/

MARKET L’OREAL

I
September13th, 2021 | 23 1 H1 like-for-like sales growth LOREAI—



A
EMERGING MARKETS PERFORMANCE

SAPMENA / SSA LATAM

+19.9% +32.8%'

- -
September13th, 2021 | 24 1 H1 like-for-like sales growth LOREAI—



- EXCEPTIONAL PROFITABILITY

H1 2020 H1 2021 HI 2020 H1 2021 H1 2020 H1 2021
GROSS MARGIN ADVERTISING & PROMOTION SELLING GENERAL & ADMINISTRATIVE
(% OF SALES) EXPENSES (% OF SALES) EXPENSES (% OF SALES)
OPERATING PROFIT MARGIN  19.7% / + 170 BPS EPS + 211%

September13th, 2021 | 25 I_,ORE’AI_



2020 DIVIDEND: +3.9%

(SINCE 1963)

| PAYOUT: 548%

are for vhares held contlnuously
under the registered form since end-2018

2,50 -
2,00
1,50 -

1,00 -

0.008 0.025 0.097

|

0,00 -
PP PP D P DDA AV A AE A0 4D AL ’\
RORIRC I SIRC SR SR SR SR IR AR S IR S

O N & D ok P A DO o A S VS
B B B D P D PP IS PP RRLSFHPP>S
W02, W\ W\ WD WD 1D xDAD7 RS AD°AD DA A D S D D S D S

A DO O N A DX 0.0 4 990
PN N ANV R2 N> 02 N0 KN N XD o
SO R NSNS MENENSS NN

- -
September13th, 2021 | 26 " Approved at the shareholders’ meeting held on 20 April 2021 I—OREAI—
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THE POWER OF THE
LOREAL MODEL

er13th, 2021 | 28




#1

MARKET GROW T H DYINAUNICS

-13.5%

H1 2019 H2 2019 H1 2020 H2 2020 H1 2021

I
September13th, 2021 | 29 L'Oréal worldwide beauty market estimates, excluding razors, soaps and oral care, H1-2021 provisional estimates, at constant exchange rates. LOREAI—



#2

IDEAL BUSINESS FOO BRI

CATEGORIES

Breakdown of sales '-by""b*ﬂ'ef — . Breakdown by category

_ Skincare

VI

North Asia

PPD  ACD

LATAM SAPMENA SSA Fragrances

- -
September13th, 2021 | 30 H1 like-for-like sales growth LOREAI—



VACHY a ¥

SKNCOMSIM ™ \
— E-COMMERCE.

2/%

of business

POWERED BY
ARTIFIC\AL \NTELUGENCE
T

doradd,
7 $im strengths aod 1ecoie
your allor anade skincare routine

L’OREAL

September13th, 2021 | 31



i
H4

RELENTLESS FOCUS ON INNOVATION

3.2%

OF SALES

~] Bn€

INVESTMENT

September13th, 2021 | 32 I_IORE’AI_



i
H4

RELENTLESS FOCUS ON INNOVATION

/,

PN

W ¢

3

b

R
\

fl

GREEN SCIENCES AUGMENTED R&ld BEAUTY TECH LEADER

September13th, 2021 | 33 I_IORE’AI_



#D

e SIRENGTH OF OUR BRANIES

KERASTASE

PARIS

B Clogne

MAISON 2 PARFUM
PARIS

VICHY _ WESSAINT/AURENT BSKINCEUTICALS
A ,

Cortd  uvomie LAROC

LABORATOIRE DERMATOLOGIOUE

’ ~-“. i ‘ I
: SRAIN %
R 3 A it e M MUGLER
VIKTOR@ROLF > 4 :
e LANCOME fUe/ed e ud
DIESEL i EARLS SINCE 1851 URBAN DECAY
e33|e | cacharel
Maison Margiela AP Ir
PARIS ; PR RN
VALENTINO RALPH LAUREN
—m I ET YUESAI
i @ TAKAMI

mZ7ZARO

STYLENANDA

September13th, 2021 | 34 UOREAL



#6

THE STRENGTH OF THE L'OREAL P&L MODEL

1
\
1

STRONG ’ - HIGH
EA I
A&P INVESTMENTS LOR L | ‘| GROSS MARGIN

A

REGULAR PROFIT A
INCREASE CONTROLLED SG&A

September13th, 2021 | 35



EXTRA-FINANCIAL PERFORMANCE

BEAUTY GIVES US CONFIDENCE

IN WHO WE ARE AND WHO WE WANT TO BE.

September13th, 2021 | 36

AT LU'OREAL,
WE BELIEVE IN SOCIAL
INNOVATIONS FOR OUR EMPLOYEES.

We ensure that oll our s oround the world have occess to
the best social protection, heo coveroge ond well-being at

LOREAL

GROUPE

AT L'OREAL,
WE ACT TO FIGHT CLIMATE CHANGE.

2005, we re ns
our ct S

LOREAL

GROUPE

LOREAL




A

EXTRA-FINANCIAL PERFORMANCE

WORLD’S MOST

ETHICAL
=

REFINITIV' [ <

TOP 100 COMPANY 2020
Diversity and Inclusion Index

UNIQUE
;:‘CDP COMPANY
DISCLOSURE INSIGHT ACTION W|TH A

A LIST “TRIPLE A”
h
2020 FOR THE 5t
CONSECUTIVE

CLIMATE FORESTS WATER  YEAR

o
N
o
N

IN THE TOP 10

AMONG 9 000 COMPANIES FOR THE 11th TIME

. e «e
Bloomberg FOR THE 4 g é] rls
Gender-Equality CONSECUTIVE
Index
2021 ook 1t COMPANY

IN ALL INDUSTRIES

September13th, 2021 | 37 I_,ORE’AI_
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| 39
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CONCLUSION

BEEERINEAS OFFSET THE COVID CRISIS
IMPACT & RETURNED TO CRUISING SPEED

AMBITION TO ACCELERATE VS. 2019

CONFIDENCE TO ONCE AGAIN OUTPERFORM
THE MARKET AND DELIVER ANOTHER YEAR
OF GROWTH IN SALES AND PROFITS

FULLY COMMITTED TO EXTRA-FINANCIAL
PERFORMANCE




Disclaimer

“ This document does not constitute an offer to sell, or an offer to buy L'Oréal shares. If you wish to
obtain more comprehensive information about L'Oréal, please refer to the public documents
registered in France with the Autorité des Marchés Financiers (which are also available in English on
our internet site: www.loreal-finance.com). This document may contain some forward-looking
statements. Although the Company considers that these statements are based on reasonable
hypotheses at the date of publication of this release, they are by nature subject to risks and
uncertainties which could cause actual results to differ materially from those indicated or projected
in these statements.”



