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ELMOST BACK TO PRE-COVID'
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+21%

LIKE-FOR-LIKE SALES GROWTH

€12.3Bn

2021 SALES




+111% VS. PRE-COVID’

~AND ACCEEERATING EVERY QUARTER
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DARK SPOTS Retinol Skin-Renewing

1BIOTHERM

CERA REPAIR
BARRIER CREAM

Concentrulﬁnn Serunj

Clinically Tested to Steadily Promots
Skin Surface Turnover and Visibly Improe
Firmness, Reduce Wrinkles and Refine Tex!
While Minimizing Discomforting Effects
Including Redness, Dryness and Peeling

1.0 1. oz. - 30 ml

P
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KIEHL'S

DERMATOLOGIST
SOLUTIONS n

Retinol
Skin-Renewing
Daily Micro-Dose
Serum
ith a Precise, Daily-Streng,
Concentration of Pure Reiing|
Peptide and Ceramides

KIEHL'S SINCE 1851 LLC
NEW YORK, NY 10014

Ingredients sourced
worldwide, made in U.S.A.
11¢ Royale 75008 Paris » LONDON |
TSA75000 93584 ST QUEN CEDE)

www.iehls.com ¢ 2206395
Not for Individual Sale
Ne peut étre vendu séparément

0.14 fl. 0z. - 4 ml

This tube is made with 30% &
post-consumer recycled plastic. @

Daily Micro-Dose Serum —

¥ilk a Precise, Daily-Strength Camen@ﬁ&'ﬂ
of Pure Retinol, Peptide and Ceranides
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COLLECTION FRAGRANCES

PIVOINE
SUZHOU

ARMANI/PRIVE

© | SCENTS AND MOMENTS OF VARYING |
. LOCATIONS AND PERIODS

REPLICA

REPRODUCTION OF FAMILIAR

Provenance and Period:

Ord 2

aison Margiel

PARIS

REPLICA

REPRODUGTION OF FAMILIAR

CENTS AND MOMENTS OF VARYING |
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Originally:

Fragrance Description:
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* 2021 SALES, LIKE-FOR-LIKE EVOLUTION
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RESHAPE SUCCESSFULLY OUR BUSINESS MODEL

IN THE USA

LANCOME

WHAT'S NEW

HELLO
HEART EYES!

YOU'LL ® OUR V-DAY EVENT
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BRIDGE THE 2 CHANNELS
WITH DATA/CRM/LOYALTY
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4 BILLIONAIRE B

GIORGIO ARMANI
CREMA NERA EX

SUpreme ney

wee KIEHL'S 1+
ULTRA FACIAL CREAM

24-Hour, Daily Lightweight Hydrating Formulg

4
SINCE 1851

SIEHL'S
‘RMATOLOGIST
SOLUTIONS -

ly Corrective™
Spot Solution
-Dx to Help

Jor Healthy-Looking Skin with Glacial Glycoprotei

zhmmmscomfnn and moisture-balanced skin. This “ultra hydrator by
shirad is formulated with olive-derived Squalane, highly effective af e
e, ad Antarcticine™, a Glycoprotein extracted from micro-organisms in
ity o thrive in extreme climates.

taboobing cream provides water replenishment throughout the Saybyibatis, P 2 5 o

< Spots and Discolorations. 1
]
Toz -15ml- = |



EUTURE GROWTH RELAYS

| REPLICA

OF FAMILI

REPRODUGTION
SCENTS AND MOMENTS OF VA
i LOCATIONS AND PERIOD

Orlglnally
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IRE CREAM

YOUTH*PEOPLE  TRCA-TA1JINA
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E{AND CRU INNOVATION PLAN
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E{AND CRU INNOVATION PLAN
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GRAND CRU INNOVATION PLAN
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GRAND CRU INNOVATION PLAN
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YOUR LASH ANATOMY

&

THICKNESS

LENGTH
0,08 mm

5.8 mm
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EVOW—HOW OF OUR TEAMS
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Disclaimer

“This document does not constitute an offer to sell or an offer to buy
> L'Oréal shares. If you wish to obtain more comprehensive information
about L'Oréal please refer to the public documents registered in France
with the Autorité des Marchés Financiers (which are also available in
English on our internet site: www.loreal-finance.com). This document may
contain some forward-looking statements. Although the Company
considers that these statements are based on reasonable hypotheses at
the date of publication of this release, they are by nature subject to risks
& ond uncertainties which could cause actual results to differ materially from
those indicated or projected in these statements.”
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