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%LONG LASTING;
RESILIENCE

- +69%

1 L'0mGa lworkdwide beauty markst estimates, excluding mzors, soaps and oml cans, H1-Eﬂ22_-pn:ri:i
@stimatas, at constant exc hange mtes.



1 L'0rgalworktwice beauty markset @stimates, excluding mzors., scaps and oml came, H1-2022 prowisional estimates. at constant exc hange mbes.

WORLDWIDE BEAUTY MARKET IN HI-22 "

BY GEOGRAPHIC ZONE

NORTH AMERICA E BOPE NORTH ASIA
~ +8&9% 29
LATIN AMERICA SAPMENA - SSA

~ +3% ~ +11%

L'OREAL



{ BY CATEGORY }

WORLDWIDE BEAUTY MARKET IN H1-22°

FRAGRANCES MAKE UP SKINCARE HAIR

2:21% ~+8% =~+3% =48

L'OREAL



LOREAL SPECTACULAR
PERFORMANCE

L’OREAL H12022

+13.5%

MARKET H1 2022

wldo e 6%9

i sgmwth.
A'0ndalwordwide beauty markat astimates, excluding @z, soap: and omlcam, H1-2022 pmovisional astimates, atconstant exchange m



LOREAL SPECTACULAR
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GROWING

.,;.AT CONSISTENT PACE
vs. 2019

— - ——

W, VS, Ve W
Q12021 Q12019 Q22021 Q2 2019

L’OREAL Q1 2022 L’OREAL Q2 2022

=las growth.?@2 lka-for-lke slas growth






CHANNEL GROWTH

E
—
-

K | L] .

+10.6% 14.6%

E COMMERCE BRICK AND MORTAR

TH12022 like-for-like sales growth for sales achieved on our brands’ own websites + estimated sales achieved by our brands corresponding to sales through ourretailers” websites (non-gudited data).
2H1 like-for-like sales growth.
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BY REGIONS
804 ALMOST EQUAL GROWTH CONTRIBUTORS

= 1%

NORTH AMERICA

____
Bt

EMERGING MARKETS

CHINESE CONSUMERS

SUCCESS OF OUR RE-BALANCING

AND DE-RISKING STRATEGY
LOREAL
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EUROPE
STRONG GROWTH

+14.3%

~+8%vs 2019

{

GERMANY SPAIN
UK  AUSTRIA ITALY PORTUGAL

#9%  +9% +13%  +23%

H1 lika-for-llka =las growth.
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“INORTH AMERICA :
STRONG FIRST HALF

+11.6%

(USA |

GAINING SHARE
IN MOST CATEGORIES

+11.3%

L'OREAL



=
' EMERGING COUNTRIES |

STRONG Y A E B
PERFORMANCE - i . S

W T ~24%

2

'SAPMENA / SSA | -



'EMERGING COUNTRIES|

s o
@ -
i

+455%" +425%" +68.7% +18% +15% " +322%
'INDIA MALAYSIA l GULF ‘ INDONESIA |BRAZIL| 'MEXICO
COUNTRIES

L'OREAL



'TRAVEL RETAIL : MAJOR REBOUND |
+30.1%

MAJOR REBOUND HAINAN ACCELERATING
OF AIR TRAFFIC IN EUROPE AT AGAIN
~+ 4259

"H1 lko-for-like =los growth. UOREAL



" NORTH ASIA |

SPECTACULAR
OVERPERFORMANCE

GROWTH

+10.5%

~+405%vs 2019

L'OREAL



N iy, .

 CHINA |

SPECTACULAR
OVERPERFORMANCE

"

GROWTH
+ 0% Q2

CHINA + HAINAN

+13%

W22 likefor like sales growth. I
IH1 2022 sell-out sales growth based on local panels. LOREA[—



'CAPACITY TO INCREASE OUR LEADERSHIP
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DOMINANCE
OF THE ONLINE GAME AGILITY OF OUR SUPPLY POWER OF OUR BRANDS

+184% >309%

E-COMMERCE MARKET SHARE
FORLOREAL LUXE IN CHINA

‘ORE
TH12m22 lka-for-lke =las growth for slas achloved on ourbrands' ownwobstos + astimatod =los achiowed by ourbrands corresponding to slas through our ratailars' wobstas (non-audited datal. l— REAL




' DOUBLE-DIGIT GROWTH |

S A

NORTH AMERICA
116%°
= +8%'

MARKET L'OREAL

NORTH ASIA
-10.5%

MARKET L'CREAL

SAPMENA / SSA

e
+23%

MARKET L'OREAL

MARKET L'OREAL

L'ord@al worldwida b@auty markot estimatos, oxcluding rmzors, soaps and oral @re, H1-2022 provisional astimatos, at constant oxchange ates. 2H1 Ike-for-like =les growth.



' DIVISIONS |
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Professional Products Cosmétique Active

e

o A |

L’'OREAL
CONSUMER PRODUCTS DIVISION
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CONSUMER PRODUCTS

ERCE|L ERATION

.......

i

+ 8%

o

z+5{?{.1

| —
MARKET L'OREAL L’OREAL
H1 2022 H1 2022 Q2 2022

TL'ordal worldwide b@auty markat astimatos, oxcluding razors, soaps and oAl @re, H-2022 provisional astimataes, at constant axchango Etos.
2 H1 lika-for-like =mlas growth.® @2 lke-for-lke slas growth.




{ CPD ACCELERATION

IN EMERGING COUNTRIES

SAPMENA-SSA LATIN AMERICA
H1 like-for-like sales growth UOREAL



MARKET SHARE GAINS IN THE US |

BECAUSE YOU'RE
WORTH IT

80 YEARS OF CELERRATING WOMEN'S WOETH

o U RE
pEcAyusd Ye
woRTHIT, -

LOREAl

MASS MARKET US'  56% 4.0% 4 8% A KT i i § - Er¥a
it ._._::__._..._ i 2 - =y o ::_-1--.1..----;;..-..,_,,_,“ |
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CPD USA 7.1% 10.9% 9.1%

Us Mass boauty markot ostimatos, excluding razors, soaps and oral @re, H1-2022 provisional ostimatas, at constant axchango Etes. UOREAL



YK

PROFESSIONAL
MAKEUP

BARE
WITH ME
LONCEALER
SERUM
e
TREMECLA MUSHRL:

HAPIGNEITREN:.
321l oz, 9.6 ml

R

' BY CATEGORY |

<

JAEAL
ELSEVE

HYALURON

PLUMP

L'OREAL



VOLUME / VALUE MIX|

FROM VALORIZATION

CPD

EXCLUDING

50% o




' OREAL LUXE |

-

MARKET L’OREAL
H1 2022 H1 2022

LOREAL
TL'ord@l worldwido bauty markat ostimataos, oxcluding razors, soaps and oral @re, H1-2002 Provisional ostimates, at constant axchange @tas. 2 H1 liko-for-like slas growth



l
- CATEGORIES |

+11.1%

FRAGRANCES SKINCARE MAKE UP

H1 like-for-like sales growth.



RETINAL
+

NIACINAMIDE
YOUTH SERUM

SMOOTH + TRANSFORN

ELEVATED WITH
AAPTOGENS, CERAMIDES

[ GIORCGID ARMAM

rof "\..\ | j .ffu,“.u'"“f.'_'c.r.l:f. I". ‘
Nl _—--'-'—'ﬁg. YOUTH = PEOPLE

| 4 ﬁ ‘ 3 MM -1 R

REPLAST
PROFILL=R
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PROFESSIONAL PRODUCTS
REOM/ING DOUBLE-DIGIT

MARKET LOREAL L’OREAL
H1 2022 H1 2022 Q2 2022




PROFESSIONAL PRODUCTS:
GROWING CATEGORIES

18.5% 1%
HAIRCARE HAIRCOLOR

H1 like-for-like sales growth UOREAL



' FOUR GLOBAL SIGNATURES
DOUBLE-DIGIT
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' BY CHANNEL

+28%"

BRICK AND MORTAR E COMMERCE

F
H1 lika-for-llka =las growth.? 2022 lke-for-llke =los growth for sles achioved on our brands’ own wobstos + ostimated =los achioved by ourbrands corresponding to slas throvgh our ratailars LOREAL
wobstos (non-auditad data).



' SALONCENTRIC|
#1IN THE USA

I:ﬁi'_'_q- R T R Ll

The Cirvie-SUeE Shop
For Bowaty, Buiiness & WMore!

L'OREAL



ACTIVE COSMETICS

MARKET L’OREAL VS

H1 2022 H1 2022 H1 2019 /
TL'Or@l worldwida boauty markat estimataos, excluding razors, soaps and oAl @re, H1-2021 Provisional astimatas, at const oo IH =las growth



ACTIVE COSMETICS MAIN DRIVERS |

EFFICACY, - MEDICAL WORLD
SAFETY, \ DRIVEN BY
TRANSPARENCY PRESCRIPTION

L'OREAL



WINNING BRANDS

DERCOS

TEC HMNIQUI

|

= Anti-pelliculaire DS
- Anti-dandruff

SHAMPOOING K
TRAITANT Blemish

Control
PELLICULES Cleanser LA ROCHE-POSAY
& DEMANGEAISONS

LABORATCIRE DERHATOLOGICOLIE
Fer Blewmish:-Prons Shin
DANDRUFF

& ITCHY SCALP

ANTHELIOS

UViLUNE 400
VICHY

Gel Moussant
DERMATOLOGICAL Anti-Imperfections
SHAMPDD Pour Peaux b Tendanoe Aonite : FLLIDE INVESSBLE MISIBLE FLUDH
MEOVADIOL &= | : P

P O

O OMN

L'OREAL
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‘BEYOND HANDSOME
IMPROVEMENT "
OF OUR PROFITABILHY

77 ..: . "-T ~ LA Ml N .-\
+/O0 BPS

OPERATING
PROFIT MARGIN




. HIGH

" DEMAND
. FOR BEAUTY

L'OREAL



[ PROGRESSIVE VALORIZATION WORK |

50%
FROM VALORIZATION

. ?"T." 6.7% N




VIRTUOUS
P&
H1 H1
2019 2021

GROSS MARGIN

L'OREAL
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LOR
PREPARED

& BULLISH
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PREPARE FOR
- UNCERTAINTIES |

OUR
STRENGTHS:
AGILITY FLEXIBILITY LARGE PRICE PROVEN BUSINESS
IN A&P PIANO BALANCE

L'OREAL



PREPARE FOR
- UNCERTAINTIES |

OUR
STRENGTHS:
AGILITY FLEXIBILITY L ARGE PRICE PROVEN BUSINESS
IN A&P PIANO BALANCE
WE REMAIN

CONFIDENT IN THE SECOND HALF

L'OREAL



BEAUTY

S ALWAYS
GROWING

LOREAL



AN EVER GROWING MARKET"

20 ~ 2021

+8.0%

A N ; O%o
+4‘2% +4.3% +—h6.;o +3 :;% +3.6% +3.9% +4-0% -

| | | ) i 2020

2010 20M 2012 2013 2014 2015 2016 2017 2018 2019 2021

L'OREAL

1 L'Orgalworktwice beauty markst estimates, excluding mzors, scaps and ol came, 2022 provisional estimates. at constant exchange mtes



' LIPSTICK INDEX |

OVYRY
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Uescaane ML S —
AND ThE "'w.w wamm

SELL-IN LIP MAKEUP
END OF JUNE MARKET GROWTH

US MASS +18%
US SELECTIVE +39%
EUROPE MASS 38%
EUROPE SELECTIVE +29%
T — E—

L'OREAL



""" EHE STEP
HICELLAR WATE
AR AP b YT

DAL MICILLAST
TG i

T TR M

VICHY = | oy 1BIOTHERM

EYE CREAM

NEOVADIOL _ -
HEconm EamM SPF 5 . |

CQ"“ sl mﬂﬂiﬁ TEMT s iR |

L'OREAL



' UPPER MIDDLE & UPPER CLASSES
TO CONTINUE TO GROW

200 M +300 M

IN CHINA BY 2030 IN INDIA BY 2030
LOREAL



'AMBITIOUS

IN CHINA

L'OREAL



g GELTINA ——
POTENTIAL

PENETRATION
100M / 400M°
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GEOGRAPHIC
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| BALANCE IS THE BEST VACCINE IN A VUCA WORLD

DIVISIONS CATEGORIES

BREAKDOWN BY DIVISION

EMERGING PROFESSIONAL ACTIVE OTHERS FRAGRANCES
COUNTRIES' PRODUCTS COSMETICS

= South Asia Pecific, Middle-East, North Africa - Sub-Sataran Africa. UOREAL
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| THE LEADING

BEAUTY TECH
COMPAN Y




. GREEN

¢ | SCIENCES



L'OREAL
~FOR THE FUTURE

ROADMAP

CARBON NEUTRALITY
By 2025

L'OREAL NORTH ASIA’'S SITES ACHIEVED CARBON NEUTRALITY IN JULY 2022

,// \ \\\ UOEEA\DM



EQUITY
& INCLUSIOJ




B
- OUR COMMITMENTS |

SOLIDARITY LIVING
SOURCING WAGE

L'OREAL



BEAUTY GIVES US CONFIDENCE
IN WHD WE AFIE END WHO WE WANT T'D BE

uuuuu _F""'"-\.'l L]

I_"OREAL

GROUPE

AT L'OREAL,
WE BELIEVE NATURE IS THE FUTURE OF BEAUTY.
"lj.t..l"d I'Ju n-:.l-..:' ey bilo ‘c' od ':I aTi Gk c:-ll I'|.';r': '.i-l.'n:'.
LOR EAL
GROUPE

25 tha bedt gasaal

CREATE

o Wy ..E

BEAUTY

AT L'OREAL,
WE BELIEVE IN SOCIAL INNDUAT!GNS
FDR OUR EHPLO\"EES

T LOREAL

GROUPE

L'OREAL



LOREAL

HIGH EMPLOYEE :
ENGAGEMENIJ




L'OREAL

Disclaimer

CThs gocament goes pot constitude an offer to sal or an offer to buy L'oreal
shares ¥ youw wish to obdan more cu:umprehenswe wformaion about Loreal p.fease
refer o the publc documents registered in France with the Autonite de
Financers (Wwhich are also avarable m Enghsh on oor i
finance.com). This document may contan same forwe
Although the Company consders that these statements :
hymotheses at the date of publcalton of this release they
nisks and uncerianites wheh coud cause actual resulis
those indcated or projgected n these siatements™
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