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L’OREAL UNVEILS TWO NEW CES® 2023 INNOVATION AWARD-WINNING BEAUTY TECHNOLOGIES

HAPTA is the world'’s first handheld computerized makeup applicator designed for users with limited
hand and arm mobility

L'Oréal Brow Magic is a first-of-its-kind smart eyebrow makeup applicator that gives users bespoke
brows for their face shape in seconds

Clichy, 4 January 2023 - L'Oréal today at CES® 2023 unveiled two new technology prototypes that expand access to
beauty expression: HAPTA, the first handheld, ulira-precise computerized makeup applicator designed to advance the
beauty needs of people with limited hand and arm mobility; and L'Oréal Brow Magic, the first at-home electronic
eyebrow makeup applicator that provides users with customized brow looks in seconds.

“For L'Oréal, the future of beauty is inclusive. And this future will be made more accessible by technology,” said Nicolas
Hieronimus, CEO of the L'Oréal Groupe. “The two consumer technologies we are unveiling this year at CES represent
the true purpose of our company: to create the beauty that moves the world.”

Intfroducing HAPTA

An estimated 50 million people globally live with limited fine motor skills. This makes some daily gestures, like applying
makeup, challenging. Under development by L'Oréal scientists and engineers, HAPTA is a handheld, ultra-precise smart
makeup applicator for users with limited hand and arm mobility, offering them the ability to steadily apply lipstick at
home. HAPTA will incorporate technology originally created by Verily to stabilize and level utensils to give people with
limited hand and arm mobility the ability fo eat with confidence and independence.

The key to HAPTA is its combination of built-in smart motion controls plus customizable attachments that give the user
an improved range of motion, increased ease of use for difficult-to-open packaging, and precision application that is
otherwise hard to achieve - to help individuals feel confident, independent, and empowered o enjoy the self-
expressive power of beauty.

“Inclusivity is at the heart of our innovation and beauty tech strategy,” said Barbara Lavernos, Deputy CEO in charge
of Research, Innovation and Technology at L'Oréal. “We are dedicated and passionate to bring new technologies
powering beauty services that augment and reach every individual's ultimate desires, expectations, and unmet
needs.”

HAPTA is equipped with a magnetic attachment that allows for easy ergonomic use enabling for 360 degrees of
rotation and 180 degrees of flexion. A “clicking” feature allows the user to intuitively set the infended position, stay in
position during use, and allow for the user to lock in customized setting for future use. HAPTA comes with a built-in battery
(three hours to full charge) and device charging which results in one-hour confinuous use (approximately 10+
applications).

HAPTA's leveling device will be piloted with L'Oréal-owned Lancéme in 2023, first with a lipstick applicator followed by
additional makeup applications in the future.

“For years, Lancéme has sought to provide every woman with beauty solutions adapted to their needs. Beauty tech
has enabled us fo fulfill this mission in an even more powerful way, revolutionizing the way we develop beauty products
and services and enabling greater personalization,” said Frangoise Lehmann, Lancéme Global Brand President.
"With HAPTA we are going one step further by making beauty more accessible to use, because everyone should have
equal accessto it.”

Introducing L'Oréal Brow Magic

Historically, achieving a desired eyebrow look can take several products, time and expertise—with precise results
requiring expensive professional services like microblading. With L'Oréal Brow Magic, people can achieve a
personalized eyebrow look at home based on their natural brow and facial features.



Developed by L'Oréal in partnership with the tech company Prinker, a pioneer in printed, non-permanent tattoos,
L'Oréal Brow Magic makes professional-like results accessible at home. Using 2,400 tiny nozzles and printing technology
with up to 1,200 drops per inch (dpi) printing resolution, L'Oréal Brow Magic is the first handheld, lightweight, electronic
brow makeup applicator to provide consumers with their most precise brow shape in seconds.

Using L’Oréal’'s Modiface AR technology, L'Oréal Brow Magic scans the user's face and makes recommendations for
microblading, micro-shading, or filler effects.

“The strength of L'Oréal’s beauty tech program is supported through the quality of our partnerships,” said Guive
Balooch, L'Oréal Global Head of Research and Innovation’s Tech Incubator. “Often, we find a brilliant technology that
is being applied to something outside the beauty realm. Combining L'Oréal’s heritage of beauty with these advanced
technologies allows us to create entirely new beauty gestures—reimagining the original technology, and the traditional
beauty experience, in the process.”

How to use the device:

Open the L'Oréal Brow Magic app and scan face with the Modiface brow reader
Select desired shape, thickness, and effect

Brush the L'Oréal Brow Magic primer through brows

Move the printer across the eyebrow in a single, sweeping motion

Apply a topcoat finish to lock in the look

The eyebrow look created by L'Oréal Brow Magic is easily removed with a standard makeup remover. L'Oréal Brow
Magic is expected fo launch in 2023.

About L'Oréal

For over 110 years, L'Oréal, the world's leading beauty player, has devoted itself to one thing only: fulfiling the beauty aspirations of
consumers around the world. Our purpose, to create the beauty that moves the world, defines our approach to beauty as inclusive,
ethical, generous and committed to social and environmental sustainability. With our broad portfolio of 35 international brands and
ambitious sustainability commitments in our L'Oréal for the Future programme, we offer each and every person around the world the
best in terms of quality, efficacy, safety, sincerity and responsibility, while celebrating beauty in its infinite plurality.

With 85,400 committed employees, a balanced geographical footprint and sales across all distribution networks (e-commerce, mass
market, department stores, pharmacies, hair salons, branded and fravel retail), in 2021 the Group generated sales amounting to 32.28
billion euros. With 20 research centers across 11 countries around the world and a dedicated Research and Innovation team of over
4,000 scientists and 3,000 tech professionals, L'Oréal is focused on inventing the future of beauty and becoming a Beauty Tech
powerhouse.

More information on https://www.loreal.com/en/mediaroom

"This press release does not constitute an offer of sale or solicitation of an offer to purchase L'Oréal shares. If you wish to obtain more
comprehensive information about L'Oréal, please refer to the public documents registered in France with the Autorité des Marchés Financiers,
also available in English on our website www.loreal-finance.com.

This press release may contain forecast information. While the Company believes that these statements are based on reasonable assumptions
as of the date of publication of this press release, they are by nature subject to risks and uncertainties which may lead to a discrepancy
between the actual figures and those indicated or suggested in these statements.”
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