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WSOLID YEAR FOR THE
LUXURY BEAUTY MARKET
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OVER-PERFORMING

+18.6% +10.2%
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{EgREALLUXE
OVER-PERFORMING

€14.6Bn

2022 NET SALES




WORLDWIDE MARKET SHARE
INCREASE 1

+60BPS vs. 2021
>200BPS vs. 2019

*L'OREAL ESTIMATE SELL IN.




SIGNIFICANT STRIDES

+/% 2%

L’OREAL LUXE MARKET
2022 GROWTH 2022 GROWTH

LOREAL LUXE EVOLUTION SELL M.
L'OREAL ESTIMATE SELL IM, % CHANGE AT CONSTANT EXCHAMNGE RATES.



ULTRA-PREMIUM SKINCARE
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RECENT ACOUISITIONS
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WINNING INNOVATIONS
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STRENGTHENING OUR LEADERSHIP

23% +17%

L’OREAL LUXE MARKET
2022 GROWTH 2022 GROWTH

LOREAL LUXE EVOLUTION SELL M. "
L'OREAL ESTIMATE SELL IM, % CHANGE AT CONSTANT EXCHAMNGE RATES. \



STRONG WORLDWIDE BLOCKBUSTERS
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RECENT LAUNCHES
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SPECTACULAR INITIATIVES




BOOMING COLLECTION FRAGRANCES
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SHOWING THE STRENGTH
OF OUR BALANCED
REGIONAL FOOTPRINT




THE BIGGEST LUXURY REGION

+8%
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*L'OREAL LUXE 2022 SALES EVOLUTION.




THE BIGGEST LUXURY REGION

—|—8% MS >30% CHINA
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REVAMPING & REINFORCING

+/%
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*L'OREAL LUXE 2022 SALES EVOLUTION.




VERY SOLID YEAR

+16%
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*L'OREAL LUXE 2022 SALES EVOLUTION.




LEADER IN

+23%
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*L'OREAL LUXE 2022 SALES EVOLUTION.



 ANOTHER YEAR

OF PROFIT IMPROVEMENT
22.9% "




OUTLOOK




STRONG DYNAMISM
OF THE MARKET

+6%

MARKET CAGR
OVER 10 YEARS




KEYSTO KEEP
ER-PERFORMING

THE MARKET
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/ DOMINANT POSITION ON CHINESE ECOSYSTEM
/) 6 BRANDS IN THE TOP 20 A

*SOURCE: BEAUTY RESEARCH 2022 SELL-OUT.



7 SOLID LEADER IN EUROPE & CONOUERING
MINDSET IN THE US ECOSYSTEM -

ARMANI

I'm looking for

Highlights Eyes Lips Face Vegan Makeup  Gifts & Mak:)
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NEW! QUICKIE 24HR MULTI-USE
CONCEALER

Tap it Buft it. Dona. PLUS, purchase Quickie and get & fres Deluxe Size
All Highter Satting Spray!

Shop Now
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AGILE & BALANCED
D CHANNEL FOOTPRINT

61%

OF SALES
IN B&M

39%

OF SALES
ONLINE

‘N % OF LOREAL LUXE 2022 SALES
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/'  EXCEPTIONAL INNOVATIONS 2023
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BRAND SERVICE
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/// ULTIM ATE BEAUTY
TECH INNOVATION
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Disclaimer

“This documant does not constitute an ofar o sad or an offar fo buy
L Oraal sharas. If you wish to obtain more comprahansiva information
about LOrdal pfoaso rafor to the publiic documents ragisterad in France
wath the Augtorfté dos Marchds Fnandciars (which ara al=o avaliabfa in
English on our intarnat sita; w

wiorgal-finance.com). This documaeant may
contain some  forward-lfooking  statements Although the Company
consicfars that those statemaonts ara fasod on reasonafie hypothasas ar
the date of pullication of this refease. they are by nature sulyoct to risks
and uncartaintias which couw'd cause actual rasults to of ffar matarially from
those (ndicated or profected in these statements.”
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