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Mass Market

GROW T H

~+6%

L'Oréal internal estimates
excluding soap, tooth paste and razors. 2021 provisional estimates . Net manufacturing price (sell-in). Growth at constant exchange rate
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2022 like-for-like sales and unit growth
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2022 like-for-like sales growth



2022 like-for-like sales growth




MAYBELLINE

NEW YORK

2022 like-for-like sales growth
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2022 like-for-like sales growth






Haircare

ERCELLING

+10%

X2 MARKET

2022 like-for-like sales growth
Market: L'Oréal internal estimates excluding so
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? 4 O RAND IN THE WORLD
/O £ 5 YEARS OF DARK SPOTS IN 2 WEEKS g, (oA
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2022 like-for-like sales growth
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2022 like-for-like sales growth
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Upper Half of the Middle Class
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B /ndian Beauty Consumption

SOCIO-ECONOMIC |\ ouer | L'OREAL

~ Consumer Products
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1.5%

HYALURONIC ACID

SERUM

USA Nielsen Households Purchase Panel; EUS; Beauty Track study

*Since 2019
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USA Nielsen Households Purchase Panel; EUS; Beauty Track study
*Since 2019
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SHAMPOO =190
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REINFORCES INNER

BROKEN HAIR BONDS

o, BONDREPAIR
/o COMPLEX
WITHCITRICACID

WORKS ON ALL TYPES
OF DAMAGED HAIR

GARNICR

DESIRABLE BRANDSAND
Game-Changing Innovations

PERMANENT
HAIR COLOUR
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"SKIN NATURALS
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MAYBELLINE
World s #1
MAKEUP
BRAND
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PROFESSIONAL MAKEUP R -

CIRQUE DU SOLEIL

PROFESSIONAL MAKEUP

BRAND OF
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YOUR TAILOR-MADE
SKINCARE ROUTINE

MORNING

TREATMENTS

Step 1 Step 2
SERUM CREAM

REVITALIFT FILLER REVITALIFT LASER
1.5% HYALURONIC SPF CREAM
ACID SERUM
Hydrates and replumps lines Reduces wrinkles, firms,
in one week brightens
* * * i (0 000 reviews) * % i\' (SO0 reviows)
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3,2,1, READY?

LET’S SET OFF TO SPACE!

A NEW ERA OF
Strong, Profitable,

and Balanced
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