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YEAR OF

R tMARKABLE
PERFORMANCE

€38.3Bn

2022 SALES

+10.9% +€3.5Bn

LIKE-FOR-LIKE ORGANIC GROWTH

12022 sales.



INCREASING

QUARTERLY
GROWTH

2022 vs. 2019 A

+25.3% +26.0%

12022 like-for-like sales growth..




WORLD

CHAMPION
— OF BEAUTY

+10.9%

+0%' :'-' | 108X

THE MARKET

MARKET LOREAL

I L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.

22022 like-for-like sales growth.




2" CONSECUTIVE
GRAND SLAM

OUTPERFORMED

ACROSS ALL
ZONES | DIVISIONS | CATEGORIES




HAIRCARE

LATIN AMERICA SAPMENA-SSA' PROFESSIONALS DERMATOLOGICAL
PRODUCTS BEAUTY

T SAPMENA / SSA: South Asia - Pacific - Middle East - North Africa / Sub-Saharan Africa.



EUROPE
1# GROWTH CONTRIBUTOR

+11.6%

LIKE-FOR-LIKE

~20%

MARKET SHARE
IN CORE COUNTRIES?
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12022 like-for-like sales growth.

2 |'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothposﬂes, razors and blades.
At constant exchange rate.

3 France, Germany-Austria, UK Italy, Spain.



NORTH AMERICA
MILESTONE YEAR

>€10Bn

IN ANNUAL SALES FOR THE 1*" TIME EVER

+10.4%

LIKE-FOR-LIKE
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L'OREAL WIDENS THE GAP

NORTH ASIA

-for-like'sales growth.
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CHINA
REMARKABLE PERFORMANCE

LOREAL'

+11 Pts

~-6%

MARKET °

12022 like-for-like sales growth.

2 L’Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.
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EMERGING MARKETS
ACCELERATE

+20.5%

LIKE-FOR-LIKE

24.1%

CONTRIBUTION TO GROWTH
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12022 like-for-like sales growth. = -
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BRICK & MORTAR

S BACK

+11.7(%

GROWTH | -~ ‘

022 like-for-like sq ]
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ALL DI\ ISION EMERGE STRONGER FROM 2022

ORE, £ I_’OREAL

nsumer Products Professional Products
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LOREAL

L U X E

#1 DIVISION

IN SALE

& #1 GROWTH ENGINE

1 Based on 2022 sales.




IMPRESSIVE /-
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12022 sales. L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades.



LOREAL

Consumer Products

#1

IN UNITS

>€14Bn

12022 sales.
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LOREAL

Consumer Products

BEST GROWTH
N 20 YEARS




LOREAL

Professional Products

BUSINESS MODEL
REINVENTION




_ FULLY
! OMNICHANNEL

- PREMIUM

. | PROFESSIONAL HAIRCARE

———




L'OREAL

Dermatological Beauty

X2

IN 3 YEARS'

GROWS 2x AS FAST

AS THE DERMOCOSMETICS
MARKET"

12022 vs. 2019 sales. \

2 2022 like-for-like sales growth. L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, \
toothpastes, razors and blades. At constant exchange rate. \
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2 STRONG
BEAUTY CURRENTS

AESTHETICS
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SKIN HEALTH AESTHETICS
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C E FERULIC

HIGH POTENCY
TRIPLE ANTIOXIDANT TREATMEN
WITH 15% L-ASCORBIC ACID,
1% ALPHA TOCOPHEROL,
AND 0.5% FERULIC ACID"

PREVENT

30ml/1floz

NEW / NOUVEAU

era

DEVELOPED WITH DERMATOLOGISTS

Blemish
Control
Cleanser

For Blemish-Prone Skin

ten
Tune Correeting
Seum™

Unclogs pores, removes blemishes and excess
oil, while maintaining the protective skin barrier
With 3 essential ceramides, salicylic acid, HIDRATARE
& niaci id ML
iacinamide FORTALECEDOR 72H’
SEMFRAGRANCIA

Gel Moussant
Anti-lmperfections

Pour Peaux a Tendance Acnéique

Désobstrue les pores, réduit les imperfections et
U'excés de sébum, tout en restaurant la barriére
protectrice de la peau
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SKINCARE

#1 GROWTH
CONTRIBUTOR

40% >
% A

OF SALES
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12022 like-for-like sales growth.




FRAGRANCES
ARE SOARING

12022 like-for-like sales growth.



HAIRCARE

SOPHISTICATION

12022 like-for-like sales growth.



OPERATING MARGIN

+40 Bps

2022 VS. 2021

+90 Bps
2022 VS. 2019
-19.5%

19.1%

18.6% 18.6%
18.3%
18.0%
7.3 174%  CO%
1 I I I

2013 2014 2015 2016 2017 2018 2019 2020 PAOA 2022




DIVIDEND

IN EUROS

Loyalty bonus +10%°

Dividend increase for shareholders
who have continuously held shares in registered

form for at least two full calendar years.

2012 2013 2014 2015 2016 2017 2018 2019

T Proposed at the shareholders’ meeting to be held on 21 April 2023. 22022 dividend paid in 2023: pay-out of the 10% loyalty bonus (preferential dividend of +10%) for shares held in registered form since 2020

2020

2021

2022
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M- AN ETHICAL
COMPANIES®




B SOCIAL
#. CONTRIBUTION

LOREAL

FOR YOUTH

25,000

JOB OPPORTUNITIES
FOR PEOPLE
UNDER 30




STANDUP

against street harassment
 LOREAL

NS%IBT
BE

witn

BRAND
CAUSES
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AN ABUSIVE INTIMATE RELATIONSHIP
CAN HAVE 9 KEY WARNING SIGNS

Get trained at JOIN OUR GLOBAL CAUSE IN
standup-international.[Ssise IN SUPPORT OF

ANXIETY) AND DEPRESSION

commentonsaime.fr

abuseisnotiove.com

PARIS

KERASTASE

DEVELOPED WITH DERMATOLOE

GLEDERM

#WriteHerFuture -
/) 1= 3

‘f‘./ ) / 7 ,./ J /,,«ff' ! »
Xl [\ _
/ | K P

-

LANCOME






LLOREAL

« ' CONFIDENCE
. Rl FOR 2023
— & BEYOND




INFLATION
SHOWDOWN

ON CERTAIN RAW MATERIALS
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INAUGURATION OF THE CHINA LUXE FULFILLMENT
CENTER IN NANTONG

CHINA
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BEAUTY

1S AN

ESSENTIAL

AHUMAN NEED




BEAUTY IS RESILIENT

TO ECONOMIC UNCERTAINTY

+6%

+8%

+6%
+5% +5% +59% +5% +5% +5% +5% +5%
+49% +4% +4% +4% +4% +4% +4% +4% +4% +4%
+39%

+19%

- 2020
1999 plele]e) plelel 2002 2003 2004 2005 2006 2007 2008 2009 plel(e 201 2012 ple)ic 2014 2015 2016 plel 2018 2019 plopl ployply)

-8%

1 L’Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.
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FIRST QUARTER 2023

+13%

LIKE-FOR-LIKE

+14.6%

REPORTED GROWTH

! Like-for-like Q12023 sales growth.







'L’OREAL STRONGER
L IN TIMES OF CRISIS

+2Pts’ +5Pts:

GROWTH ABOVE THE MARKET ABOVE THE MARKET
30% < > < >
LOREAL’
BEAUTY
e — MARKET *
0%
-10%
2017 2019 plople) 2022 Q12023
BEFORE THE PANDEMIC DURING THE PANDEMIC g

1 On average p.a.
2 Like-for-like sales growth.

3 L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soop, toothpastes, razors and blades. At constant exchange rate.
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PURE PLAYER
BEAUTY
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L'OREAL

PARIS

Metal
Detox

—

PERMANENT
HAIR COLOR

R\

GLICOAMINE 1% + IONENE

CREME HAUTE PROTECTION PROFESSIONNEE
sens rincage. Soin hydratant anti-meta

tmpéche la casse & la couleur de virer
Anti-frisotti

-eove-in. Anti-metal moisturizer
ents breokoge & color shift

At ¢
IW=1rizz

SERIE EXPERT 100 mi34FL0:

. TOCOPHERQL
5% FERULIC ACID
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ARCH
& INNOVATION

s

~€1Bn 3%

INVESTED PER YEAR OF TOTAL SALES

4,000 561

ESEARCHERS PATENTS




MAYBELLINE

NEW YORK

LOREAL

LAROCH GARNICR

LABORATOIRE DERMATOLOGIQUE

KERASTASE
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36 GLO

LOREAL
PROFESSIONNEL
PARIS

3
UNIQUE PORTFOLIO

SAL BRANDS
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SCIEMNCE"

essie

BIOTHERM

LIRS LR LN RN
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RALPH LAUREN

TAKAMI

i MaAtrix

Mixa

PUREOLOGY

LANCOME Sehls

SINCE 1851

WESAINTAURENT ~ ARMANI

PRADA

VALENTINO

L &
‘ 1 COSMETICS

MUGLER

URBANDECAY

VIKTOR@ROLF Maison Margiela

PROFESSIONAL COLOR CARE

PARIS




BILLIONAIRE BRAND CLUB
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BRANDS

'NEW
- ARRIVALS

TAKAMI

AHIAZE=ID

InterFuse®
Treatment Cream

"AGE & NECK

Skmbe++er

~——SCIENCE
17FL.0Z.E&50 ML

RIRE PEPTIOE

CACTUS
OASIS SERUM

"LUMP + FIRM + HYDRATE

AMPLIFIED WITH
4D HYALURONIC ACID

(OUTH % PEOPLE

80 ML « 1 FL OZ
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UNDISPUTED

DIGITAL
LEADER
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UR MANUFACTURING
CAPABILITIES

38 152

FACTORIES DISTRIBUTION
CENTERS

21,500

PEOPLE IN OPERATIONS
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Unicornus
Rex

114 YEARS




MULTIPOLAR
BY DESIGN
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A\ \\\. THE POWER OF NATURE
\ & GREEN SCIENCES

82% 61% >80%

READILY BIODEGRADABLE BIO-BASED OF NEW RAW MATERIALS
INGREDIENTS N INGREDIENTS FROM RENEWABLE SOURCES
-

1 Or from abundant minerals.



Y 2 ———— \aaal
) “e
" -
i+ o
BE BE Y

:
|
2o )

-
R Y S
-

© o rggr— " . . L B

- e Abar

.
- s
» ’ .
» . '
re
- 2+
LA B L J = » .
e v .
LR R . :
-»
-
. .
. 'y
. H e
.
» " .
28 Do
e h i r ) AL ' D B »
BENATIRRINENENY T W)
TS A - Bl T .
TS e LR
(TR T AN A e 5

S 2N 54 e
™ AN “Iah
BRTRRY AR NTRAMVAYIMY
S AR RARIAT R AT R AT D
2 S 20% 0 ‘. AR
B 1R L.




DATA
ANALYTICS
EXPERTS

w NS - W
> 0N DO DrvTTs
WL & S
W2 WO T
w0 SN - s
> e oy ~as
1.}‘
Vaoe Tor v Te oro




000

} ™ 800
| = (= 600

INNOVATIVE = «

DATA PARTNERSHIF

000

)
e —— - y
¢ + +— — 4 4 +— 1
(X 200 W00 400 500 600 00 K00 900

13BE BOE696
1132681 F
113:ZVF
LTI XV

23618 6763

1123 :pq

/

103635
cbs/gh
00215

PERCENTAGEBAR

/A.) o 0

PERCENTAGEBAR

3%

(4]



2,000
EXPERTS

SPECIALIZED

IN BEAUTY TECH
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INNOVATION
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LOREAL

'SET FOR SUCCESS

— IN THE DECADE AHEA







L'OREAL

Disclaimer

“This document does not constitute an offer to sell, or an offer to buy L'Oréal
shares. If you wish to obtain more comprehensive information about L'Oréal,
please refer to the public documents registered in France with the Autorité
des Marchés Financiers (which are also available in English on our internet
site: www.loreal-finance.com). This document may contain some forward-
looking statements. Although the Company considers that these statements
are based on reasonable hypotheses at the date of publication of this release,
they are by nature subject to risks and uncertainties which could cause actual
results to differ materially from those indicated or projected in these
statements.”
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