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\
LOREAL
WORLD LEADER
IN BEAUTY

€38.3Bn -€6.1Bn

2022 SALES 2022 NET PROFIT*

~(Bn >150

UNITS SOLD COUNTRIES

87,400 -€218Bn

EMPLOYEES MARKET CAPITALIZATION**

™
* Net Profit excluding non recurring items after non controlling interests. ' "
** As of 2 June 2023.
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EMERGING STRONGER FROM THE CRISIS

COMPARISON 2022 VS. 2019

>€38Bn €(.5Bn 19.5% >€12Bn 18.4%

SALES OPERATING OPERATING A&P SPEND SG&A
PROFIT MARGIN
+28% +31%
REPORTED IN VALUE
- +34% +90Bps - -1908Bps
+23% +70Bps

LIKE-FOR-LIKE RELATIVE®



CONTRIBUTION TO GROWTH

THE KEYWORD IS ‘BALANCE’

BY DIVISION BY REGION BY COMPONE

36 324 25% /33y

L’OREAL LUXE 29% EUROPE NORTH AMERICA VALUE: PRICE
CONSUMER
PRODUCTS | 34%
VOLUME

33%

VALUE: MIX

249 24 .

o, 7 v :

DERMBAg£J$YGICAL 11/’ EMERGING MARKETS* | NORTH ASIA
PROFESSIONAL o 7

PRODUCTS

1 Contribution to growth 2022 vs. 2021.
* Emerging Markets combine the Latin America and the SAPMENA-SSA Zones.



CONTINUING THE STRONG PERFORMANCE
FIRST QUARTER 2023 SALES BY DIVISION

LOREAL I_'OREAL LOREAL

. LUXE
Professiona L Products

+14.7(%

€10,3Bn LIKE-FOR-LIKE  +13.0% REPORTED +14.6%



CONTINUING THE STRONG PERFORMANCE
FIRST QUARTER 2023 SALES BY REGION

."b

WA,

€3.3Bn

+16.0%'

NORTH ASIA

EMERGING MARKETS”

2 South Asia Pacific, Middle-East, North Africa - Sub-Saharan Africa.
3 Emerging Markets combine the Latin America and the SAPMENA-SSA Zones.
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= WORRY #1

REBOUND OF
THE CHINESE
J MARKE T




WORRY #1 ‘

THE CHINESE MARKET
IS PROGRESSIVELY ACCELERATING

+42.5 %

-22.3% AL

July Sep Nov Jan/Feb Apr June Aug Oct Dec Mar May July Sep Nov Jan/Feb Apr June Aug Oct Dec Mar
2019 2019 2019 2020 2020 2020 2020 2020 2020 2021 2021 2021 2021 2021 2022 2022 2022 2022 2022 2022 2023

YoY evol% by month

Source: National Bureau of Statistics April 2023. Including domestic travel retail.



WORRY #1 ‘

CHINESE CONSUMER SENTIMENT
IS PROGRESSIVELY BOUNCING BACK

CONSUMER SENTIMENT INDEX
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WORRY #1 ‘

L'OREAL CONTINUES
TO OUTPERFORM THE CHINESE MARKET
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WORRY #2

USA’

INIDIVAY

J MEXICO*

1YTD April 2023, Ekimetrics.

YTD March 2023, USA 360 consumer panel.
D April 2023, India omnichannel Sapmena.
D March 2023, Omnichannel Mexico.



WORRY #2

CONSUMPTION RESILIENCE

MASS MARKET OMNICHANNEL LUXE MARKET OMNICHAN
YTD APRIL 2023 YTD MARCH 2GS
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WORLD ~+10% WORLD

EUROPE ~+14% EUROPE ~+14%

NORTH AMERICA ~+14% NORTH AMERICA ~+10%



WORRY #2

CONTINUED

PREMIUMIZATION
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A RESILIENT OPERATING ENVIRONMENT

GRADUAL EASING OF SUSTAINED ECONOMIC GRADUAL RECOVERY OVERARCHING:
INFLATIONARY PRESSURES ACTIVITY IN EUROPE OF THE CHINESE MARKET THE SUSTAINED GROWTH
(ALTHOUGH CERTAIN POCKETS REMAIN) & NORTH AMERICA OF THE BEAUTY MARKET



LOREAL

6 PILLARS & KEYS
TO OUR SUCCESS




6 PILLARS & KEYS TO OUR SUCCESS

SI00

PURE PLAYER BRANDS DIGITAL RESEARCH OPERATIONS PEOPLE
& INNOVATION

|




ONLY BEAUTY = PURE PLAYER

RA

eye treatment

JORGIO ARMANI

firming meta

CREMA NE

\

\ LOREAL

PARIS

ELVIVE

LOREAL

A 3 NEW
ata Bl BOND REPAIR
PROFNNEL CONDITIONER

REBUILDS INNER
| BROKEN HAIR BONDS .

il .
o= '5 H
BOND REPAIR
o
10 %/, COMPLEX

WITH CITRICACID ™,

Metal &=
Detox e

GLICOAMINE 1% + IONENE

CREME HAUTE PROTECTION PROFESSIONNEL:
ringoge. Soin hydratant ontimetat WORKS ON ALL TYPES
éche la casse & la couleur devirer SKINCEUTICALS ! OF DAMAGED HAIR
frisottis ‘
NTERRUPTER ADVANCED
PROFESSIONAL HIGH PROTECTION CREAH

e-in. Anti-metal moisturizer CONCENTRATED MULTI-CORRECTIVE TREATMENT IMPROVES ACCELERATED
nts breakage & color shift $GMS OF AGING IMPACTED BY ADVANCED GLYCATION END-PRODUCTS (AGE)
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PURE PLAYER

BEAUTY

IS AN ESSENTIAL
HUMAN NEE
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Jll PURE PLAYER

L ONG HISTORY OF
MARKET GROWTH

+5% +5% +3% +5%

+4% +4% +4% +4% +4%
+3%

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

1L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.

+4%

201

+5%

2012

+4%

2013

+4%

2014

+4%

2015

+4%

2016

+6%
+35%

+5%

2017 2018 2019

-8%

2021

2022



PURE PLAYER
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BY 2030

+800M

THE EMERGING
MIDDLE CLASSES

T World Data Lab.



PURE PLAYER

QUEST FOR
QUALITY
& PREMIUMIZATION



MAYBELLINE LOREAL LANCOME Hiehls

SINCE 1851

LAROCHEPOSAY @ARNICR WESANTAURENT — ARMANI

LABORATOIRE DERMATOLOGIQUE

HOIRIZAL

Cerad KERASTASE

ssssssssssssssssssssssss PARIS

2

NP A UNIQUE STABLE OF
COMPLEMENIARY BRANDS

REDKEN PRADA
& SKINCEUTICALS BIOTHERM
AAAAAAAAAAAAAAAAAAAAAAAAAAAA ]R * {COSMETICS-
4~ AZZARO
VICHY CARITA MUGLER
STYLENANDA Shu uemur\a
, Ve
. skinbe-ter L
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lI!ImOtrlx URBAN DECAY
F
. &
Mixa PUREOLOGY VIKTOR&ROLF Maison Margiela
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PARIS



BILLIONAIRE BRAND CLUB




BRANDS

SUPERCHARGING ACQUISITIONS
EXAMPLE: CERAVE SUCCESS STORY

>’€1Bn
x10

Ly IN ~5 YEARS

Blemish
Control Gel

CGIEED

Soin Concentre
Anti-Imperfections
e

2017 2022

NEW / NOUVEAU

Cera

DEVELOPED WITH DERMATOLOGISTS

Blemish
Control
Cleanser

For Blemish-Prone Skin

OIL-ABSORBING TECHNOLOGY

Gel Moussant
Anti-Imperfections

Pour Peaux a Tendance Acnéique

perfe ons el
nt la barriére

0 u
Aux sentiels, acide salicylique,
argile blanche & niacinamide

( TECHNOLOGIE SEBUM CONTROLE.




HISTORY OF ACQUISITIONS

2022 : skinbe-+rer
: TAKAMI  YOUTH#PEOPLE
2020 ER AZZARO PRADA  THAYERS

NATURAL REMEDIES

o ARVANT > LAROCHE POSAY * @ SANTE  VALENTINO  MODIFACE  PULPRIOT
Cme"@w STYLENANDA

A
COSMETICS
A soraris  (telier Celegne

Niely
A
— =l
DECLEOR [T CARITA

2014
20132
20122
20Mm
2010
2008
2006

URBAN DECAY

clariSonic

essie

JESSAINTAURENT

ssssssssssssssssssssssssssss

2002 IO SHU Uemura

2000 |  §OF TSHEEN-CARSON M& I matrix
1996 EEEEE—— MAYBELLINE

1993 IS REDKEN

1989 W LAROCHE POSA

1988 m—— R

1985 mmm RALPH LAUREN ARMANI

1980 mmmmm VICHY

1971 m BIOTHERM

1967 =mm [ANCOME @ARNICGR

' The Body Shop was sold in 2017. 2 Sales were restated to reflect the disposal of 50% of Galderma on 11 February 2014 and the consolidation of Inneov under the equity method as of 1 January 2014.
3 Licenserenewal. 4 Acquisition of the thermalcentre La Société des Thermes de La Roche-Posay.  ° Agreement to acquire Aesop.
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WE LEAD
IN E-COMMERCE

PBETN T 8 o 9 %
DOUBLERE RBER

g GROWTH

28% ~.

OF TOTAL SALES

12022 like-for-like sales growth for sales achieved on our brands' own websites + estimated sales achieved
by our brands corresponding to sales through our retailers' websites (non-audited data).



DIGITAL

WE LEAD
IN SERVICES

+25%

.~ SERVICES TRAFFIC
/ YTD April 2023 vs. LY

o4

40M-+
SESSIONS 2022

UP TO X2

PURCHASE INTENTION RATE
AT RETAILER (VIRTUAL-TRY-ON)




B
DIGITAL

d' TikTok

WE LEAD
IN ADVOCACY

26%

SHARE OF INFLUENCE

Cera
{ Moisturizing
Cream

Skincare you &
want to share

[ 7

iy



WE EXPLORE
THE METAVERSE & GEN

MEASURE [y )V~ 2
SCALE A =
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EARCH
2 INNOVATION

~€1Bn 3%

INVESTED PER YEAR OF TOTAL SALES

4,000 561

RESEARCHERS PATENTS
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BEAUTY IS

AN OFFER-DRIVEN .

@ /: = ‘\ =
T é .
| i ’ \\«‘)
‘\ b — — S 1
‘ & N L \

LOREAL
| PROFESSIONNEL |

PARIS

/
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LANCOME

HYALURON

LA ROCHE-POSAY PLUMP

i1 o ELVIVE
- Wi G

i LABORATOIRE DERMATOLOGIQUE o
558088/ z £3100% M 5
19590000 1 BOGH SRR efal K7\
i - > D £
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ot es 6”!3155%230 SKINCEUTICALS | o y T
et 41+ 3 o (0) PAR AMINOSILANE 2% + IONENE
] PHYTO A+ ! oz SOIN PROFESSIONNEL
BRIGHTENING ‘ L Bl on Protecteur anti-dépdt
: | Hyaluronic Care System d Aprés coloration, balayage ou décoloration
FLUDE INVISIBLE/INVISIBLE FLUD TREATMENT Y e g : PROFESSIONAL CARE
or DALY CORRECTIVE MOISTURZE & MOISTURE PLUMP < ’ StUdIO S earl
J QDBHNGE SN TR SERUM ‘ ; After color, balayage or bleach
SARTY, RADIANCE, AND TEXT 3 Replumps & reshapes hair | i |
N AZEWIC ACID) 2% AT B /1S ¥dd 10x more hydration 1| § T e OURER SERIE EXPERT coomrany
no buildup = Uc»u'vsumc POWDER
« - MULTI-TECHNIQUES
LEAVE-IN by,
3 DEHYDRATED HAIR "
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5 OPERATIONS

38

FACTORIES

152

DISTRIBUTION CENTERS

110

CARBON NEUTRAL SITES?,
INCLUDING 22 FACTORIES

LOREAL

IS IN

TOP 10

SUPPLY CHAINS
GLOBAL 2023 RANKING

By Gartner

'j’POWERFUL & AGILE*A'
OPERATIONS /

* A site can claim "carbon neutral” status if it meets the following requirements:
- Direct CO2 (Scope 1) = O, with the exception of: the gas used for catering, the fuel oil used for sprinkler tests, fossil energy consumptions during maintenance of on-site renewable facilities, cooling gas leaks if they are lower than 130 tonnes CO2eq./year; and
- Indirect CO2 Market Based (Scope 2) = 0. The renewable energy sources must be located on site or less than 500 kilometres from the site, and be connected to the same distribution network. The "carbon neutral" status, as defined above, is achieved without carbon offsetting.
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BRIGHTENING

3.5%
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LOREAL

PARIS

ELVIVE ©o

BOND REPAIR
PRE-SHAMPOO

RECREATES INNER
BROKEN HAIR BONDS -

WORKS ON ALL TYPES
OF DAMAGED HAIR




LOREAL

FIT FOR
THE FUTURE
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] SUSTAINABILITY

CORPORATE SOCIAL & ENVIRONMENTAL RESPONSIBILITY
L’'OREAL FOR THE FUTURE

)

{

|ZZ]

CLIMATE WATER BIODIVERSITY

RESOURCES

By 2025, all of our sites will By 2030,100% By 2030, 100% By 2030, 95% By 2030,100%
achieve carbon neutrality* of the water used in our of the biobased ingredients of our ingredients in formula of our plastic packaging
by improving energy industrial processes will be for formulas and packaging will be biobased, derived will be either from recycled
efficiency and using 100% recycled and reused materials will be traceable from abundant minerals or biobased sources
renewable energy. in a loop. and will come from sustainable or from circular processes. (we will reach 50% in 2025).

sources, none will be linked
to deforestation.

65% 13% 92% 61% 26%
B = e T B

2021 result: 58% 2021 result: 15% 2021 result: 94% 2021 result: 60% 2021 result: 21%

* A site can claim "carbon neutral” status if it meets the following requirements: 1) Direct CO2 (Scope 1) = O, with the exception of the gas used for catering, the fuel oil used for sprinkler tests, fossil energy consumptions during maintenance of on-site renewable facilities, cooling gas leaks if they are lower than
130 tons CO2eq./year; and 2) Indirect CO2 Market Based (Scope 2) = 0. The renewable energy sources must be located on site or less than 500 kilometres from the site and be connected to the same distribution network. The "carbon neutral” status, as defined above, is achieved without carbon offsetting.



TRANSFORMING
WITH GREEN SCIENCES

61% BIO-BASED INGREDIENTS*

]

minerals |),hgredients.
7

* Or derived from obun@n
N/ R
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2,000

BEAUTY TECH &IT
DEDICATED EXPERTS

800

DATA ANALYTICS
EXPERTS

MULTIPLE PARTNERSHIP ‘
@Clue verily ;




€8 CULTURE

ADAPTING OUR CULTURE
IN A HYBRID WORLD

(9% 1.3m TOP 5

STABLE JOB APPLICATIONS MOST ATTRACTIVE
ENGAGEMENT RATE IN 2022 COMPANIES WORLDWIDE




SEIZE WHAT IS STARTING

FIT FOR THIS
NEW

w4
-

- GREEN SCIENCES

BEAUTY TECH
114 YEARS DIGITAL-FIRST
Al + DATA
36 GLOBAL BRANDS
METAVERSE
OVER 84 COUNTRIES
R&I HYBRID WORK

€1Bn

87,400-STRONG TEAM L'OREAL FOR THE FUTURE

LEADERSHIP SCALE
B TO B PLATFORM

€12Bn
A&P

BOLD VvC

38 FACTORIES GARTNER GENIUS



LOREAL

CONFIDENT IN
THE FUTURE

BEAUTY IS A TIMELESS VALUE, ALWAYS VALORIZING

L'OREAL IS THE WORLD LEADER IN BEAUTY
& STRONGER IN TIMES OF CRISIS

CONSTANT IMPROVEMENT IN PROFIT

FIT FOR THE FUTURE







LOREAL

Disclaimer

“ This document does not constitute an offer to sell, or an offer to buy L 'Oréal shares. If you wish
to obtain more comprehensive information about L'Oréal, please refer to the public documents
registered in France with the Autorité des Marchés Financiers (which are also available in English
on our internet site: www.loreal-finance.com). This document may contain some forward-looking
statements. Although the Company considers that these statements are based on reasonable
hypotheses at the date of publication of this release, they are by nature subject to risks and
uncertainties which could cause actual results to differ materially from those indicated or
projected in these statements.”






