2022
NNUAL RESULTS

LOREAL
Professional Products

Omar HAJERI




e

C\ig‘e‘aé\o“
& -

e

i v

-

"7 D002
~ EXCEPTIONAL

b PERFORMANCE




(V)]
+
Q
3
I -
L :
| .
(a W
wl -
[1v]
XY -
(@]
oK
[V}
i
(T
(@]
| -
(a

e
@
—
=
=
I
—
L

%

TURNOV



LOREAL

PARIS

KERASTASE

PARIS




FULL YEAR 2022

LOREAL

Professional Products

+10l %

MARKE [

N+5%H

*2022 % change, like-for-like
**L’Oréal estimates, % change at constant currencies




2022 vs 2019

Like-for-like change
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+29%







FULL YEAR 2022

NORTH AMERICA —— EUROPE NORTH ASIA

+7% +7% +24%

LATIN AMERICA SAPMENA-SSA
12 0 \

*Like-for-like vs 2021
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Chengdu, China

*Like-for-like vs 2021
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POWERFUL BRAND

PORTIFOLIO
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art of hair
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[AIRCARLE
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+165 %

2022 vs 2021

*2022 % change, like-for-like
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[HAIRCARLE
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+16 %

2022 vs 2027

| KERASTASE

PARIS

K
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*2022 % change, like-for-like



HAIRCARE

L'OREAL
PROFESSIONNEL
PARIS

res

2022 vs 2021

Metal Dtox

GLICOAMINE + IONENE

HUIL PROF!

Empéche la casse & illumine la couleur
PROFESSIONAL CONCENTRATED OIL
Prevents. breakage & illuminates color

SERIE EXPERT

*2022 % change, like-for-like



AR COLOR
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Professional Products

9.3%

2022 vs 2027

*2022 % change, like-for-like
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equalizing conditioning color
acid pH
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WINNING

STRATEGY
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SPECIALTY
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Color mas duradero,
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X2 mas brilloz,




E-Commerce” &  Specialty Relail
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*E-commerce: Sales achieved on our brands’ own websites and estimated sales achieved by our
brands corresponding to sales through our retailers’ ecommerce websites (non-audited data)
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25 MILLION

HAIRSTYLISTS®
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LOREAL

PARTNER SHOP

11
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NEW! SHADES EQ BONDER
INSIDE CHAMPAGNE BLONDE

WITH A KISS OF ROSE

LOREAL

PARTNER SHOP

YOUR FAVOURITE BRANDS IN
HAIRCARE AND HAIRCOLOR,
NOW AVAILABLE ONLINE.

AEWNMATCH \ )




AECESS
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ACEESS

Welcome back

You are close to become an expert!

© Continue learning

REDKEN
Smoothing secret

Haircare education Retail

> 27min remaining

© maybe later

«LIVE C
o Redken online Panel © Join &

Explore by categories

Community Styling&Cutting Texture

It's new it’s just for you

LOREAL
WE NEED YOU

Share you experience
on Access and help us
create your next 2 ) ]
learning experience . . ! -

!j S
Op'ening,ﬂkras

Haircare Masterclass Haircare Masterclass

Estimated time : 1min30

maybe later Ne1h30 212 X 46 © EN-N30 212 X © EN-1h30 212 X
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@©salonCentric
=@ MARKETPLACE

A} 0 !6H , E . il s> Look for the
E ‘b & b : @ONLlNE EXCLUSIVE

Jo

Only on SalonCentric.com & Our.Ap p!

More Categories to Love!

P0000¢

Haircare Apparel

Appliances Equipment Food & Beverage Salon Supplies
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N
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Buy 1Get150% OFF
KENRA ALLCURL

Save 15% Save Up To 20% i = Save 25%

ON 3+ SERIE EXPERT PRODUCTS. ON PUREOLOGY MINIS

Product Type v Online Exclusives MOST POPULAR v
Featured v
Brand v
y

o /
Sub Brand v =
Product Line V.
Product Form v

PARK PROFESSIONAL V5. PARK PROFESSIONAL
lor v Shark Clips Regular Clips

@SalonCentric

MARKETPLACE




REACH
CONSUMERS & STYLISTS

L AT SCALE
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INNOVATION IN

[HAIRCARIE

SYMBIOSE

CRO-PEELING CELLULAIRE
ACIDE SALICYLIQUE 1,9%

Soin micro-exfoliant cellulaire
Ehevelu sensible, 3 tendance pelliculai]
ro-exfoliating cellular treatment

Sensitive scalp prone to dandruff

KERASTASE

PARIS
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SERUM !(LLULAIll NUIT

ANTI-PELLICULAIRE INTENSIF




INNOVATION IN

AR COLOR
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30+

INNOVATION IN

BEAUTY TECTI
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ACCELERNTION

IN OUR GROWTH MARKETS
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READY FOR THE
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DISCLAINMER

“This document does not constitute an offer to sell, or an offer to
buy L’Oréal shares. If you wish to obtain more comprehensive
information about L’'Oréal, please refer to the public documents
registered in France with the Autorité des Marchés Financiers
(which are also available in English on our internet site: www.loreal-
finance.com). This document may contain some forward-looking
statements. Although the Company considers that these statements
are based on reasonable hypotheses at the date of publication of
this release, they are by nature subject to risks and uncertainties
which could cause actual results to differ materially from those
indicated or projected in these statements.”



