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BEAUTY TECH
IS CHANGING
THE GAME

FARNDING OLURBEAUTY FOOTPRINT

TO KNOW TO ASTONISH TO EMPOWER »
. ONSUMERS CONSUMERS VVISES CONSUMERS WITH BEAUTY CONSUMER
INBRIVAN RS ¢ TRAILBLAZING ELEVATED BEAUTY JOURNEYS

INNOVATIONS EXPERIENCES




TECHNOLOGY, CONSUMERS & BRANDS

PAVING THE WAY FOR AN UNIMAGINABLE FUTURE IN MARKETING

TECHNOLOGY CONSUMERS

A TURNING ADOPTION

BRANDS

UNBOUNDED

POINT & ANXIETIES CREATIVITY
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APPS ADOPTION CYCLE
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RISE OF THE CREATOR ECONOMY

(0) Instagram,

SOCIAL FOLLOWING

HRAS ) J %  GENERATIVE AI
MADE US ALL , f & MADE US ALL

L LUARTISTS |

Image from Picjumbo
Image from Picjumbo



AUGMENTED BEAUTY CONSUMER JOURNEY

=
EMILY IN PARIS

MIOLI #\m{a ‘
)| FEIN

PERSONALISED CONTENT NETFLIX
SERVED DYNAMIC ADS ON BEAUTY

Y

PRODUCT INFORMATION
Al BASED SEARCH

===

-l
LN

VIRTUAL ASSISTANT
ON BING OR GOOGLE

WIDE RANGING OPTIONS OF
VIRTUAL MAKEUP & HAIR LOOKS
FOR ROBLOX OR EPIC GAMES

X
GARNICR

CHOOSE YOUR
EXPERIENCE

30% OF SOCIAL FEED ADS
WILL BE AUTO GENERATED
TO US OR TO OUR AVATARS

BEAUTY EXPERIENCES O+O+0O
PRODUCTS, DEVICES & SERVICES

ACCESS BY QR CODES

Al POWERED
CONSUMER CARE CENTRES

SECURE ACCESS
CERTIFICATION, TRACEABILITY,
LOYALTY WITH BEAUTY TOKEN

ON BLOCKCHAIN

INTEREST BASED ALGORITHMS
RISING CREATOR ECONOMY
2 WAY CONVERSATIONS

BEAUTY DNA
UNBIASED ALGORITHMS

PHYGITAL STORES OFFER
PERSONALISED FORMULAE

PRODUCTS BOUGHT BY
Al POWERED TRAVELING
SALESMAN / BEAUTY ADVISORS
AUTO-REPLENISHED
DELIVERED BY DRONES



BEAUTY CONSUMER JOURNEYS

2010

2020 2030
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POWER OF

REWBLE
CONSUMER

ENGAGEMENT
WITH BEAUTY

CONSUMER PRODUCTS

LOREAL  @RNICR

MAYBELLINE NV
NEW YORK v
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essie @ Mixa

STYLENANDA

PROFESSIONAL PRODUCTS

REDKEN  matrix KERASTASE

LOREAL s

PUREOLOGY'

PARIS PRCILSSIONAL COLOR CARL

LUXE

LANCOME  WESANTAURENT  ARMANI

AZZARO DIESEL BIOTHERM
Shu uemura W‘;ME”CS URB A ?wur') ECAY
VALENTINO MUGLER RALPH LAUREN
PRADA VIKTOR®ROLF ~ Maison Margiela
e HROL 4
-------- TAKAMI o

DERMATOLOGICAL BEAUTY*

skinbe+ter

SCIENCE”

VICHY

% SKINCEUTICALS  LAROCHE POSAY

40 vA LABORATOIRE DERMATOLOGIQUE

*FORMERLY KNOWN AS THE ACTIVE COSMETICS DIVISION



BEAUTY TECH
IS CHANGING
THE GAM
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TO GUIDE, DIAGNOSE, PREDICT & COACH OUR CONSUMERS

INVENTING OFFLINE & ONLINE SERVICES

TO DIAGNOSE TO PREDICT

TO COACH

.~

>

¥ ‘."
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BEAUTY OUTCOMES FOR

VIRTUAL TRY ONS PERSONALISED TOMORROW - FROM CUSTOMIZED PROGRAMS
MAKEUP/HAIR LOOKS RECOMMENDATIONS

DIAGNOSIS TO PROGNOSIS HOLISTIC ROUTINES &
PERSONALIZED NAVIGATION SKIN DIAGNOSIS BASED ON PREDICTIVE Al REGIMENS THAT GET
BASED ON A/R BASED ON Al

MODEL SMARTER OVER TIME



OUR SERVICES BRING ULTRA PERSONALIZATION & LIFE-LONG VALUE

ELEVATING PHYSICAL & DIGITAL BEAUTY EXPERIENCES

BRAND SITES/STORES RETAILERS PLATFORMS/ DESTINATIONS

ull Orange F & 15:56
nier.

garnier.co.uk

= @ARNICR Q

Skin Coach:
Personalised
skincare quiz

YOUR LIP MATCH WITH
ROSSO VALENTINO COLOR
FINDER

MAYBELLINE NEW YORK
50 Voyager | $597 1102 orr
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amazon Flipkart



NEW CODES OF



NEW CODES OF BEAUTY

ENTERTAINING VIRTUAL
BEAUTY BEAUTY

DECENTRALIZED
BEAUTY

ASSISTED BY GENERATIVE Al



EMBRACE & LEAD ‘NEW VISUAL CODES OF BEAUTY’

DRIVING HIGHER ENGAGEMENT/ATTENTION FOR OUR GEN-Z & GEN-0X CONSUMERS

shéil.emura
3 u stickers




BETS

BEAUTY
ENGAGEMEN

TOUCHPOINTS

A&P IS 32.5% OF NET SALES




BETS - BEAUTY ENGAGEMENT TOUCHPOINTS

TO DRIVE FULL FUNNEL ENGAGEMENT IN ORDER TO CAPTURE CONSUMER'S ATTENTION

ADVOCATED/
INFLUENCER SlTEgviNSEODCIAL
MEDIA
22% 30% COOKIES
SHARE OF VOICE OFELINE SHARE OF INFLUENCE & CONSUMER DATA
24%

SHARE OF VOICE ONLINE

COMMON CURRENCY OF 50 BETS



4™ LARGEST ADVERTISER IN PAID MEDIA

MANAGE BOTH SCALE & AGILITY - CONSTANTLY SHIFTING THE MIX TO EMERGING PLATFORMS

CONNECTED TV RETAIL MEDIA GAMING PLATFORMS

NETFLIX Walmart 3:( Ad Center ROBLOX



Al POWERED, DATA DRIVEN MEDIA ERA

FUTURE COMPETITIVE EDGE FOR WHAT IS AHEAD OF US

FORMING WORLD CLASS
DEPLOYING EMBEDDED PREPARING FOR THE COOKIELESS PARTNERSHIPS WITH BIG TECH
& APPLIED Al IN MEDIA WORLD WITH DATA DRIVEN MEDIA PLATFORMS, AGENCIES

CAPABILITIES & MARTECH PLAYERS
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Image generated by Al




A NEW BEAUTY INFLUENCE
CONNECT & CO-CREATE WITH.CONSUMERS

IN'A RISING CREATOR ECONOMY




COLLABORATING WITH >50K INFLUENCERS & THOUSANDS OF PRESCRIBERS

TO LEAD THIS NEW BEAUTY INFLUENCE

SKIN FLUENCERS #= BEAUTY TOKS &) MED-INFLUENCERS 2 HAIR STYLISTS
L'OREAL LUXE — CONSUMER PRODUCTS DIVISION %~y LOREAL DERMATOLOGY BEAUTY W PROFESSIONAL PRODUCTS DIVISION
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" Cicaplast Baumé

Things that just make sense

with my everyda?\‘/ mascara




OWNED TOUCHPOINTS

BRAND DESTINATIONS, DIRECT TO CONSUMER SITES & SOCIAL ACCOUNTS

< yslbeauty & Follow

Aa  L'OREAL

PARIS

a Florale, now waailable

(2 tashion mugher com and 1 other

“ Folioned Dy SOphOMA and raw_mango

Mesiage
B 5 3 v

DIRECT

SOCIAL
TO CONSUMERS WEBSITES

LIVE VIDEO CONSULTATION BEAUTY TIPS & ACCO U N Ts

INSPIRATION

VIEW ALL SERVICES
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WE ARE
THERNDISPU T 9%

LEADER ‘
IN E-BEAUTY
GLOBALLY

ECOMMERCE #1




J s RETAILERS MARKET
COUGLAS N O ,1 +1 5%
NOTINO N N
(® TARGET

~JD.COM
Xia texd

THALLCOM

SOURCE: BMS FY2022 + LOCAL MARKET



CONNECTED COMMERCE

ECOMMERCE LANDSCAPE WITH MORE OPTIONS & NEW BUSINESS MODELS

BIG RETAILERS
ARE GETTING EVEN BIGGER

LOREAL

4G
kerastase

zon
Hub Locker - Jennah - Paris 75017
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JLTATS Style: 190z Cream

DOUYIN & TIKTOK WHATSAPP
ARE THE NEW PARADIGM IS DRIVING CONVERSATIONAL
OF CONTENT & COMMERCE COMMERCE

N Segredos de Saldo @

Following For You

—
T

Atendente Virtual: Ola, seja bem-
vindo (a) ao contato de Segredos de
Salao - Loja Oficial L'Oréal Produtos
Profissionais @. Sou a assistente
virtual e estou aqui para te ajudar com
os melhores produtos para o seu
cabelo.

Sobre o que deseja falar?

eloise fouladgar &

2AD let's see if RIS e >
@Maybelline NewYorkH Falar com um Expert
#mascara #mascatan p

DIGITALLY LED BRANDS
ARE MOVING AT SPEED







DIGITAL & TECH
FOR GOOD

‘ JNFLUENCERS
© " CONTENT

~ WEBSITES
ECOMMERCE
#

57wl 3
el »LEVERS

1. MEASURE
2. OPTIMIZE
3. PARTNER

IN ORDER T&* |
ASSESS & CREATE .
POSITIVE IMPACT.




RESPONSIBLE CONSUMER ENGAGEMENT WITH BEAUTY

WORKING CLOSELY WITH THE INDUSTRY & WITH OUR PARTNERS

MEDIA INFLUENCER DIGITAL CIRCULAR
SUSTAINABILITY VALUE CHARTER ECONOMY IN BEAUTY
Qe
GARM EXam

Sustainability
Action Guide to Reduce Media

~ A Deep Dive Into Beauty

B LOWTO REDUCE |
OURDIGITAL -
CAMPAIGNS







GENERATIVE Al TASK FORCE

L'OREAL GROUPE APPROACH

SET UP

RESPONSIBLE DEFINEZ* UPSKILL
FRAMEWORK POTEMTIAL .J] ORGANIZATION

Ly '/
GUARDRAILS LDOS & DONTS FRA ARy ALL FUNCTIONS
TO MICGATERISKS -

_ 4
“« 7




GENERATIVE Al ‘DOS & DONTS’

CREATE A SAFE SPACE FOR EXPERIMENTATION ENVIRONMENT

BEFORE USING GENERATIVE Al

NEVER USE YOUR L'OREAL CREDENTIALS (EMAIL) TO LOGIN
TO A GENERATIVE AL SOLUTION (YOUR LOCAL IT CAN HELP
YOU IN CREATING GENERIC EMAIL, IF NEEDED)

NEVER SUBMIT CONFIDENTIAL OR PERSONAL INFORMATION
TO THE MODELS

AVOID MENTIONING "L'OREAL" WHEN SUBMITTING QUERY

NEVER SUBMIT CONTENT PROTECTED BY THIRD PARTY
RIGHTS

ONLY USE STRONG AND UNIQUE PASSWORDS WHEN
LOGGING TO THESE SOLUTIONS

VALIDATE ANY LARGE-SCALE USAGE BY THE ARCHITECTURE /
DATA / CYBER TEAM (PLEASE REQUEST A REVIEW TO YOUR
ZONE OF GLOBAL TEAM AS NEEDED). THIS IS MANDATORY

WHILE USING GENERATIVE Al

USE GEN AL APPLICATIONS FOR IDEA GENERATION, INSPIRATION

OR RE-EDITING SOME CONTENT:

CONSIDER THE GENERATED CONTENT LIKE A DRAFT THAT
REQUIRES YOUR SUPERVISION AND EXPERTISE

DON'T TAKE THE OUTPUT FOR GRANTED, ALWAYS EXERCISE

GOOD JUDGMENT, (CHECK VERACITY, FACTS AND SOURCES)

BEFORE RE-USING ANY CONTENT, RESPECT ANY EXISTING
VALIDATION PROCESS (LEGAL, REGULATORY, IP RIGHTS,
INTERNAL VALIDATION), AND ALIGN WITH OUR ETHICAL
PRINCIPLES AND VALUES




NO USE OF ‘LIFE LIKE’ Al GENERATED FACE OR HAIR

TO SUPPORT / ENHANCE PRODUCT BENEFITS IN OUR EXTERNAL COMMUNICATION

Al GENERATED

. ) Al GENERATED Al GENERATED
I%gg%‘;@rEAR%EEER HAIR FOR INTERNAL FOR CRAFTING IDEAS
COMMUNICATION STORYBOARDS & INSPIRATION
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GENERATIVE AIDO’S & DON'T BY GEN Al TASKFORCE
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GENERATE ©
IDEAS




GENERATE

IDEAS

L] @© WPPLOGO - Google Search X +

«5»>00 O

2 Sign in to your ac ED ALText B AlLimage [ ALLVideo B AlLAudio B9 AL3D

UOR EAL Al Content Engine

Send and Transfer

@ image Upload

o0 quick_demo.ipynb

® 4 e L OM

BB ogilvy.ado - Googl.. [ Pico » B3 Tous les favoris

Digital Product Twin

Camera angles and focus.

o rroe ][ Scervoe ]
o |[ vow |
ShallowDepih OfField N [ Groater Deptn Of Field |

Approved Al background prompts

(e J[ e ]

Or quick upload Al background image:

‘ Choisir un fichier

SANVIDIA
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GENERATE IMPACT

- ROBLEX ZEPETO

TO
3D ADAPTATIONS
PER PLATFORM

3D MASTER
LOOK- HAIR

FROM

“CLOUD CUT” BY L'OREAL PROFESSIONNEL
FOR ILLUSTRATION ONLY : NO GENERATIVE Al MODEL HAS BEEN USED
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AUGMENTED
MARKETING

FOUNDED ON
A STRONG CORE

OF DIGITAL, D
BEAUTY TEC
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DATA

DRIVEN
A&P

BETiq

MEASURE ROI

LOREAL




RECOGNITION - AWARDS & ACCOLADES

EXTERNALLY

Gartner

| Digital 1Q Index |

PERSONAL CARE
USA 2023

GENIUS
MAYBELLINE  L'OREAL Cerad
H#1 H2 H#3
RANK RANK RANK
# 144 142 140
DIGITAL IQ DIGITAL IQ DIGITAL IQ
LANCOME NYX

vvvvvvvvvvvvvvvvvvv

MAYBELLINE NEWYORK -
GAMING
SOCIAL & INFLUENCE

$276.5MILLION -'I"'

Ad
Age

CERAVE
DIGITAL & SOCIAL
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NOMINEE &

METAVERSE/ WEB3
THOUGHT LEADERSHIP
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cs! NFT*

CORPORATE STARTUP STARS
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EAL
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DISCLAIMER
This document does not constitute an offer to sell, or an offer to buy L'Oréal shares. If i/ou wish to obtain more
comprehensive information about L'Oréal, please refer to the public documents registered?h France with the
Autorité des Marchés Financiers (which are also available in English on our internet site: www.loreal-
finance.com). This document may contain some forward-looking statements. Although the Company considers
that these statements are based on reasonable hypotheses at the date of publication of this release, they are by
nature subject to risks and uncertainties which could cause actual results to differ materially from those
indicated or projected in these statements.
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