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REINFORCING
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GROUPE




LOREAL
WORLD LEADER
IN BEASNE

€41.2Bn ~€6.1Bn

2023 SALES 2023 NET PROFIT!
>(Bn >150
UNITS SOLD COUNTRIES

>90,000 -€240Bn

EMPLOYEES MARKET CAPITALIZATION®

T Net Profit excluding nonrecurring items after non controlling interests. 2 As of 31 May 2024.




WWD RANK COMPANY BEAUTY SALES
IN €Bn

|

LOREAL 41.18

2 Unilonrer 24.18

3 ESTEE LAUDER 14.06

4 PG 13.87

LD LEADER 5 St
|N BEAUTY 6 CHANEL 7.69

7 Beiersdorf 7.53

8 JHIJEIDO 6.42

WWD' RANKING 5 Naturasco 5.91
10 CoTY 5.55

1 Bath & Bodv Works® 4.23

12 i€ Kenvue 4.07

13 MARY KAY 3.98

14 = PUIG 3.97

15 KaoO 3.90

TWWD Beauty Ranking 2023.



LUXURY

8

ESTEE LAUDER

LVMH

1Unilever: excluding sales for Prestige, Professionnel, razor, soap and oral care for "expanded Mass".
2 P&G: excluding SK-II, TULA, First Aid Beauty and Farmacy.

3 EL: excluding hair care.

4Kenvue: Neutrogena and Aveeno.

DERMOCOSMETICS

@ Pierre Fabre

PROFESSIONAL

WELLA

PROFESSIONALS




OUTPERFORMING
THE BEAUTY MARKET

—

GLOBAL MARKET
LEADER WITH A

SHARE IN 2023 OF

~15%

= LOREAL'

2018 2019 2021 2022 2023

MARKET >
-49%

-8%
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IBEREORMANCE

LOREAL

9.4% 8.1%

ADJUSTED

Q12024 like-for-like sales growth.

2 'Oréal beauty market growth estimates based on manufacture et prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.




PREMIUMIZATION >
& VOLUME GROWTH

Q1 2024 ~2/3

LIKE-FOR-LIKE
SALES GROWTH VALUE

~1/3

UNITS




SALES BY
CATEGORY

Q12024°

+11.6%

ﬂ o
Q1 f(_524 like-for-like sales growth.

"y



SION

Q12024

+1.8%

LOREAL

L UXE




SALES GROWTH
BY REGION

& Q12024

" NORTH AMERICA +

+12.3%

NORTH ASIA

! Like-for-like sales growth.
2 South Asia - Pacific - Middle East - North Africa/Sub-Saharan Africa.






WE DO ONLY BEAUTY

LOREAL Unllewver  P8G  ESTEELAUDER LVMH Beiersdorf CHANEL JHIVEDO — COTY <& PUIG [ kenvue
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m BEAUTY SALES OTHER SALES



A UNIQUE
ADVENTURE




BEAUTY MAR

NG HISTORY OF
CONTINUED GROWTH

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

1L’'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.

>€2(0Bn

AL e

2022 2023 2024




BEAUTY IS
AN ESSENTIA

heNew lork Times | S BGEES s

LEARN MORE




BEAUTY TRENDS
ARE ALWAYS CHAN

FRAGRANCES

14.0%

12.0%

10.0%

8.0% MAKEUP

I SKIN HAIR
6.0% ]

4.0% - e e mm e mm mm Em mm e mm e mm Em mm mm Em e e e Em Em e Em Em e Em e e e o e e
2.0%

0.0%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

== MAKEUP mm SKIN HAIR FRAGRANCES = == TOTAL MARKET

1 Average market growth by category during the respective periods



FOCUS

THE NEVER-ENDING

2023

Natural, effortless looks A return to glamour, focus A mix of playful nostalgia Embracing individuality,

reigned due to lockdowns on individual expression as (90s and Y2K influences) self-expression, and a
and mask-wearing. social gatherings resumed. and futuristic aesthetics. touch of rebellion.



ASIA
|

NY>X
DUCK PLUMP

LIP MOISTURIZING MATTE

EUROPE
|

GIORGIO ARMANI
LIP MAESTRO

LIP SHINE

LOVESHINE




WE DO ALL BEAUTY

LOREAL

PARIS

ELVIVE

SULFATE FREE

BOND REPAIR |
SHAMPOO

REINFORCES INNER
BROKEN HAIR BONDS

BOND REPAIR
5° COMPLEX
WITH CITRIC ACID

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

ANTHELIOS
UVMUNE 400

o FLUIDE INVISIBLE/INVISIBLE FLUID
Mefal DefOX (ﬁé’:vi‘:%) WORKS ON ALL TYPES MATE PROTECTION
ORI IO \‘/‘;"“W;é’ L'OREA OF DAMAGED HAIR

M NNEL / PROFESSIONAL MASK

couleur de virer pas
olor shift

o ( 250 mI 8SFLOE

PREMIE

R

SERUM FILLER
FONDAMENTA
[PEPTIDE + GLYCINE

[ ANCOME
ABSOLUE

CREME FONDANTE
SOFT CREAM

EXTRAITS DE ROSE
D ROSE EXTRACTS




WE DO ALL CATEGORIES

SKINCARE

40%

OTHER

4%

MAKE-UP

f
R 13%

20%

FRAGRANCES

HAIR

23%
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nsumer Products

COMPLEMENTARY
DIVISIONS

HAL |
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LOREAL

Consumer Products

DEMOCRATIZE
& PREMIUMIZE

€15.2Bn

IN SALES

20.5%

OPERATING MARGIN
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NEW

CONQUERING
NEW MARKETS

1Bn

POTENTIAL CONSUMERS
IN EMERGING BY 2030

-37% -
Dark Eye =
Circles

-38%

Dark Spots

W =32%

" Uneveness
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LOREAL

PARIS

N°1 BEAUTY BRAND IN THE WORLD"

GLYCOLIC-BRIGHT
CLINICALLY PROVEN
VISIBLY REDUCES

IN 2 WEEKS.”

5 YEARS OF DARK SPOTS
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BRING MAGIC
TO MASS RETAIL

-NCE




LOREAL

L U X E

#1 LUXURY
BEAUTY PLAYER

€14.9Bn

INESYAV SN

22.3%

OPERATING MARGIN
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ALL FACETS

XURY BEAUTX

| —
Aesop.

+ BTriple C Facial Bal:
Gel Equilib i
scort




ELEVATED
BRICK & MORTAR ONLINE LUXURY
NS ERIENCE
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LOREAL

Dermatological Beauty

ATOLOSSTS
564 0F AGING IMPACTED BY ADVANCED GLYCATION END-PRODUCTSA RN

| 2 LA ROCHE. AY SKINCEUTICALS
_POS/
S — UsotTORE CER A.G.E. INTERRUPTER ADVANCED
MELA B 3 CONCENTRATED MULTI-CORRECTIVE TREATMENT IMPROVES ACCELERATH

ERUM
ONCENTRE IN

CONSUMERS’ QUEST = M. =

AVEC DE L'EAU THERMAI

DE LA ROCHE-POSAY. - Lotion

e ~OR HEALTH |

DERCOS

TECHNIQUE

—
: Anti dandruff

0 1 : - Anti-pelliculaire
€ B / X Bl SELENIUM DS
nl 0 =

o 4 S g 2l DERMATOLOGICAL

IN SALES OPERATING MARGIN |

Bl DANDRUFF
Bl &ITCHY SCALP

PELLICULES
B & DEMANGEAISONS

—

3 SHAMPOOING
3l TRAITANT

— Sensitive scalp —
Cuir chevelu sensible

1Based on 2023 numbers |

VICHY



LOREAL

Dermatological Beauty

AREGREAT
mm SUCCESS STORY |

6.4
5.1
3.9 I
T
16 i T F I I
s il

B RGO T6 201 2016 2019 2020 2021 2022 2023

+100M SALES X2

@BONCUNMERS
IN 3 YEARS IN 3 YEARS

12023 like-for-like sales growth.




LOREAL

Dermatological Beauty

MEDICAL
FEADERS

~290,000

miEAlE TRICARE
FEEC|AL STS




LOREAL

PROFESSIONAL PRODUCTS

BRINGING THE BEST OF
REEEESSIONAL BEAUTY
TO ALL

€4.6Bn 21.6%

[ SALES OPERATING MARGIN







LOREAL

PROFESSIONAL PRODUCTS

PURSUING

= amazon e 2y e

= af\"_ggon.muk Sign imB .\__(_3/

L'Oréal Professionnel Q

@ Deliver to France

DR CATEGORIES

+ Sabonner @
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G
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L’OREAL Des boucles 11x plus définies, 2x
plus hydratées.
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L’OREAL GARNICR MAYBELLIN LANCOME WESSAINT/AURENT

PARIS NEW YORK

i
KERASTASE REDKEN R Aésop. BIOTHERM g

BEST BRAND PORTFOLIO e
IN THE INDUSTRY -

§3 PURECLOGY @ SKINCEUTICALS VALENTINO PRADA shu uemura
i ud
(7(35;MET,CS VICHY MUGLER RALPH LAUREN UREEE

AZZARO Maison Margiela VIKTOR@ROLF skinbe+ter

PARILS SCIENCE"

STYLENANDA

e
. 3 / A
essie Mixa W mMatrix Ly DIESEL CARITA

TAKAMI 3 eans



OREAL
| PROFESSIONNEL |

PARIS




A LONG HISTORY OF ACQUISITIONS

skinbe+rer

SCIENCE

TAKAMI YOUTH % PEOPLE

SINCE 1847

AZZARO PRADA THAYERS

NATURAL REMEDIES

MUGLER

ARMANI®  LAROCHE POSAY * é VALENTINO  MODIFACE
ggta@ STYLENANDA

- e
W&wncs Smﬁ‘uNrI:erE&Vﬁl‘:s (telier Cologne
Neely

—
® DARE

URBAN DECAY

clariSonic

essie

HESANTAURENT

I & SKINCEUTICALS

AAAAAAAAAAAAAAAAAAAAAAAAAAA

I Shu uemura

EEEEEEE OFTSHEEN-CARSON® 7 / v i
SOFTS § Mo W matrix

I MAYBELLINE

NEW YORK

[ M%&%&%Y
mm . RALPH LAUREN  ARMANI
m VICHY

I BIOTHERM
LANCOME GARNIGR

1 The Body Shop was sold in 2017. 2 Sales were restated to reflect the disposal of 50% of Galderma on 11 February 2014. 3 License renewal. 4 Acquisition of the thermalcentre La Société des Thermes de La Roche-Posay.

Aesop.
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AT DO WE LOOK FO

AN ACQUISITION7

. COMPLEMENTARITY
. AND GROWTH UPLI




EXAMPLE

GROW TIH UPLI=
SALES UP 10-FOLD IN
THE FIRST 5 YEARS

BBBBBBB

era EEEEEEEE
OEVELoPED WiTH DERWATOLoGISTS AL

lanci {MAXSTRENGT
For Normal to Combination,
Sensitive Skin

ICTIONLESS F
—

COMPLEMENTARITY
FILLING A GAP IN THE US
& AFFORDABLE LDB
-
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MULTIPOLAR FOOTPRINT

AS A % OF TOTAL SALES, IN BILLION EURQOS

2°7% et - 26%

€11.1Bn NORTH ASIA

€10.7Bn

® 5

Mé@g NA- SSA

7 o/ k . €3.4Bn
ATIN AMERICA | - - .. 2
- €2.9Bn
B TN
L % .
EMERGING MARKETS? S

1South Asia - Pacific - Middle East - North Africa/Sub-Saharan Africa.
2 Emerging Markets combine the Latin America and the SAPMENA-SSA Regions.



AGILITY
AT THE

ORIENT EXPRESS
RACING TEAM

®)-K

ORIENT EXPRESS

MEMBER OF A\ ||

" ORIENT (08 DN:
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AGILITY

AAAAAAA

JABOLIS C CARBIOS | anzalech o Google Cloud

prif&f%féﬁi;';‘ [ \_Ierily MODIFACE m

IWNOVER POUR LE N COMMIN

& Looker Theodo

J) BreezoMeter

*microphgt

=& Microsoft

Sparty elaia
vt | MULTIPLICATION \.....,
. IS EAATERNALS ,
Zuvi giosa
PARTNERSHIPS
fractale slick

ARTZFACT digital
Dillage
[ Fiivea
cellenza
Locto@ _>[]<— % EKimetrics.

databricks

Saloninteractive

2 Stanford \‘7Global ) (Re lika
University Bioenergies FUNCTIONALABGROUP so!?wue



AGILITY
S PP @R

BY OPERATIONS

NORTH
AMERICA

@® PRODUCTION

|

SITES
% W
@® DISTRIBUTION AMERICA

CENTERS

152

EUROPE

NORTH
ASIA

SAPMENA
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BEAUTY MARKET
CQNTINUED GROWTH

+5% +5% +5%
+4% +4% +4%
I I ! I I I I I I 2025

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2021 2022 2023 2024

-8%

1L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



OUR MARKET SHARE OPPORTUNITIES
ARE ALL OVER TzIE V@R ES

' NORTH AMERICA

=14%

NORTH ASIA







& P8  EMERGING MARKETS

AN IMPROVING FOOTPRINT

30%

CONTRIBUTION TO GROWTH

15%

CONTRIBUTION TO SALES

TBased on 2023 sales and LFL growth.



MAINLAND CHINA
SHORT-TERM CHALLENGES

FLAT MARKET BUT
OUTPERFORMANCE

SELL-IN Q12024

+6.2%



BY CITY TIER

Tier1 >25%




GROWTH
OPPORTUNITY

BOOMERS

MORE POTENTIAL

200M  consorens

BY 2030
OF SPENDING GROWTH OF BEAUTY MARKET
IN 3 KEY REGIONS BY 2030 SPENDING IN 2030
@
- N’ Nt
WESTERN AFFLUENT & UPPER  IN 2030 1BOOMER
MIDDLE CLASS FUEL OUT OF 4

BOOMER SPENDING WILL BE CHINESE




GROWTH
OPPORTUNITY

GEN Z

MORE POTENTIAL

100M - consumers

BY 2030

1/3 12%

OF GEN Z SPENDING OF BEAUTY
IN SAPMENA IN 2030 SPENDING IN 2030







DERMA

MEN/
WOMEN
50-50%

=

\_______J
-

e
DEVELOPED WITH DERMATOLOGISTS g8

Blemish
Control

xxxxxxxxxxxxxxxxxxxxx

GGGGGGGGGGGGGGGGGGGGGGG

cccccccccccccccccccccccccc

TECHNOLOGIE SEBUM CONTROLE

GROWTH
OPPORTUNITY

MEN

FRAGRANCES

L'OREAL MEN'S
FRAGRANCES
1/3 OF TOTAL
FRAGRANCE
SALES






/| UOREAL \

e ( @ S | ) e
CIRCLE /|
\&—Z/

OOOOOOOOOOOOOO




REINFORCING OUR ECONOMIC MODEL
EMERGING EVER STRONGER FROM THE CRISIS

COMPARISON 2023 VS. 2019

>€41Bn

SALES

+38%

RERORIED GROSS MARGIN &

t‘.;"a. »'!“:
'“' i 3».

+8.2%

4Y-CAGR!

1&%
5

1

+160bps‘

AS A % OF SALES

+90b1;

MARGIN EXPANSION



A STRONG FINANCIA

. NET DEBT AS OF
| 31DECEMBER 2023
(in billion euros) 4.4

GEARING! | LEVERAGE

(NET DEBT /EBITDA)

e ecdebt ..

151% 0.5x

Net debt excluding financial

lease debt

"Net debt/equity attributable to owners of the company (8.8% excluding financial lease debt)



SUPPORTING OUR DIVIE

TOTAL SHAREHOLDER RETURN (TSR) 2
AS OF 31 DECEMBER 2023

L'Oréal LAk 2l
Index

3years  +14.7% +13.9%

€6.60 per share

Loyalty bonus of +10%, i.e.
€7.26 per share for shares held

continuously under the registered form for
at least two calendar years

5years  +19.0% +12.9%

10 years  +15.3% +9.1%

y

=

12023 dividend paid in 2024: pay-out of the 10% loyalty bonus (preferential dividend of +10%) for shares held in registered form since 2021
2 |'Oréal URD, Eikon Datastream
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CONSISTENT
INVESTMENT IN R&

IN MILLION EUROS 1289
1139

1029

8
914 985 964

877
794 84 ‘

748 16 | S |

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023



-y GROUND-BREAKING
" s INNOVATIONS

LA ROCHE-POSAY

LABORATOIRE DERMATOLOGIQUE

SERUM /
CONCENTRE INTENSIF /

ANTI-TACHES. ANTI RECIDIVE
A >»< SPOTS
1-RECURRENCE
e )MELASYL

VITAMIN B3

AVEC DE L'EAU THERMALE
DE LA ROCHE-POSAY
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TECHNOLOGY




CREATIVITY
AUGMEN S

BY GEN Al

LOREAL -

CRE MTECE

GenAl Beauty Cont¢

LABORATOIRES

LIFTACTIV
COLLAGEN SPECIALIST

e
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BEAUTY TECH
ENHANCES

CONSUMER
EXPERIENC

Hi, I'm Beauty Genius. Your
Personal Beauty Assistant. |

Can You Teach Me How To Apply Lipstick ? What Are The Ess:
hat Are The Current Makeup Trends? I'm A Brunette And Want To (

w Can | Protect My Skin From Makeup-Related Breakouts? Are Th




AirLight Pro

I




A LONG-STANDING COMMITM

REDUCE OUR CO, EMISSIONS

ENT TO

FIRST TARGET LAUNCH OF ND DEVELOPMENT
FOR EMISSION THE 157 FIRST SBTi Lg%§$zlgzglll-_|ﬁ'\2( OF OUR NEW
REDUCTION FOR SUSTAINABILITY COMMITMENT PROGRAM DECARBONIZATION

OUR SITES PROGRAM TRAJECTORY
2009 2013 2015 2020 OCT 2023

SHARING SGIENOE IO - SCIENGCE THE NET

BEAUTY BASED L'OREAL @ SR JERO

TARGETS FOR THE FUTURE S T — i o STANDARD

WITH ALL

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION







NEW CLIMATE OBJECTIVES

VALIDATED
IN APRIL 2024

SCIENGCE
BASED
TARGETS

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

i

STANDARD

BAS

RO N ST |

=




Hl A LUXURY

| A MEDICAL
. COMPANY ;

COMPANY




CREATE THE BEAUTY
THAT MOVES THE WORLD

I_’OREAL

GROUPE




DISCLAIME|

“This document does not co
offer to buy L'Oréal shares
comprehensive information
to the public docume
Autorité des Marchés

in English on our inter.

This document m
statements. Althoug
statements are b_
date of publication
subject to risks ar
actual results to dif
projected in these .




