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OUTPERFORMING
A DYNAMIC BEAUTY
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L’'OREAL MARKET
H1 2024 H1 2024

1H12024 like-for-like sales growth.
2 | 'Oréal beauty market estimates based on manufacturer's net prices, excluding soap,
toothpastes, razors and blades. At constant exchange rate.



GROWTH BALANCED
BETWEEN VALUE & VOLUME
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+4.1%

PRICE

+3.4%

VOLUME

+3.3%
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LOREAL

Consumer Products

OUTPERFORMING

THE MARK

LFL GROWTH

+8%

MARKET

1H12024 like-for-like sales growth.

2 L'Oréal beauty market estimates based on
toothpastes, razors and blades. At constant

T

+8.9%

s, excluding soap,
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LOREAL

Consumer Products

DEMOCRATIZATION
& PREMIUMIZATION

+(%

VALUE

1H12024 like-for-like sales growth.
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GARNICR .
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PERMANENT §°
HAIRCOLOR (&

100% GREY COVERAGE’

PROFESSIONAL MAKEUP

TH12024 like-for-like sales growth.



OREAL

ACCELERATING
IN THE SECOND QUARTER

L

H12024

Q22024

1H12024 like-for-like sales growth.

=
B
3
o
154
(@)}
0
O
O
n
Q
=
il
i
O
T
Q
=
<
N
o
N
N
(0]
)
(0]
o~






-UP REBOUN
BY INNOVATI
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LOREAL

Dermatological Beauty

OUTPERFORMING
IFFE MARKIE

+16.4%

LFL GROWTH

+9%

MARKET

1H12024 like-for-like sales growth.
2 'Oréal beauty market estimates based on manufacturer's net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



LA ROCHE-POSA

LABORATOIRE DERMATOLOGIQUE

ANTHELIOS
UVMUNE 400
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LOREAL

Dermatological Beauty

| FRAGRANCE FREE
|| FRAGRANCE FREE




'‘OREAL

Dermatological Beauty

ALL BRANDS
GROWING,

LED BY BOTH
- BILLIONAIRE
- BRANDS

LA ROCHE POSAY

ATOIRE DERMATOLOGIQUE

MELA 83

JM

! ' NTENSIF
s ANTI-RECIDIVE

MELASYL™

L'EAU THERMALE
JCHE-POSAY

CeraVz

DEVELOPED WITH DERMATOLOGISTS

Moisturizing
Cream

J ESSENTIAL CERAMIDES
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LOREAL

PROFESSIONAL PRODUCTS

OUTPERFORMING /' WS
THE MARKET [~ =

LFL GROWTH

+49%

MARKET

1H12024 like-for-like sales growth.
2 | 'Oréal beauty market estimates based on manufacturer's net prices, excluding soap, toothpastes, razors
and blades. At constant exchange rate.



LOREAL

PROFESSIONAL PRODUCTS

1 STRONG

ol INNOVATION

PROFESSIONNEL

PARIS

q{EDKE

5TH AVENUE NYC ERAST

PARIS

ACIDIC SHINE

COMPLEX |\ VANCED PREMIERE

Metal &
Defox <«

GLICOFILLER 2% + IONENE

acidic
color gloss

conditioner
aprés-shampooing

shine protection & color care/apporte
brillance et protége la couleur durablement
regimen for/gamme pour:

colored & glossed hair

cheveux colorés et/ou méchés

PRE-SHAMPOOING PROFESSIONN:.
Troitement combleur anti-porosité
Empéche la casse & la couleur de virer
PROFESSIONAL PRE-SHAMPOOTREAY

Anti-porosity filler system
Prevents breakage & color shift

i
i
:

H
TECHNOLOGY SERUM FILLE SERIE EXPERT  zsoriece

45 FONDAMENTA
SN [PEPTIDE + GLYCIN

RECHERCHE AVANCEE
90 ml 3.04 fl.oz.




LOREAL

PROFESSIONAL PRODUCTS

CONTINUING
e U RSULE

OMNI-CHANNEL
EXPANSION

= amazoncou  soin 3 %%

L'Oréal Professionnel Q

@ Deliver to France
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MULTIPOLAR MODEL.:
ALL REGIONS ARE GROWING

=X NOR T A

£

© NORTH AMERICA

+7.8%

1H12024 like-for-like sales growth.
2 Emerging Markets combine the Latin America and the SAPMENA-SSA Regions.
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ROWTH CONTRIBUTORS

#2 #3
MEXICO DACH



EUROPE

CONTINUING
TO DELIVER

IMPRESSIVE GROWTH

+11.1% +9%

LFL GROWTH MARKET

EI—LH 2024 like-for-like sales growth.
'Oréal beauty market estimates based on manufacturer's net prices, excluding soap,

toothpastes, razors and blades. At constant exchange rate.




EMERGING MARKETS

CONTINUING
TO LEAD

+14.°(% ~+12%

LFL GROWTH MARKET
16% >30%
(0] ()
OF SALES OF SALES GROWTH

1H12024 like-for-like sales growth.
2[.'Oréal beauty market estimates based on manufacturer's net prices, excluding soap,
toothpastes, razors and blades. At constant exchange rate.
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NORTH AMERICA

+(.8% +4%

LFL GROWTH MARKET
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NORTH ASIA

CONTRASTING
TRENDS

-1.°(%

LFL GROWTH
x'.
... i.
1TH1 2024.I|‘l‘-for-llke sales grol y 4
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MAINLAND CHINA

NEGATIVE
MARKET GROWTH

2/-3%

MARKET HIT

+0.8%
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MAINLAND CHINA

L'OREAI
Dermatological Beauty

VERY STRONG
SOV | H

DEVELOPED WITH DERMATOLOGISTS

LAROCHE-POSAY
LABORATORE DERMATOLOGIQUE

HYALU E; i isi
SERUM YEUX/EYE MOIStUrISIng
CONCENTRE ANTI-RIDES Cream

REPARATEUR REPULPANT For Dry to Very Dry Skin

FRAGRANCE FREE
SKINCEUTICALS Eaume
ydratant
0 A.G.E. INTERRUPTER PosuxSiche Tt Siches
\TLAGING SKIN TREATMENT TO IMPROVE THE APPEARANGE ;;w‘ ets
o OF FINE LINES AND FIRMNESS i Stacide entile

INCREASE IN SALES OF SALES /17 02/ 48
IN THE LAST 5 YEARS IN MAINLAND CHINA



HAINAN: GAINING SHARE

MARKET H1  L’OREAL H1
SELL-OUT SELL-OUT

J -26%
-30%

&

1L'Oréal beauty market estimates based on manufacturer's net prices,
excluding soap, toothpastes, razors and blades. At constant exchange rate.
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IN'A CHALLENGING
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i ROBUST GROWTH
LT REST OF NOR
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BEAUTY MARKE T
CONTINUED GROWTH

TR

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2021 2022 2023 2024
EST.

A

+3% +5% +5%

-8%

1L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



Al BEAULY MARKE [

ERIRREn BY 2030

~€380Bn
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MARKET 2023 MARKET 2030

o
Source: L'Oréal BMS. , /



OUTPERFORMING
S OUR MANTRA

H12024
-4% [ | L’C)RE’/A\L1

MARKET *
-8%
! Like-for-like growth.

2|'Oréal beauty market growth estimates based on manufacturer’s net prices,
excluding soap, toothpastes, razors and blades. At constant exchange rate.



=C V| |
ONSUMERS




TOUCHING ONE-THIRD
OF OUR ADDRESSABLE MARKET

L’OREAL CONSUMER CLASS POPULATION

(1)
3% 259%

DEVELOPED EMERGING NORTH ASIA

® | 'OREAL USERS
NON-USERS






RECRUITING CONSUMERS
IN EMERGING MARKETS

SAPMENA-SSA'
)
~12%
MARKET SHARE R
///

1 South Asia Pacific, Middle-East, North Africa - Sub-Saharan Africa.



INDIA
2 NEW DIVISIONS

TIMES
ENTERTAIN MENT

BY THE TIMES OF INDIA

ySL BEAUTY LAUNCHES IN INDIA

In an excitind deve\opment for beauly enthusiasts, Nykaa,
India's leading beauty and lifestyle retailer, has expanded
its '\ntemat'\ona\ brand portfolio with the launch of the
luxury beauty brand YVes Saint Laurent (YSL) in \ndia. This ‘
co\\aborat'\on brings a wide range af YoL Beauty's iconic r
products, including lipsticks, foundations, eye palettes, and vera :
mascaras, to Indian consumers. ‘ |
(‘; O } St u rl (‘:J ‘ } 5 :A N-COMEDDGENIC
otion
For Normal to Oil!
FRAGRANCE FREE

FRAGRANCE F

e OIS RECO \ .
O The e VPED , ) ml
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CHINA:

MARKE T
PENETRATION

OPPORTUNITIES
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Resurrection Aromatique Hand
Gel Lavant Résurrection Aromatiqu

‘WMandarin Rind - Rosemary Leaf - Cedar Atlas
\, e de Mandarine « Feuille de Romarin « Cédrex

rior cleansing gel for hard-working hands. Usé
hand' washing. This product is enhanced W

fry and Lavender.
iiant exceptionnel pour mains malmenées. A ull
Tdun lavage de mains efficace. Ce produit €

Marin et de Lavande.

IELOPEO WITH DERMATOLOGISTS

Moisturizing
Cream

JESSENTIAL CERAMIDES




NORTH AMERICA

MARKET SHARE
OPPORTUNITIES

NORTH AMERICA ECIROPE

~14% ~20%

MARKET SHARE MARKET SHARE




=== BORN IN ROMA:

TOP IN THE US

MEN’S & WOMEN'’S FRAGRANCES

VALENTINO &

In sell-out.



EUROPE
OPPORTUNITIES FOR EXPANSION

Source: L'Oréal BMS.




} ) OPPORTUNITY
~ BOOMERS

MORE POTENTIAL

2O0M = consomens

BY 2030
% 189
21 0 %
OF THE POPULATION OF THE POPULATION

IN NORTH AMERICA IN EUROPE



GROWTH
OPPORTUNITY

GEN Z

MORE POTENTIAL

100OM - consumers

BY 2030
0

- 1/3 12%
. {d OF GEN Z SPENDING OF BEAUTY

IN SAPMENA IN 2030 SPENDING IN 2030




GROWTH
OPPORTUNITY

MEN

L’OREAL MEN’S

C V . —| DERMA FRAGRANCES
era e 1/3 OF TOTAL
BL OOOOOOOO h ‘‘‘‘‘‘‘‘‘‘‘ MEN/ FRAGRANCE SALES
- emis
\\ Control WOMEN
Cleans_er‘ 50-50%
; #=
Gel Moussant -
Anti—l_mperfneicupons L'OREAL ‘P.-/
cccccccccccccccccccccc PARIS
MEN EXPERT LQ@%@
TECH;OLOGIESEBUMEUNIROLE +2105 % ~ :
IN EUROPE
H1 2024




COVERING
ALLC PRICEFEINEEE

GARNICR

— SKINACTIVE

Solution
Micellaire

Visage, yeux, lévres - Sans ringage

Zéro résidu* HELENA RUBINSTEIN

R=PLASTY

AG= R=COV=RY

Testé dermatologiquement
et ophtalmologiquement

£ BOUTEILLE 100%

& RECYCLEE ET RECYCLABLE" [
500ml ’//
/’
Ve

g




COVERING

ALL PRICE R GINNES
IN MASS

GARNICR

" COLOR

. SENSATION

¢ LGHT
BROWN

B

color shampoo
- retouch




RECRUIT WITH INNOVATION
BOND REPAIR == GLYCOLIC GLOSS

L'OREAL
e "

PARIS

— yEWIVE| s o

LOREAL |
| Lo

PARIS

) ELVIVE | = R,
ORE ELV/[/E

ELVIVE BOND REPAIR .
CONDITIONER 5 \O
B OO ©
REBUILDS INNER I—,()REAL \G\_‘(CO\'\CG
SULFATE FREE BROKEN HAIR BONDS e CQND‘“ONER . s
K 5M°°1 U
o —— NEW 107 BONDREPAIR &, E LV'VE ’ERE‘:S;';S;\JR\:AC‘ & LF4 75;
BOND REPAIR oS CTRICACID ™ \ Re,
TR ACK X L 13
NEW SHAMPOO s COMPLED o S,
T —— GLOSS K e oUCA N,
BOND REPAIR REINFORCES INNER \\%“““G\x 1y AM'OOOUCC[
RESCUE PRE-SHAMPOO BROKEN HAIR BONDS NEW LSF/
RECREATES INNER i BOND REPAIR \ Wiy
BROKEN HAIR BONDS s som; REXPAIR Wé’;“é‘i&i‘c‘c%.lﬁés LEAVE-IN SERUM - \ %95
i C?rM< (L:Err’e(:.cm SHIELDS HAIRBONDS 20/ St
oy BONDREPAR ', n BOOSTS SMOOTHNESS ' ouf ° erossco
12758 —— '
Il c

o BONDREPAIR
20 /ec‘o».aux ol
WORKS ON ALLTYPES

WORKS ON ALL TYPES OF DAMAGED HAIR . y/
OF DAMAGED HAIR D
U(( n
> Pope
0 y

@RYN 5 - | ==
ELVIVE FRANCHISE



L 0.22fL oz. /1 6.8mL

ACIDIC SHINE
COMPLEX

pH




BliES | IN-CLASS
RESEARCH
& INNOVATION

€1.3Bn

|Nvés D PER YEAR = '
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JERUM

NTRE INTENSIF
T CHESANTI RECIDIVE
K SPOTS
/?ECURR

LAPOCHE POSAY .
ABORATORE DERMATOLOGIQUE
MELABB -

. |

JMEL ASYL

MIDE AMINEH
AU THERMALE
HE-POSAY.




- A&P=€13Bn =

IN 2023
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CREATIVITY
AUGMENTED
BY GEN Al

LOREAL

CREM

GenAl Beauty

! KERASTASE

PARIS

VICHY

LABORATOIRES

L”:TACTlV i ‘ \ : R P! ELXIR ULTIME
COLLAGEN SPECIALIST 3 | e

LT TGl
1l L VE LA
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WORLD LEADER
IN BEAUTY

LOREAL Unllever  P8G  ESTEELAUDER LVMH Beiersdorf CHANEL JHIVEDO — COTY < PUIG [ kenvue

sssssssss

m BEAUTY SALES OTHER SALES



MULTIPOLA

" COMPAN




LOREAL G©ARNICR MAYBELLINE LANCOME WESSAINT/AURENT

PARIiS

KERASTASE ~ REDKEN R~ Aésop.  BIOTHERM

PARIS

BRANDS COVERING

ALL CATEGORIES, ALL CHANNELS,
ALL PRICE POINTS & ALL REGIONS

R IRE @ SKINCEUTICALS VALENTINO PRADA mIu MIU
<*
shu uemura [Awencs VICHY MUGLER RALPH LAUREN
nY : . - i
URBAN DECAY AZZARO Malso?AII}/IISargwla VIKTOR®ROLF SKmlSQCeIE-l’-\‘CeEr.
r
. ) : { AN
essie Mixa i matrix Ly DIESEL CARITA
STYLENANDA TAKAMI = earis



A MORE
BALANCED COMPANY

MAINLAND CHINA ‘

MEXICO . 70
OND CONTRIBUTOR e — = 1 /0
TO GROUP GROWTH o> 3 OF H] 2024 SALES

' Emerging Markets combine the Latin America and the SAPMENA-SSA Regions.



2022
2021
2020
2019
P os AN LarocleRosay e /AN VALENINO MODIFACE  PULPRIOT
2017 Cerag fs

2016 M'c_o‘smsncs' santorrs  (ftelier Cologne

HoNTaLANC et
2015 Niely
2014 e

EE S

TAKAMI YOUTH=:PEOPLE

SINCE 1847

MUGLER AZZARO PRADA THAYE

NATURAL REMEDIES

2012 URBAN DECAY
201 clarisonic
2010 essie

JVESSAINTIAURENT

1
()
8her,

& SKINCEUTICALS

............................

shu uemura

OFTSHEEN-CARSON® /e Y, i
SOFTS § Fiehls  Wmatrix

MAYBELLINE

EW YORK

RALPH LAUREN ARMANI

GARNICR

stated to reflect the disposal of 50% of Galderma on 11 February 2014. 3 License renewal. 4 Acquisition of the thermalcentre La Société des Thermes de La Roche-Posay.



CONFIDENCE
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