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PERFORMANCE
2023



BEST GROWTH

OUTSIDE OF POST-COVID REBOUND IN 2021

IN 20 YEARS

+11%
LIKE-FOR-LIKE



1 2023 like-for-like sales growth.
2 L'Oréal beauty market estimates based on manufacturer's net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.

GREW
FASTER

THAN THE MARKET
1.4X1

BEAUTY
MARKET

+8%2



1 2023 like-for-like sales growth.

IN VALUE & VOLUME
GROWTH

+11%
GROWTH

1

VALUE
+6.9%

UNITS
+4.1%



MULTIPOLAR
MODEL

OUR



2023 like-for-like sales growth.
1 South Asia - Pacific - Middle East - North Africa/Sub-Saharan Africa.

+23.2%
SAPMENA-SSA

+24.4%
LATIN AMERICA

1

+11.8%
NORTH AMERICA

-0.9%
NORTH ASIA

+16.0%
EUROPE

OUR MULTIPOLAR
MODEL IN ACTION +11%

GROUP GROWTH



1 Based on 2023 sales..

EMERGING MARKETS

TRUE
GROWTH DRIVERS

>15%
CONTRIBUTION

TO SALES

1

CONTRIBUTION
TO GROWTH

30%1



1 South Asia - Pacific - Middle East - North Africa/Sub-Saharan Africa.

EMERGING MARKETS

+23.2% +24.4%
LIKE-FOR-LIKE

SAPMENA-SSA1 LATIN AMERICA



BEST

IN OVER 20 YEARS
GROWTH

+16%
LIKE-FOR-LIKE

EUROPE



OF OUTPERFORMANCE
ANOTHER YEAR

+11.8%
LIKE-FOR-LIKE

NORTH AMERICA



NORTH ASIA

A LACKLUSTER MARKET



NORTH ASIA

+80 Bps
MARKET SHARE
IN THE CHINESE
ECOSYSTEM



MAINLAND CHINA

+5.4%
LIKE-FOR-LIKE



&

CENTRALISÉ
STRATÉGIQUEMENT

DÉCENTRALISÉ
OPÉRATIONNELLEMENT



BEST
GROWTH

IN 30 YEARS

+12.6%
LIKE-FOR-LIKE



DEMOCRATIZE
& PREMIUMIZE



RECRUTE
NEW CONSUMERS



#1 LUXURY
BEAUTY

PLAYER



OMNI-CHANNEL
LUXURY

EXPERIENCE



13TH
CONSECUTIVE YEAR

OF OUTPERFORMING
THE MARKET



#1 IN FRAGRANCES
WORLDWIDE



1 Based on 2023 sales.      2 2023 like-for-like sales growth.

MARKET SHARE

1

+7.6%

25%

2

LIKE-FOR-LIKE



TWO BILLIONAIRE
BRANDS



& CONSUMERS

OMNI-CHANNEL  
TO SERVE STYLISTS



+28.4%
LIKE-FOR-LIKE

GROWTH
SPECTACULAR



CONSUMERS’ QUEST
RESPONDING TO

FOR BEAUTY & HEALTH



SAFETY
PRESCRIPTION

EFFICACY



OF THE ECOSYSTEM
UNRIVALLED UNDERSTANDING

OF HEALTHCARE
PROFESSIONALS

+290,000
DERMATOLOGISTS



1  2023 like-for-like sales growth.

DOUBLE-DIGIT
GROWTH
IN ALL CATEGORIES

+10.4%
SKINCARE

+10.0%
MAKE-UP

+12.0%
HAIR

+16.9%
FRAGRANCES

1 1 1 1



19.8%

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

17.0%

15.0%
15.9% 16.4% 16.5%

15.5%
14.7%

15.7%
16.2% 16.4%

17.3% 17.8% 18.1% 18.0% 18.3% 18.6%
19.1% 19.5%

18.6%

1OPERATING MARGIN
IMPROVED

+30 Bps

1 Based on 2023 sales.



IN EUROS
DIVIDEND

2013 2014 20232015 2016 2017 2018 2019 2020 2021 2022

1 Proposed at the shareholders’ meeting to be held on 23 April 2024.
2 2023 dividend paid in 2024: pay-out of the 10% loyalty bonus (preferential dividend of +10%) for shares held in registered form since 2021.

Loyalty bonus +10%2

Dividend increase for shareholders 
who have continuously held shares in registered 
form for at least two full calendar years

2.50 2.70
3.10 3.30

3.55
3.85 3.85 4.00

4.80

6.00 +10%

6.601



PERFORMANCE
DUAL

ECONOMIC
& FINANCIAL 

SOCIAL
& ENVIRONMENTAL



Alexandra PALT
Chief Corporate
Responsability Officer
from 2012 to 2024



CREATION OF THE L’ORÉAL FUND
FOR CLIMATE EMERGENCY



AAA BY CDP
8 YEARS IN A ROW



Ezgi BARCENAS
Chief Corporate
Responsability Officer
from 2024



CONFIDENCE
& AMBITION

FOR THE FUTURE



A CONVICTION

IS AN
BEAUTY

HUMAN NEED
ESSENTIAL



A UNIVERSAL QUEST



EFFECT
DOPAMINE

OF BEAUTY



ENDLESS GROWTH
BEAUTY MARKET

2020

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2021 202220092000 2001 2002 2003 2004 2005 2006 2007 20081999 20242023

+4% +4%
+5%

+4% +4% +4% +4%
+5%

+6%
+5%

+8%

-8%

+5%
+4%

+5%
+4% +4% +4%

+5% +5%

+3%

+5%

+1%

+6%

+8%

1 L’Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.

1~5%



EMERGING MARKETS

NEW CONSUMERS
CONNECTED & EAGER FOR BEAUTY



EMERGING MARKETS

PLAYING FIELD 
FOR OUR INNOVATIONS

A PROMISING 



SIGIFICANT

100M
L’ORÉAL

CONSUMERS

400M
POTENTIAL

CONSUMERS

CHINA

POTENTIAL



SOPHISTICATION
CONSUMER

CHINA



EUROPE & NORTH AMERICA

THE RISE OF
MEDICALIZED BEAUTY



EUROPE & NORTH AMERICA

EXPERTISE
ON LONGEVITY

UNPARALLED



442Bn

BEAUTY VIDEO VIEWS 
ACROSS PLATFORMS

Sources : 1 Tracker Tik Tok + Instagram + Facebook
+ X (Twitter) + YouTube

x21

VS 2022

IS THE #1 CATEGORY ONLINE
BEAUTY



ALL BEAUTY,
NOTHING
BUT BEAUTY

CHOICE
A STRATEGIC



OF 37 GLOBAL BRANDS
A UNIQUE PORTFOLIO



IN THE WORLD
BEAUTY BRAND

#1

€7Bn €
IN SALES



#1
IN THE WORLD
MAKE-UP BRAND



PROFESSIONAL

IN THE WORLD

#1
HAIRCARE BRAND



IN THE WORLD
LUXURY BRAND

FEMALE#2



COUTURE BRANDS
THE BEST



OUT OF 4

BY DERMATOLOGISTS
BRANDS

MOST-PRESCRIBED
3

International Dermatologists Barometer, conducted by a 3rd party in H1 2023, covering 34 markets, 
representing more than 80% of the worldwide GDP. Vichy #2 ex aequo, CeraVe #4 ex aequo.



BILLIONAIRE BRAND CLUB



A RANGE OF BRANDS
WITH HIGH GROWTH
POTENTIAL
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2021

2022

2023

2

A TARGETED ACQUISITIONS POLICY

1

3 4

1 The Body Shop was sold in 2017.      2 Sales were restated to reflect the disposal of 50% of Galderma on 11 February 2014.     3 License renewal.     4 Acquisition of the thermalcentre La Société des Thermes de La Roche-Posay.







+9.4%
LIKE-FOR-LIKE

≃+6%
MARKET

2024
QUARTER

FIRST

2

1 L’Oréal beauty market estimates based on manufacturer’s net prices,
  excluding soap, toothpastes, razors and blades. At constant exchange rate.



INVENT

OF BEAUTY
THE FUTURE

AN AMBITION



DNA

ENTREPRENEURSHIP
& SCIENTIFIC INNOVATION

THE



RESEARCH
& INNOVATION

€1.2Bn

3%
OF TOTAL SALES

610
PATENTS IN 2023

INVESTED PER YEAR

1

1 2023 like-for-like sales growth.



BIOTECH & ARTIFICIAL
INTELLIGENCE



DIGITAL-FIRST COMPANY



PERSONALIZED INCLUSIVE SUSTAINABLE
MORE MORE MORE

BEAUTY TECH:
CREATE THE FUTURE
OF BEAUTY



OPENING KEYNOTE

2024
IN LAS VEGAS



CONSUMER
ENHANCES

EXPERIENCE

BEAUTY TECH

PERSONALIZED
RECOMMENDATIONS



OUR TEAMS’
ENHANCES

CREATIVITY

BEAUTY TECH



SERVING
SCIENCE

PEOPLE



AN ASSET

THE
CULTURE



ENTREPRENEURIAL
SPIRIT

80%
ENGAGEMENT RATE

THE



TRANSMISSION

€120M
INVESTED

IN TRAINING



INCLUSIVITY

IN FRANCE
#1

IN THE WORLD
#3



IN THE WORLD
#10

ONE OF THE MOST
ATTRACTIVE COMPANIES

IN THE WORLD





CREATE THE BEAUTY 
THAT MOVES THE WORLD



“ This document does not constitute an offer to sell, or an 
offer to buy L'Oréal shares. If you wish to obtain more 
comprehensive information about L'Oréal, please refer to 
the public documents registered in France with the 
Autorité des Marchés Financiers (which are also available 
in English on our internet site: www.loreal-finance.com). 

This document may contain some forward-looking 
statements. Although the Company considers that these 
statements are based on reasonable hypotheses at the 
date of publication of this release, they are by nature 
subject to risks and uncertainties which could cause actual 
results to differ materially from those indicated or 
projected in these statements.”

DISCLAIMER
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