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LOREAL

#1 LEADER
N BEAUTY

€41.2 Bn

SALES 2023










BEST GROWTH
IN 20 YEARS

OUTSIDE OF POST-COVID REBOUND IN 2021

+11%

LIKE-FOR-LIKE

il



GREW

1.4X FASTER
“THAN THE MARKET

BEAUTY
MARKET

+8%



—

IN VALUE & VOLU

+6.9% =

VALUE Bptewyidl

+4.1%

i

12023 like-for-like sales growth.



BROUR |
ULTIPOLAR
MODEL




OUR MULTIPOLAR
MODEL IN ACTION

2023 like-for-like sales growth.
1 South Asia - Pacific - Middle East - North Africa/Sub-Saharan Africa.

0,
()

ROUP GROWTH

NORTH ASIA

.-0.9%




EMERGING MARKETS

1T RUE
GROWTH DRIVERS

>15% 30%

CONTRIBUTION CONTRIBUTION
TO SALES TO GROWTH

1 Based on 2023 sales..



EMERGING MARKETS

SAPMENA-SSA' LATIN AMERICA

+23.2% +24.4%

LIKE-FOR-LIKE

N Africa. ¥




EUROPE

BEST

GROWTH
IN OVER 20 YEARS

+16%

LIKE-FOR-LIKE




NORTH AMERICA

ANOTHER YEAR
OF OUTPERFORMANCE

- +11.8%

LIKE-FOR-LIKE
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SKIMCARE

LE VESTIANRE
DES PARFUME
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NORTH ASIA

+80 Bps

MARKET SHARE
.. IN THE CHINESE
.. ECOSYSTEM:
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MAINLAND CHINA

+5.4%
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LOREAL

Consumer Products

BEST

GROWTH
INBCIOREVANRS

+12.6%

LIKE-FOR-LIKE




LOREAL

Consumer Products

DEMOCRATIZE

mm———— < PREMIUMIZE

E&‘

L 00D}y

PERMANENT -
HAIR CI]LOR
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Nu munmn \ VEGAN

GARNICR

GOO0D|

PERMANENT
HAIR COLOR

w:

St

ff‘\

UP T0 g 00% GREY COVERAGE

8 WEEKS LONG LASTING

COLOR

Sautiful “'-!“”H"L and tones - easy applice ation

VEGAN

LOREAL

PARIS

ELVIVE

NEW

BOND REPAIR

RESCUE PRE-SHAMPOO

RECREATES INNER
EROKEN HAIR BONDS

BOND REPAIR
12 COMPLEX
© WITH CITRIC ACID

WORKS OM ALL TYPES
OF DAMAGED HAIR

LOREAL

PARIS

ELVIVE

SULFATE FREE

MNEW

BOND REPAIR

SHAMPOO

REINFORCES INNER
BROKEN HAIR BONDS

BOND REPAIR
5“/ COMPLEX

.
&

WITH CITRIC ACID *,

WORKS ON ALL TYPES
OF DAMAGED HAIR

L'OREAL

PARIS

ELVIVE

MEW

BOND REPAIR

CONDITIONER

REBUILDS INNER
BROKEN HAIR BONDS g

BOND REPAIR
10% COMPLEX -.
WITH CITRIC ACID

WORKS ON ALLTYPES
OF DAMAGED HAIR

S

LOREAL

PARIS

ELVIVE

MEW

BOND REPAIR

LEAVE-IN SERUM

SHIELDS HAIR BONDS
BOOSTS SMOOTHNESS

BOND REPAIR ‘-.,
2‘ ' %, COMPLEX
WITH CITRICACID ' %

WORKS OM ALLTYPES
OF DAMAGED HAIR
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LOREAL

L U X E

LUXURY ,
BSEAUTY
PLAYER




LOREAL

L U X E

OMNI-CHANNEL
e LUXURY
g FXPERIENCE

Limited Edition Holiday Gift

Sets
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L U X E

13" CONSECUTIVE YEAR

OF OUTPERFORMING
I HE MARKE T
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L’OREAL

PRODUITS PROFESSIONNELS

25%

MARKET SHARE

+(.0%

LIKE-FOR-LIKE

'Based on 2023 sales. 22023 like-for-like sales growth.
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TWO BILLIONAIRE
BRANDS

KERASTASE

PARIS
PARIS




OMNI-CHANNEL
10O SERVE STYLISTS
& CONSUMERS
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LA ROCHE-POSAY

UABORATORE DERMATOLOGIQUE

(10Le 0

HELIOS
MUNE 400




1
RESPONDING TO

CONSUMERS QUES
FOR BEAUTY & HEALTH

EFFACLAR

DUO+M

{ v':EC'DRR SKINCEUTICALS

ANTI |?.|PE.F-‘F. " A.G.E. INTERRUPTER ADYANCED

A N
CTIV CONCENTRATED MULTI-CORRECTIVE TREATMENT IMPROVES CELE -{'_'_: ]
5605 OF AGING IMPACTED BY ADVANCED GLYCATION EMD-PRODUCTS I

‘l;i.::!irr:.wmee :
-k £ Lk ROCHE-POSA =
.) ] ©48ml/ 1.7 02/ 489

REGENN -,

J CPIM.! nspm“m“
ROCHE-POSAy | ;. E"'ﬁln s

fl’r,. i

L’ OREAI - DERCOS
. E:?nti dandruff
Dermatological Beauty . Anti-pelliculaire B

Bl SELENIUM DS
= [SALICYLIC ACID

DERMATOLOGICAL
SHAMPOO

DANDRUFF
& ITCHY SCALP

PELLICULES
& DEMANGEAISONS

LARCCHE-POSAY

HYALU B 5

SERUM YEUX /EYE
(QHCENTRE AMTI-RIDES
FEPARATELIR REPULPANT

SHAMPOOING
TRAITANT

~ Sensitive scalp —

Cuir chevelu sensible

VICHY



EFFICACY
SAFETY
PRESCRIPTION

——— A.G.E. INTERRUPTER ADVANCED

A
CTIV CONCENTRATED MULTI-CORRECTIVE TREATMENT IMPROVES
54 OF AGING IMPACTED BY ADVANCED GLYCATION EMD-PROD

‘l;i.::!irr:.wmee :
-k £ Lk ROCHE-POSA =
.) ] ©48ml/ 1.7 02/ 489

REGENN -,

J Cﬂlnz nEP.n_g“m“
ROCHE-POSAy | ;. I!Nlm..n Te

fl’r,. i

HO={=y\ - DERCOS
P 5 E:?nti dandruff 8
Beauté Dermatologique  Anti-pelliculaire B

SELENIUM DS
- SALICYLIC ACID

DERMATOLOGICAL
SHAMPOO

DANDRUFF
& ITCHY SCALP

PELLICULES
& DEMANGEAISONS

LARCCHE-POSAY

HYALU B 5

SERUM YEUX /EYE
L, NCENTRE AMTI- FIDES
P‘F’-ATEUR REPUL

SHAMPOOING
TRAITANT

~ Sensitive scalp —

Cuir chevelu sensible

VICHY



L'OREAL

Beauté Dermatologique

UNRIVALLED UNDERSTANDING
OF THE ECOSYSTEM

OF HEALTHCARE
PROFESSIONALS

+290,000

_RI\/IATO OGISTS




DOUBLE-DIGIT
GROWT




IMPROVED
OPERATING MARGIN 19.8%

+30 Bps

19.1% 19.5%
17.8% 18.1% 18.0% 18.3% 18.6% 18.6%

16.4% 16.5% 16.2% 16.4% 17.0%

17.3%
15.9% : oo
15.%|||155/.1“%1i/|||I\l|||l

2004 2005 2006 2007 2008 2009 2010 201 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

1Based on 2023 sales.



DIVIDEND
INEROINON _ '
6.60

[ ——

Loyalty bonus+10> ...
+10%

Dividend increase for shareholders
who have continuously held shares in registered
form for at least two full calendar years

6.00
4.80
F-- 3.85 3.85 400
210 330
| i I I I

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

'Proposed at the shareholders’ meeting to be held on 23 April 2024.
22023 dividend paid in 2024: pay-out of the 10% loyalty bonus (preferential dividend of +10%) for shares held in registered form since 2021.
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ﬂexandra PALT

Chief Corporate

Responsability Officer
from 2012 to 2024
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DISCLOSURE INSIGHT ACTION

ALIST
2023




Ezgi BARCENAS

Chief Corporate

Responsability Officer
from 2024




- CONFIDENCE

& AMBITION
FOR THE FUTURE
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A CONVICTION

BEAUTY

'S AN

ESSENTIAL
HUMAN NEED
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BEAUTY MARKET
-~ .ENDLESS GROWTH

~9%

+5% +5% +35%
| i +49% "'4%

/]

ittt iy

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2021 2022 2023 2024

1L’Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



EMERGING MARKETS
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I EMERGING MARKETS

A PROMISING
PLAYING FIELD
FOR OUR INNOVATIONS

| For Normal to Oil

FRAGRANCE F




-3 POTENTIAL
- "CONSUMERS



I CHINA ._ e

CONSUMER
SOPHISTICATION







EUROPE & NORTH AMERICA

\

UNPARALLED
EXPERTISE

1] 2  ONLONGEVITY
® &

o ) | -

74 = =

<

-

REVITALIFT

o E - #
: = RENERGIE | KERASTASE
43 7 H.P.N. 300-PEPFIDE CREAM il
2t s REME ANTI-AGE HAURE-PERFORMANCE | S
L||:TACT|V EEE ' s E B §H-PERFORMANCE BINTI-AGING CREAM ]_5% k
RETINOL SPECIALIST[ghg S & ' HiALURON C o h
SERUM [A+ CHRONOLOGISTE
DEEP WRINKLES - RIDES PROFOMDES -
o

MASQUE INTENSE REGENERANT

|
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BEAUTY VIDEO VIEWS
ACROSS PLATFORMS

442Bn
x2

VS 2022

Sources : 1 Tracker Tik Tok + Instagram + Facebook
+ X (Twitter) + YouTube




BROREALJ
| PROFESSIONNEL
PARIS >

l

Absolut Repairj§
Sheer Molecular |

3 0 PEPTIDES BONDER 3% + S AMINO ACIDS
FACE & BODY

. , ..
PRE-TRAITEMENT CONCENTRE PROFESSY |

s, non-g Répare la structure moléculaire du chey
Suitable for sensitive skin Restaure |la force. Transformation instar

; Water resistant [80 minutes)
3 essential ceramides & niacinamide pRDFESSlONAL CONCENTRATED PRE‘
HYBRID FORMULA_ Hair structure molecular repair system B
] Restores strength. Instant transformat g8

Cera

DEVELOPED WITH DERMATOLOGISTS

Blends seamlessly into skin for an invisible
look & weightless, non-greasy feel

SERIE EXPERT 190 ¢

A STRATEGIC
CHOICE

ALL BEAUTY,
NO TTHING
SUT BEAUTY



L'OREAL GARNICR MAYBELLINE LANCOME W/ESSAINT/AURENT

NEW YORK

NY X ' ,
N LAROCHE PosaY ARMANI Suehts
Moz KERASTASE REDKEN IR Aesop. BIOTHERM
§3 FUREQLOGY @ SN C R VALENTINO PRADA Shu uemura
. ud
U(ggmcs VICHY MUGLER RALPH LAUREN UR BRI

AZZARO Maisomags el VIKTOR®ROLF skinbe+ter
. : [ i~
essie Mixa kgl NAtrix = DIESEL CARITA

TAKAMI = e
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PARIS
E

#1
BEAUTY BRAND
IN T'"HE \/\/QRLD

’€7Bn
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NEW YORK

WORLD

MAYBELLINE
MAKE-UP BRAND
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LANCOME

#2 FEMALE

LUXURY BRAND
IN THE WORLD







LABORATODIRES

3 OUT OF 4
MOST-PRESCRIBED

BRANDS
BY DERMATOLOGISTS

Cera

LABORATCHRE DERMATOLOGIGUE DEVELOPED WITH DERMATOLOGISTS

HyaLu B5 ke
) SERUM YEUX /EYE giulsturtsmg
MINERAL EEFEFEETT;{U.R‘G}?LESILEEEJT ream

For Dry to Very Dry Skin

. M Maoistunises and helps restore the
O protective skin barrier of the tace and body
| With 3 essential ceramides
& hyaluronic acid
FRAGRANCE FREE

BOOSTER QUOTIDIEN
RTIFIANT ET REPULPANT 533 rr-gtea nt
OR G AND PLUMPING #1 Peaux Siches 3 Trés Séches
B Hourrit, s ate ot aide 3 restaurer la barriert
Prodectrien la be W jo @& COf
LA ROCI-.DOSAY R
LABORATOIRE DERMATOLOGIOUE \ SANS PARFUM
_— "

International Dermatologists Barometer, conducted by a 3rd party in H1 2023, covering 34 markets,
representing more than 80% of the worldwide GDP. Vichy #2 ex aequo, CeraVe #4 ex aequo.



BILLIONAIRE BRAND CLUB

MAYBELLINE

PARIiS NEW YORK

LA ROCHE POSAY

LABORATOIRE DERMATOLOCIQUE

KERASTASE

PARIS




A RANGE OF BRANDS
WITH HIGH GROWTH
PO TENTIAL ——

InterFuse®
Ieatment Cream

FAGE & NECK RIRLE fEPTIDE

CACTUS
OASIS SERUM

PLUMP + FIRM + HYDRATE
|
AMPLIFIED WITH

. j ++ i 4D HYALURONIC ACID

YOUTH e PEOPLE
‘:‘ 48 ML « 1 FL _GZ

TAKAMI

AHiz% -
skinpeel essence

Skinbe++§r,

~——SCIENC
17 FL. 0Z.€ 50 ML




A TARGETED ACQUISITIONS POLICY

AONT BLANE Co‘tgn&

MAISON I PARFUN
EAU THERMALE PARIS

1.'1

, A\
~rm 3\
N~ DECLEOR  GxRita

PROFESSIONAL MAKEU P E R RS

URBANDECAY

T paris [

clariSonic

essie
PWESSAINTIAURENT
@1

SKINCEUTICALS

ADVANCED PROFESSIONAL SKINCARE

shu uemura

COFTSHEEN-CARSON®  ‘K2Als  matrix

SINCE 1851

AYBELLINE

- EW YORK

B
|
| ARMA
- LAUREN
- n
B | [V

~ GARNIGR
LANCOME

Body Shop was sold in 2017. 2 Sales were restated to reflect the disposal of 50% of Galderma on 11 February 2014. 3 License renewal. 4 Acquisition of the thermalcentre La Société des Thermes de La Roche-Posay.
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QUARTER
2024

+9.4%

LIKE-FOR-LIKE

1 L'Oréal beauty market estimates based on manufacturer’s net prices,
excluding soap, toothpastes, razors and blades. At constant exchange rate.
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OF BEAUTY
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ENTREPRENEURSHIP
& SCIENTIFICINNOVATION
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RESEARCH
& INNOVATION

PATENTS IN 2023

12023 like-for-like sales growth.






DIGITAL-FIRST COMPANY
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BEAUTY TECH

CREATE

OF BEAUTY

GIORGIO ARMANI

META PROFILER™

"MORE
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BEAUTY TECH
ENHANCES

CONSUMER
EXPERIEN

Hi, I'm Beauty Genius. Your
| Personal Beauty Assistant. |

Can You Teach Me How To Apply Lipstick ? What Are The Ess:
hat Are The Current Makeup Trends? I'm A Brunette And Want To ¢

w Can | Protect My Skin From Makeup-Related Breakouts? Are Tt




BEAUTY TECH
ENHANCES

OUR TEAMS’
CREATIVITY

L'OREAL 4

CRE .'TE

GenAl Beauty

LI LT e e—————

ELixip ULTIME

YHuig gricinal?
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AN ASSET

THE LOREAL
CULTURE







INVESTED
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L'Oréal
Top 20 Globally for

gender equality
in 2023
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LE VISTL NNAIR

B> P o C E FRANGCO I S D A L JMFE




CREATE THE BEAUTY
THAT MOVES THE WORLD




DISCLAIM

“ This document does not cons
offer to buy L'Oréal share
comprehensive informatio

the public documents
Autorité des Marchés Fi

in English on our intern

This document m
statements. Althou
statements are ba
date of publication
subject to risks an
results to differ
projected in these
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