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THE STRENGTH OF OUR MULTIPOLAR MODEL

EUROPE

NORTH ASIA

23.7%

NORTH AMERICA

27 1%

LATIN AMERICA

' EMERGING
' MARKETS

2024 Revenue Breakdown by Region



THE STRENGTH OF OUR MULTIPOLAR MODEL

AS CLOSE AS POSSIBLE TO OUR CONSUMERS
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EMERGING MARKETS

MAJOR DEMOGRAPHIC TRANSFORMATION
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POTENTIAL
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SIGNIFICANT POTENTIAL
IN EMERGING MARKE TS
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15cends the expect vﬁ.
crafted with artistic vision, offer a luxurious
and distinctive fragrance experience.

Brands Top Notes Middle Noteg

Men Perfumes Women Perfumes

OUR

ACTION PLAN
FOR

EMERGING
MARKETS

Hrio®
i jacinam
% f e

BARNIGR (1 &

EFETOMATE

L o
RATA

NTE ANTIMANCHAS® <

- BRANDS




|

NATIONALL
BRAND







INDIA
L AUNCH

DEVELOPED WITH DERMATOLOGISTS
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SUPERIOR MEDICAL

EFFICACY PRESCRIPTION OF SOCIAL
v Formulas 39 most prescribed MEDIA
and clinical brand in Mumbai 26M people

studies and New Delhi’ reached-

1 Dermatologist Barometer India, A+A, W6 2024
2 Traackr Medfluencer Index data Jan-Nov 2024




000 PHARMACIES
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LAUNCH .
OF THE KOREAN BRAND

STYLENANDA
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Shopee Product Ranking YTD March
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INTERNATIONALISATION POTENTIAL
OF OUR BRANDS

PRESENCE IN EMERGING MARKETS
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SAUDI ARABIA

SALES CONTRIBUTION FROM E-COMMERCE

2019 TO 2024
2019 2022 2024
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THE RIGHT FOOTPRINT
1O SUCCESSFULLY DRIVE EXPANSION

Including
FRANCE

8%

NORTH
AMERICA

INDIA

@ 36 production plants
in 2024, specialized

by technology LATIN
AMERICA
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SUB-SAHARAN
AFRICA

SOUTH AFRICA

() 6 regional R&I hubs
in 2024
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GROWTH
DRIVERS

IN OUR
CORE
MARKETS
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CHINA

UNTAPPED OPPORTUNITIES

/ MARKET SHARE

BY CITY TIER

Tier 1 >25%
100M 400M
- POTENTIAL Tier 2 >15%
LOREAL CONSUMERS
CONSUMERS Tier 3/4/5 <10%
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EUROPE

EVOLVING
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UNITED STATES

DEMOGRAPHIC & ECONOMIC
DYNAMISM
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= MAYBELLINE & SKINCEUTICALS

NEW YORK

ADVANCED PROFESSIONAL SKINCARE
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