B,

LOREAL
DEUTSCHE BANK
GLOBAL

CONSUME
CONFERENCE

2025

Nicolas HIERONIMUS
Chief Executive Officer

3 June 2025

S .'*




LOREAL

WORLD LEADER

€43.5Bn

2024 SALES

~7Bn

UNITS SOLD

20,000

EMPLOYEES

T Net Profit excluding nonrecur

SBEAUTY
€6.4Bn

2024 NET PROFIT!

>150

COUNTRIES

~€200Bn

MARKET CAPITALIZATION?

ring items after non controlling interests. 2 As of 27 May 2025.
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BEAUTY IS A RESILIENT CATEGORY

GLOBAL RECESSION/
GULF WAR
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AVERAGE
MARKET
GROWTH

AVERAGE
LOREAL
LFL GROWTH

LONG-STANDING RECORD
OF OUTPERFORMANCE

€16.3Bn
Sales in 2005

3.5% 4.0%
. (o}

2005-2009

/

5.0%
4.2%

2010-2014

i

5.8%
4.7%

2015-2019

Sales in 2024

7.8%

3.7%

2020-2024
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GROWTH

+2.6%

NEF @ T RHASING



NET OF IT PHASING



LOREAL
A TRULY

UNIQUE
COMPANY




_ A MEDICAL

.— A LUXURY
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THE ONLY TRULY MULTIPOLAR COMPANY

14%
19%

ALL 24%

CATEGORIES

39 =

Skincare
Makeup
Fragrances
Hair

Other

h Africa/Sub-Saharan Africa

TURBULENCE-PROOF

ALL
CHANNELS

Consumer Products
M Luxe

B Professional Products
B Dermatological Beauty

27%

ALL
REGIONS

M Europe

North America
B North Asia
B SAPMENA-SSA'
Latin America



L’OREAL LANCOME SARNICR LAROCHE POSAY ENNATNEN]

PARIiS LABORATOIRE DERMATOLOGIQUE

MAYBELLINE Cera ARMANI Tiiehls KERASTASE
‘ \ i V4 =
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> BEST BRAND PORTFOLIO
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A HIGHLY
COMPLEMENTARY

PREMIUM PRICE POINT

BRAND PORTFOLIO IR o
skinbe+ter RALPH LAUREN WESAINT/AURENT VALENTINO
B SKIN G Aesop® Maison Margiela GIORGIO ARMAN -~ PRADA - MUGLER
ADVANGED PROFESSIONAL SKINCARE e VIKTOR®ROLF JACQUEMUS nau mav
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UNDISPUTED BEAUTY LEADER
LOREAL WWD RANKING

/

Unlover

AUDER
COMPANIES p&G

LVMH CHANEL Beiersdorf

JHISEIDO COTY
<= PUIG MARY KAY Bath&BodvWorks: NAtUra &Co 1€ kenvue

TWWD Beauty Ranking by sales 2024.



SCALING
ACQUISITIONS

DEVELOPED WITH DERMATOLOGISTS

2017 2024
€140M
| - |
€1Bn €1Bn
IN OUTSIDE

== THE US

VALENTINO

LAUNCH IN 2019

PRADA

FAEINE =N




SCALING
SIRVANIDN

/

FROM 5

BILLIONNAIRE

BRANDS
IN 2014...
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SCALING
SIRVANIDN

7

TO
BILLIONNAIRE

BRANDS
IN 2024

PROFESSIONNEL

PARIS
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SCALING INNOVATION
EXAMPLE: MELASYL SUCCESS STORY
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COMPLEMENTED

BY LOCAL PRODUCT
INNOVATION
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SCALING
TECHNOLOGY

BETiq ® BeautyGenius
UK
China, US, DACH users in the US
India, Spain

France, Mexico



COMPANY-WIDE
TRANSFORMATI
PROGRAM

LOREAL



= IT TRANFORMATION

e ~1/3 OF OUR GLOBAL SALES

O —— ON THE NEW PLATFORM
- ) APRIL 2025 CHINA GO-LIVE
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ORGANIZATIONAL AGILITY
SHARED S ERVIEECGENTERS

EUROPE (France)
Paris

EUROPE (Eastern)
Warsaw

NORTH AMERICA
Tampa W :
N = " EUROPE (Western)

Madrid

LATIN AMERICA
Mexico City

1South Asia - Pacific - Middle East - North Africa.



DNSF

ORGANIZATIONAL AGILITY
REGIONAL €SS AESE

7

E XA M
FROM 25 COUNTRIES
TO 8 CLUSTERS

ADBA
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OPERATIONAL AGILITY
A GlLOB AES@G@RER RN T

incl. FRANCE
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5 2%
T

@® 36 Plants in 2024,

with a network of
>150 distribution LATIN ©

centers AMERICA

BRAZIL

o ’

SOUTH AFRICA

O 6 R&l regional hubs
SUB-SAHARAN
AFRICA

AN
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OPERATIONAL AGILITY

ALIGNING PRODUCTION
& CONSUMPTION

EUROPE ~05%
NORTH AMERICA ~80%

NORTH ASIA ~70%
SAPMENA' ~75%

LATIN AMERICA ~85%




+300 Bps

74.2%
71.1%

2014 2024

RECORD
GROSS MARGIN

FINANCIAL AGILITY
A VIRTUOUS P&L

+270 Bps
-250 Bps —
V%
17.3%
21.4% 18.9%
2014 plopr 2014 plopr
CONTROLLED STRONG OPERATING
SG&A PROFIT MARGIN

+310 Bps

32.2%
29.1%

2014 2024

INCREASED
BRAND INVESTMENT
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BEAUTY EXPERTS
& PASSIONATE MANAGEMENT T
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ADJACENCIES
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GEOGRAPHIES

EMERGING MARKETS

+500M

BN @ N AT MDD ClEEAES
eI ERSTBY 2050

INDIA  CHINA INDONESIA
;+240M +115M +29M
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GEOGRAPHIES

EMERGING MARKETS
-_COMMERCE BOOM

2017 2024

2% ~ 13%

of the Market of the Market

~34%

Market Share

2

17
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- GEOGRAPHIES /

INTERNATIONALIZATION POTENTIAL

OF OUR BRANDS
PRESENCE IN EMERGING MARIKKES (52 COUNTRIES)

52

Number of countries where our brands are present.



CONSUMER CLUSTERS

QIF
POTENTIAL CONSUMER

+150M

By 2030

Source: World Data Lab Consumer Class population with daily spending over 12$ PPP.




'CONSUMER CLUSTERS

MALE PRODUCTS

<10%

OF GLOBAL BEAUTY MARKET

MEN

25%

OF GLOBAL
BEAUTY USAGE




O+ COHORT

S850M - 1Bn

IN 2025 BY 2030
"Qtoo

SNES

Source: World Data Lab Consumer Class population with daily spending over 12$ PPP.




CONSUMER CLUSTERS

60+ SPENDING
POTENTIEL

Gen X Boomers

$390

$250

ADVANCED
ECONOMIES 5170



NEW

LONGEVITY

ANCOME \

A/BSM
LONGEVITY

Cell BioPrint

THE SOFT CREAM



ADJACENCIES

MARKET

~15Bn
~+1 %

LONG-TERM
GROWTH

Source: Strategia Partners Study including Cosmetic supplements (hair, skin & nails)
and beauty supplements with proven scientific impact (women'’s health, microbiome, sleeping care).

“AUT
SUPPLEME

BioRewind
Skin Health Dietary Supplement

4+

skinbe+ter

SCIENCE®

Promotes skin health and visibly improves skin quality, including
radiance and texture, combating visible signs of aging caused by
the accumulation of Advanced Glycation Endproducts (AGEs)
due to age, diet, and environment.*

60 Capsules




ADJACENCIES

OBSERVATION
& PARTNERSHIPS

/

AAAAAAAAAAAAAAAAAAAAAAAAAAAA

skinbe+ter

SCIENCE"®

OUR BRANDS

” N
AR A

CHINA

FUNCTIONALAB

CANADA

PARTICIPATIONS
IN CLINICS

1111111

SCIENTIFIC
PARTNERSHIP
& 10% PARTICIPATION
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BEAUTY TECH
DEVICES _
LOREAL / ﬁf
COLORSONIC
79)

AirLight Pro

R —







> €43Bn

Sales

+46%

reported

1 .6%

5Y-CAGR

/

LONG-TERM

VAL/UE CREATION

€32.3Bn €8.78Bn

Gross profit Operating profit
+120bp +140bp
mMmargin expansion mMargin expansion
+8.1% +9.4%
5Y-CAGR 5Y-CAGR

> €14Bn

A&P spend

+140bps

as a % of sales

+8.8%

SY-CAGR



2025

A GRAND CRU OF
INNOVATIONS

— New

©ARNIcR

UreActive
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RESILIENCE

&%

ENTREPRENEURSHIP

BEALNES
IS A CONQUEST

CREATIVITY

A ROCHE-POSAY

RELEVANCE

LOREAL

|

WORLDWIDE | | | |
MEETING | ///
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LOREAL

Disclaimer

“This document does not constitute an offer to sell, or an offer to buy L'Oréal
shares. If you wish to obtain more comprehensive information about L'Oréal, please
o the public documents registered in France with the Autorité des Marchés
(which are also available in English on our internet site: www.loreal-
This d ocument may contain some forward-looking statements.
/ considers that these statements are based on reasonable
blication of this release, they are by nature subject to
uld cause actual results to differ materially from
statements.”





