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GRADUAL IMPROVEMENT
IN BEAUTY MARKET GROWTH

MARKET QI MARKET HIT

L’'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.
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! Like-for-like growth adjusted for the phasing related to the 2024 and 2025 IT transformation.
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TH12025 like-for-like sales growth.
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Weight of business from new products.
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PROFESSIONAL PRODUCTS
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TH12025 like-for-like sales growth.
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PARIS
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H12025 like-for-like sales growth.
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Dermatological Beauty
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TH12025 like-for-like sales growth.
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H12025 like-for-like sales growth.
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CERAVE REGAINS TRACTION
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Consumer Products

+2.8%

H1 2025

MARKET

. +4.5%

H12@2%

-

TH12025 like-for-like sales growth.
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EMERGING MARKETS

SAPMENA-SSA LATIN AMERICA
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H12025 like-for-like sales growth.
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+4%
VOLUME

The slight difference between the sum of “volume, value, mix” and total LFL is due to rounding.
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BACK TO

POSITIVE GROWTH
IN MAINLAND CHINA

H12025 like-for-like sales growth.
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BEAUTY MARKET
GROWTH

~+4%

Q12025 H12025 EY=2025

~ L'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



THE IMPORTANCE OF LOOKING FIT & ATTRACTIVE
IS GROWING IN ALL REGIONS

“LOOKING FIT
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L'Oréal CDMO.
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IMPACT OF TARIFFS
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1South Asia - Pacific - Middle East - North Africa.
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OPERATIONAL AGILITY

ALIGNING PRODUCTION
& CONSUMPTION

% OF UNITS LOCALLY SOURCED

EUROPE ~95%
NORTH AMERICA ~80%
NORTH ASIA ~70%
SAPMENA' ~75%

LATIN AMERICA ~85%

1South Asia - Pacific - Middle East - North Africa.






A HIGHLY
COMPLEMENTARY

PREMIUM PRICE POINT

BRAND PORTFOLIO IR
skinbe+ter B .  RALPH LAUREN JESSANTAURENT VALENTINO
e Aeésop. Maison Margiela  giopio Anani  PRADA - MUGLER
ADVANCED PROFESSIONAL SKINCARE - VIKTORROLF JAcquMus n‘l“ n‘ll'
{_\ Atelier Cologne AZZARO
TAKAMI LANCOME
shu uemura
o BIOTHERM KERASTASE
I OUTH+PEOPLE PARIS
HEALTH —— " GLAMOUR
i  @PUREOLOGY Ur-COSMETlcs piIEsEL cacharel L Pen S
i PROFESSIONAL COLOR CARE RED](EN I_’OREAL
EEEEEEEEEEEE e
g matrix ™
LOREAL
PARIS

SARNICR

MAYBELLINE
essie  NYX

PROFESSIONAL MAKEUP

ENTRY PRICE POINT



NI ATY / /

ACQUISITION

o
~ MedikS8 YT

O g

&

"i:[]_:lll’llIH_IHHHIIHiHHII!HiIIHIHHIHHH

TINALY




0 i
DREAM COAT .
SURERNATURAL SPRAY {
SPRAY PHODIGIEpX
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200mle 8ZRL0Z

DREAM COAT
ULTRA-MOISTURIZING
ANTIFRIZZ TREATMENT

| strajoht. smooth, glass hair results
I infusgs moisture + frizz-proofs for days

200ml € 67FLOZ
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500,000 CONVERSATIONS
IN THE US
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REAL

MOST
INNOVATIVE
FUROPEAN COMPANY

EUROPE'S
COMPANIES



CONCLUSION

FIRST HALF QUALITY OF P&L
ACCELERATION MANAGEMENT

CONFIDENT IN  _ BEAUTY
THE SECOND HALF STIMULUS PLAN

EXCITED ABOUT
THE FUTURE

BEAUTY TECH

~  COMPANY
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Disclaimer

“This document does not constitute an offer to sell, or an offer to buy L'Oréal
shares. If you wish to obtain more comprehensive information about L'Oréal, please
er to the publlc documents reg/stered in France with the Autor/te des Marchés

release, they are by nature subject to
ctual results to differ materially from



