LOREAL

LAG04 0 ) G =

NOVEMBER 25th 2025




OUR

CONTEXT
AT

THE LUXURY CLENT

LOREAL




CAGR
2015-2024

TOTAL 280 415 +4.8%
BEAUTY 50 81.5 +6.3%
LEATHER GOODS 44 T4, +/./%
FASHION / APPAREL 6] % +2.6%
WATCHES 39 o) +3.2%
DESIGN & FURNITURE i 50 +4.3%
ARTS 39 36 -1.0%
JEWELRY 16 31 +9.4%
SHOLES 16 26 +5.6%

SOURCE : BAIN ALTAGAMMA 2024 - Bn EUROS



BEAUTY

MILLION OF CLIENTS:

PURCHASING POWER> 590

TOTAL +3%  100%
GEN o + GEN Z (-30) % 939
MILLENNIALS (30-45) +3% 299
GEN X (45-65) 3% 339
BOOMERS (+65) 5 909

SOURCE: WORLD DATA LAB, CACR 2016 - 2024, WOB 2024




SOURCE: BMS — SELL IN FIGURES

SALES IN Bn€ 2009 50735019 2019-5024
TOTAL 50 70 +9% 81.5 +3%
EUROPE 15 16.5 +3% 20 4%
NORTH AMERICA el 20 +5% 6.5 7%
NORTH ASTA 14 295 £20% 29 - 0.4%
EMERGING COUNTRIES 4 4.5 +5% 6.5 19%

CAGR

2015-2024

+6%
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+6%




LUAUBY BEALTY

| 2 4 4

SELL IN M€ 2019 50153019 2019-3024 [ 2015-3024
TOTAL 50 70 +8.9% | 815 | 4+3.2% +6.3% | 100%
SKINCARE 19.5 30 +13% 33 +1.8% £619% A
MAKEUP 14.5 D6 i 1657 2] L00% +4.5% 26%
FRAGRANCE 16 (Gt T ol i eny +7.2% 34%

SOURCE: BMS - SELL IN FIGURES
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A STEADY & PROGRESSIVE

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

L’OREAL LUXE
SALES IN BN€ /.2 /.7 8.5 94 11.0 10.2 12.3 14.6 14.9

SOURCE: COMPASS



FORJHE A CONSECUTIVE SRR

SOURCE: BMS / COMPASS 2024



WORLDWIDE
[EADER

€5.9Bn
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 @ 2024

B COMPETITOR 1 M I'OREAL LUXE

SOURCE: FINANCIAL PUBLICATION / COMPASS



LLORFAL LUXE

L2 g E AI\IOTI—IER YEAR OF

SOURCE: WW PANELS CONSOLIDATION CIRCANA / BEAUTE RESEARCH / NIELSEN / GENERATION 2025



C()MP RIS()N

L’OREAL LUXE 22.3%

COMPETITOR 1 ?.9%

COMPETITOR 2 8.0%

COMPETITOR 3 3.7%

COMPETITOR 4 15.8%

SOURCE: ALL FIGURES FOR CALENDAR 2024. NOTE THAT L'OREAL IS BEFORE NON-ALLOCATED ITEMS (2.5% OF SALES AT GROUP LEVEL)
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" THE LOREAL POWER HOUSE
'OREAL LUXE AT THE FOREFRONT OF 'OREAL'S &I Discoveries




" THE LOREAL POWER HOUSE
'OREAL LUXE AT THE FOREFRONT OF LOREAL'S &I Discoveries
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THE LOREAL POWER HOUSE
'OREAL LUXE SERVED BY L'OREAL'S STATE-OF-THE-ART Operm%




THE LOREAL POWER HOUSI.
'OREAL LUXE SERVED BY 'OREAL'S STATE-OF-T
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>90 000
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LANCOME
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GENIFIQUE

ULTIMATE

ANCOME

ABSOLUE
LONGEVITY

Lucent Facial Concentrate
Concentré Visage Rac

noC $0913 OnbBwoly B Ascorbyl Phosphate - Nackss
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YDRA BODY CREAM

THE SOFT CREAM

C.R.x. TRIPLE SERUM RETINOL

RENERGIE

ELENA RUBINSTEIN

AT 508




INNOVATION

GODDESS
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Raduant
& . Concealer
luminous silk

+ MULTIVITAMI
SERUM
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perfect glow Fawless foundation
fond de teint éclat parfait
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Originally:
| ...Never-ending Summer... !
Provenance and Period: |




THE LOREAL LUXE
& LUXURY KNOW HOW

PORTFOLIO OF BRANDS



A COMPLEMENTARY Portfl
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N°2 n SKINCARE

N°3 ~ MAKEUP
N°1 ~ FRAGRANCE

SOURCE: WW PANELS CONSOLIDATION CIRCANA / BEAUTE RESEARCH / NIELSEN / GENERATION 2024
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BALENCIAGA
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A UNIQUETRACK RECORD
VES SAINT LAURENT

\
Letan
o5

C

Il I\lt MAKE ME
S BLUSH
“ JH ~£3Bn

LOVESHINE

; ) LASH CLASH

THE SLIM

CUSHION
ENCRE DE
l PEAU
VERNIS A
LEVRES

~€300M

2002 2003 2004 2005 2006 2007 P8 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

o

SOURCE: YVES SAINT LAURENT BEAUTY SALES, IN SELLIN



A UNIQUETRACK RECORD
VALENTINO

> €600M
BORN IN ROMA
STRAVAGANZA
WY R
BORN IN ROMA
INTENSE
® s
i 4
LANCEMENT
MAQUILLAGE
BORN IN ROMA
2014 2015 2016 2017 2018 MUK 2020 2021 2022 2023 2024

SOURCE: VALENTINO SALES, IN SELLIN



A UNIQUETRACK RECORD
PRADA

> €500M

LANCEMENT

MAQUILLAGE
. ¥

.,
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PARADOXE

~€100M

2014 2015 2016 2017 2018 2019 2020 2022 2023 2024
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SOURCE: PRADA SALES, IN SELLIN
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POSITION

N ke

N°1 « NORTH AMERICA

N°1 n EMERGING COUNTRIES

NOZ IN NORTH AS|A ~ #1 MAINLAND CHINA

SOURCE: WW PANELS CONSOLIDATION CIRCANA / BEAUTE RESEARCH / NIELSEN / GENERATION 2024
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POSITION

NV COFFHING
N°1 ~ ONLNE

N°2  TRAVEL RETAIL

7

¥ SOURCE: WW PANELS CONSOLIDATION CIRCANA / BEAUTE RESEARCH / NIELSEN / GENERATION 2024
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EXTRAORDINARY
CUSTOMER EXPERIENCES




EXTRAORDINARY
CUSTOMER EXPERIENCES

PRADA
PARADIGME

THE NEW REFILLABLE FRAGRANCE




EXTRAORDINARY
CUSTOMER EXPERIENCES
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SERVICES ATTHE HEART Ofie
OF OUR EXPERIENCE \




New & Notable Skin Care Hand & Body Fragrance

2.0 /3 lyryy,
alson st,
aNdes o NI Gra gy
€ Plus de 6pe en ;1// “ite pour foutes
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Evergreen exhilaration

The perennial appeal of Geranium Leaf

First introduced in 1998, our Geranium Leaf Body Care range has grown into a quartet of verdant formulations that remain fresh, vibrant and green to

Discover Geranium Leat —




CUSTOMER EXPERIENCES

(]

o VA .
l LANCOME Skincare Makeup Fragrance Absolue Gift Sets Find your produc

Reveal your skin's true potf ial with a range of
I- All innovative science-based skifgare. Designed for all SHOP ALL
concerns, for all ages.

Bestsellers Refills

Masks & Scrubs

Cleansers Serums Toners DayCreams  Night Creams Eye Care  SunCare  Body Care

’




amazon
p——

= All Today'sDeals Registry Prime Video Gift Cards

Hello, sign in
EN-  Account & Lists ~

Customer Service  Sell

LANCOM

Follow NEW & TRENDING UNDER $55 ¥

PARIS

SHOP BY CONCERN More ¥

Returns

& Orders

\zzaro AZZAro®
_J TOP BRANI | 44%

30k 150K 120
Followers Sold Videos

Q Search all Lancéme

L ]
LANCOME

Discover Our Bestsellers

!
© ﬁle

Uncome ncome
Hypndse Drama Extreme Volumizi...  Génifique Ultimate Dual Recovery ...
*xx£1,161
s2240

@

See buying options See buying options

AZZARO FOREVER WANTED
ELIXIR

Irrestitible
Masculine
Unforgettable

AZZ ARO+d TKTok shop

Our exclusives picks

See buying options

+ Follow
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Disclamer

This document does not constitute an offer to sell, or a solicitation
of an offer to buy, L'Oréal shares. If you wish to obtain more
comprehensive information about L'Oréal, please refer to the public
documents registered in France with the Auforité des Marchés
Financiers (which are also available in English on our Internet site:
www.lorealfinance.com).This  document may confain  some
forward{ooking statements. Although the Company considers that
these statements are based on reasonable hypotheses at the date
of publication of this release, they are by their nature subject to
risks and uncertainties which could cause actual results to differ
materially from those indicated or projected in these statements.
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https://www.loreal-finance.com/
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