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jurisdiction in which such offer, solicitation or sale would be unlawful prior to registration or qualification 
under the securities laws of any such jurisdiction. No offer of securities shall be made in the United States 
except by means of a prospectus meeting the requirements of Section 10 of the Securities Act of 1933, as 
amended. The information contained in this Presentation does not purport to contain all of the information 
that a prospective purchaser may desire. In all cases, interested parties should conduct their own 
investigation and analysis of the Company and the information contained herein.  No information, 
statements, or analyses presented on this Presentation are intended to form the basis of any investment 
decision, nor do they constitute investment advice, recommendations, or counsel. If you wish to obtain more 
EQORTGJGPUKXG KPHQTOCVKQP CDQWV -ű0TôCNŒ RNGCUG TGHGT VQ VJG RWDNKE FQEWOGPVU TGIKUVGTGF KP 'TCPEG YKVJ 
the Authorite  des Marches Financiers (which are also available in English on our internet site www.loreal -
finance.com ).  The document may contain some forward -looking statements.  Although the Company 
considers that these statements are based on reasonable hypotheses at the date of publication of this 
document, they are by nature subject to risks and uncertainties which could cause the actual results to differ 
materially from those indicated or projected herein.

http://www.loreal-finance.com/
http://www.loreal-finance.com/
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REACHING BEAUTY CONSUMERS
IN THE UNITED STATES

FOR OVER 70  YEARS
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AT A GLANCE

27%
SUBSIDIARY SALES NA ZONE

>75%
UNITS PRODUCED IN NA

6
FACTORIES

>800
RETAIL STORES

>13K
EMPLOYEES
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7X GROWTH SINCE 1995
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BUILDING THE FOUNDATION 0' -ű03w"- */ 5)& 64
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COUTURE BEAUTY & WELLNESS

STRATEGIC ACCELERATION IN KEY SEGMENTS

2008 2018 2019 2025 2021 2022 2023



#1
U.S. BEAUTY 

MANUFACTURER

16%
SOM 

TTL BEAUTY
LOREAL COMPETITOR COMPETITOR COMPETITOR COMPETITOR

+2X LARGER THAN #2
16% SOM

Source: Market360 YTD Q3 Sell -out excluding Hygiene



#1 ACROSS ALL DIVISIONS

LUXE CONSUMER
PRODUCTS

DERMATOLOGICAL
BEAUTY

PROFESSIONAL
PRODUCTS

Source: FY 2024, Luxe 100% MKT, CPD Nielsen, LDB Medical 360, PPD Circana
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31%

MARKET WOB

28%

HAIR
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30%

MARKET WOB

37%

SKINCARE
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26%

MARKET WOB

23%

MAKEUP
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13%

MARKET WOB

12%

FRAGRANCE

BALANCED 
CATEGORY PORTFOLIO

Source: Market360 YTD Q3 Sell -QWV GZENWFKPI )[IKGPG Š -ű0TGCN :5% 2ƍ 4GNN-out Market360 
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MAYBELLINE COMPETITOR LOREAL PARIS COMPETITOR COMPETITOR

TOP RANKINGS ACROSS ALL CATEGORIES

MAKEUP

#3

#1

Source: Market360 YTD Q3 Sell -out
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TOP RANKINGS ACROSS ALL CATEGORIES

HAIR

#3

#1

REDKEN LOREAL PARIS GARNIER COMPETITOR COMPETITOR

#2

Source: Market360 YTD Q3 Sell -out
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FRAGRANCE

COMPETITOR YSL COMPETITOR COMPETITOR VALENTINO

#2

#5

Source: Market360 YTD Q3 Sell -out

TOP RANKINGS ACROSS ALL CATEGORIES
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SKINCARE

CERAVE COMPETITOR LA ROCHE-POSAY SKINCEUTICALS COMPETITOR

#1

#3

Source: Market360 YTD Q3 Sell -out Face Care 

#4

TOP RANKINGS ACROSS ALL CATEGORIES



STATE OF THE 
U.S. BEAUTY MARKET
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2024 Worldwide Beauty Market at a Glance

ƌƊƌƎ 4&-- */Œ 505"- #&"65: ."3,&5 Ś#*--*0/ ƅś

."3,&5 Śƅś % WEIGHT %CHG

WORLD 100.0% +5%

UNITED STATES 78.8 27% +5%

CHINA 41.1 14% -3%

JAPAN 18.9 6% +6%

BRAZIL 13.4 5% +13%

UK - IRELAND 9.9 3% +8%

FRANCE 9.2 3% +4%

TR ASIA 9.0 3% -11%

Source: BMS World-Wide 2024 

U.S. #1 BEAUTY MARKET
IN SIZE & GROWTH WORLDWIDE
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2015-2019 2020 2021-2023 2024 -2025

HISTORICAL U.S. BEAUTY MARKET
BACK TO PRE-COVID DYNAMISM

%POPULATION:
%BEAUTY SPEND:

PRE-COVID
ERA

PEAK
COVID

REVENGE SPENDING & 
INFLATIONARY PERIOD

THE 
NORMALIZATION

+4% CAGR +10% CAGR +4% CAGR

Source: BMS World-Wide Sell in including Hygiene

v

-4%



BEAUTY IS THE PREFERRED
CATEGORY FOR THE CONSUMER

Source: Circana  YTD thru 9/20
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VIDEO 
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BEAUTY
PRESTIGE 
BEAUTY

RETAIL
FOOD & 

BEVERAGE

NON
EDIBLE

CPG2

AUTO
AFTERMARKET 
PARTS/TIRES

SMALL
APPLIANCES TECH FOOTWEAR HOUSE-

WARES
OFFICE

SUPPLIES APPAREL SPORTS EQ JUVENILE ACCESSORIES

TOTAL
RETAIL

15%
7% 4% 4% 3% 2% 1% 1% 1%

1% 2% 3% 4% 5% 5% 6%

2%

-4% 4% 2% 3% 0% 0% 0% -3% -3% -4% -5% -4% -3% -7% -9% -2% FLAT



U.S. RETAILERS STATE POSITIVE OUTLOOK
GAINING FURTHER MOMENTUM Q3

DEPARTMENT STORES

BEAUTY SPECIALTY

DRUG STORES

4QWTEGœ ,QJNűUœ 88% CTVKENG ƋƋŠƌƏŠƌƏő Ulta  Beauty: CNBC 8/29/25, Walgreens: Walgreens Boots Alliance 8/28/25, Walmart: Yahoo Finance 11/20/25, Sephora: LVMH earnings 10 /14/25, CVS: 
CVShealth  10/29/25.



+0%

+2%

+4%

+1%

+3%

+5%

Q1 Q2 Q3

MARKET L'OREAL

GAINING  MAJOR MOMENTUM

Source: Market360 YTD Q3 Sell -out Excluding Hygiene 
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MARKET L'OREAL

GAINING  MAJOR MOMENTUM

Source: Market360 YTD Q3 Sell -out Excluding Hygiene 
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THE HAIR MOMENTUM
ACCELERATING & GROWING 3X THE MARKET

6 OUT OF TOP 10 
BRANDS

LOREAL PARIS
 9X MARKET GROWTH

#1 INNOVATION 
IN HAIRCARE

Source: PPD YTD Oct Circana , Mass F4 YTD September, Cerave  Nieslen YTD October

PRESTIGE EXPLOSION MASS HAIR ACCELERATION NEW TERRITORY



FRAGRANCE BLOOMING
OUTPACING AN ALREADY DYNAMIC MARKET

LUXE #1  IN FRAGRANCE
Ə .&/ű4 */ 501 Ƌ0 Ũ ƍ 80.&/ű4 */ 501 ƋƊ

#8 PARENT BRAND OCTOBER
NEW MIU MIU MIUTINE

VALENTINO DONNA #1 | UOMO #2 
YSL LIBRE #5 | MYSLF #4

Source: YTD Circana  October Wk 4

THE ICONS RISING STARS
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-1%
-1%

2% 2%

6%

7%
7%

MAR APR MAY JUNE JULY AUG SEPT

CPD MAKEUP

CPD BRANDS MAKEUP ACCELERATION
ALL BRANDS OUTPACING THE MARKET YTD

Source: CPD Makeup F4 Market Sell -out YTD Sept



CPD BRANDS MAKEUP ACCELERATION
ACCELERATING ACROSS ALL BRANDS Q3

34% SOM IN MASS MAKEUP

Source: CPD F4 Makeup Market YTD September 

FUEL INNOVATION DRIVE BRAND LOVEMAXIMIZE CORE

#1 CPD SKU
#1 SETTING SPRAY

25% WOB OF NYX +1.5B IMPRESSIONS
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EXCEPTIONAL
GROWTH POTENTIAL



PORTFOLIO CHANNELS CONSUMERS
LEVERAGE MAXIMIZE CONNECT WITH

OUR GROWTH STRATEGY

FIT FOR THE FUTURE


