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AT A GLANCE

#1 27% >1 5%
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6 >800 >13K
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BUILDING THE FOUNDATION
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| acidic bonding
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STRATEGIC ACCELERATION
IN KEY GROWING SEGMENTS
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CONSUMER DERMATOLOGICAL PROFESSIONAL
PRODUCTS BEAUTY PRODUCTS

Source: FY 2025, Luxe 100% MKT, CPD Nielsen, LDB Medical 360, PPD Circana




#1 ACROSS
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STATE OF THE
| U.S. BEAUTY MARKET




U.S. #1 BEAUTY MARKET
IN SIZE & GROWTH WORLDWIDE

2025 Worldwide Beauty Market at a Glance
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"3, &5 Sb$ %WEIGHT %CHG
~+3.5%
UNITED STATES 74.4 26% +4%
CHINA 42.3 15% +1%
JAPAN 19.9 7% +3%
BRAZIL 11.9 4% +6%
UK - IRELAND 10.1 4% +3%
FRANCE 9.3 3% +2%

Source: BMS World -Wide 2025



- HISTORICAL U.S. BEAUTY MARKET
BACK TO PRE-COVID DYNAMISM

PRE-COVID PEAK REVENGE SPENDING &
ERA COVID INFLATIONARY PERIOD
+4% CAGR -4% +10% CAGR

2015-2019 2020 2021-2023

Source: BMS World-Wide Sell in including Hygiene

THE
NORMALIZATION

+4% CAGR

2024 -2025



BEAUTY IS THE PREFERRED
CATEGORY FOR THE CONSUMER

RETAIL AUTO NON
MASS PRESTIGE FOOD & AFTERMARKET DIBL FOOTWEAR SMALL TECH APPAREL  (OFFICE ACCESSORIES ~ SPORTSEQ HOUSE- JUVENILE

APPLIANCES WARES

BEAUTY BEAUTY BEVERAGE PARTS/TIRES
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- 003 &" -GABNING MOMENTUM

WITH ALL 4 DIVISIONS OUTPACING THE MARKET FY 2025

PPD CPD
+8% VS MKT +1.8% +5% VS MKT +2%
?‘l'\STASE \ : ,‘
MKT PPD MKT CPD
i: LUXE LDB
% +3% VS MKT +2% +4% VS MKT +1.5%
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MKT LDB
MKT LUXE

Source: PPD sell in Kline FY 2025, CPD F4 market FY 2025, LUXE 100% market FY 2025. LDB Medical360 FY 2025



! WINNING IN THE MOST
' DYNAMIC CONSUMER MARKET IN THE WORLD




THE AMERICAN CONSUMER
IS DYNAMIC & DIVERSE
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GEN Z HISPANIC BOOMER MEN

16% U.S. POPULATION 20% U.S. POPULATION 19% U.S. POPULATION 32% U.S. POPULATION 50% U.S. POPULATION
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Source: US Census Data
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INCREASINGLY YOUNG, DIVERSE, & AFFLUENT

>40 %

OF BEAUTY SPEND DRIVEN BY
MILLENIALS AND YOUNGER*

>50%

OF GEN ALPHA ARE NON -
WHITE OR HISPANIC**

30%

OF BEAUTY SPEND FROM
AFFLUENT CONSUMERS VS.
6% OF U.S. POP***

>55%

OF AFFLUENT BEAUTY
CONSUMERS ARE <45 YRS OLD***

*NIELSEN HH BEAUTY PANEL
**U.S. CENSUS DATA
**SURVEYED 2,700 WOMEN IN U.S.




WITH HIGH -SPENDING POWER
STILL AMONG 55+

1in 4

PEOPLE ARE 65+ **

36%

OF BEAUTY SPEND DRIVEN
BY 55+*

GREATER THAN U.S.
POPULATION*

*NIELSEN HH BEAUTY PANEL
**U.S. CENSUS DATA




‘ Al
B\ e
TR
oy
*%. =R ]
/
by %

)

o, W 0y

LEVERAGING OUR DYNAMIC PORTFOLIO
TO CONNECT WITH CORE CONSUMERS & GROWING SEGMENTS

GEN Z MILLENIAL HISPANIC BOOMER MEN
REDKEN  NYX MAYBELLINE uY miv Miy 0 ' i KL%
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WRINKLE-MODULA
PEPTIDE SERU
IMPROVES THE LOOK
CONTRACTIC F;;;
TEXTURE AND RADIANG

- 1 LAUNCHING CONSUMER FIRST INNOVATION A\
TO CONNECT WITH THE AMERICAN BEAUTY CONSUMER
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DIVERSE OFFERING
ACROSS PRICE TIER, CONSUMER & CHANNEL

—{ 15— |

KERASTASE

/|
I " ) !
— 4 |

IS
{ KERASTASE I Yosswsou

IN
. WRON| 1 r
Findant a rillance
Gloss e ner
‘ Long hair PEGRETO friz
|
N

GLOSS ABSOIL

KERASTASE AN

amazon SEPHORA
S




