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L’OREAL LUXE 22.4%

COMPETITOR 1 ?.6%

COMPETITOR 2 8.9%

COMPETITOR 3 4.6%

SOURCE: ALL FIGURES FOR CALENDAR 2025. NOTE THAT 'OREAL IS BEFORE NON-ALLOCATED ITEMS (2.5% OF SALES AT GROUP LEVEL)
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WARNING

THIS DOCUMENT DOES NOT CONSTITUTE AN OFFER TO SELL, OR A SOLICITATION
OF AN OFFER TO BUY L'OREAL SHARES. IF YOU WISH TO OBTAIN MORE
COMPREHENSIVE INFORMATION ABOUT L'OREAL, PLEASE REFER TO THE PUBLIC
DOCUMENTS REGISTERED IN FRANCE WITH THE AUTORITE DES MARCHES
FINANCIERS (WHICH ARE ALSO AVAILABLE IN ENGLISH ON OUR INTERNET
SITE: WWW.LOREAL-FINANCE.COM). THIS DOCUMENT MAY CONTAIN SOME
FORWARD-LOOKING STATEMENTS. ALTHOUGH THE COMPANY CONSIDERS THAT
THESE STATEMENTS ARE BASED ON REASONABLE HYPOTHESES AT THE DATE OF
PUBLICATION OF THIS RELEASE, THEY ARE BY THEIR NATURE SUBJECT TO RISKS
AND UNCERTAINTIES WHICH COULD CAUSE ACTUAL RESULTS TO DIFFER
MATERIALLY FROM THOSE INDICATED OR PROJECTED IN THESE STATEMENTS.
ANY REUSE OF IMAGES AND CONTENT IS PROHIBITED AND/OR SUBJECT TO
PRIOR AUTHORIZATION.
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