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-~ LOREAL
ORLD LEADER
N BEAUTY.

e 2025 SALES

>7Bn

UNITS SOLD

95,000

EMPLOYEES

-€44Bn

€6.4Bn

2025 NET PROFIT!

>150

COUNTRIES

~€200Bn

MARKET CAPITALIZATION?

"Net Profit excluding nonrecurring items after non controlling interests.

2 As of 31 May 2026.
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- OUTPERFORMING
e MARKET

. +4ocid

MARKET LOREAL

' 'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.
22025 like-for-like sales growth.




GROWTH
ACCELERATION

ST OU T THE YEARS -

+49% +5%
- - +3.7% |
. +2.6%

Ql Q2 Q3 Q4




INNOVATIC

INCEUTICALS
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IM MULTI. CORRECTEUR
UINE PEAU VISIBLEMEN

CORRECT/CORRIOER

€ 30mi/100
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ABORATOIRE DERMATOLO!

GLAZE DROPS

ANTHELIOS

Viiamino Color Spectrum
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color spectrum.
Tone, Brightness

MAYBELLINE
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LOREAL

PARIS

ELVIVE

GLYCOLIC GLOSS

| CONDITIONER

PERFECTLY SMOOTHES
THEFIBER'S SURFACE

ty GLOSS COMPLEX
0 WITH GLYCOLIC ACID

WLL, POROUS HAIR §
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Consumer Products

+ 3. 5 % \

37%

OF SALES

1€

OF SALES

2025 like-for-like sales growth. "Based on 2025 net sales.
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ALL REGIONS GROWING

EUROPE
N AMERICE €1j'4?/ P NORTH ASIA
€11.7Bn * 10.1en
+3.4% v +0.5%
. ,-“‘?‘
LATIN AMERICA SAPMENA

€3.3Bn | | EMERGING MARKETS' |  €4.1Bn

+8.3% _ +10.9%
J €7.4Bn
ol +9.7%

All growth figures are on like-for-like basis.
ooooooooooooooooooooooooooooooooooooooooooooooooo
oooooooooooooooooooooooooooooooooooooooooooooooooooooooooo
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CONTINUED CONQUESTS IN
EMERGING MARKETS

17% -~40%

OF SALES OF SALES GROWTH
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NORTH ASIA
A TALE OF

- TWO CITIES

MAINLAND CHINA TRAVEL RETAIL ASIA
+59, L’'OREAL GROWTH
Sell-in Sell-out
oOM25 4Q25 OM25 4Q25
-
+1%

mll 200728 b2 20028
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LOREAL
GROWTH

EXCLUDING TRAVEL RETAIL ASIA

/ Like-for-like growth adjusted for IT tronsformotlon
excluding TR Asia

+6%
+5% ' +4.5%
+4% '

+3%

7

Q1 Q2 Q3 Q4 Y.
2025

1+4.3%

2+5.7%
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DRIVING GROWTH

LANCOME

PAR\S

Our Makewp leons

LOREAL MARKET

+13% | ~-+8%

OR LALACOLOR

SHOP OUR MAKEUP MUST SARNES -

0%

QESAlalEs

Includes sales on L'Oréal’s brand websites, sales to online pure players, and the e-commerce portion of sales
to traditional retailers (based on non-audited declarative data); like-for-like.

2 BMS 2025.



A STRONG P&L

74.3% >€14Bn 18.8%

GROSS MARGIN A&P SPEND SGE&A

20.2%

OPERATING MARGIN

+20Bps

MARGIN EXPANSION |

+10 Bps Stable vs LY -10Bps

MARGIN EXPANSION

DESPITE
30 BPS TARIFFS HIT

DESPITE
40 BPS TARIFFS HIT



DIVIDEND IN EUROS

LOYALTY BONUS +10%

Dividend increase for shareholders who have continuously
held shares in registered form for at least two full calendar years

- 3.85 385 400
- 3.30
2.70 I I

2014 2015 2016 2017 2018 2019 2020 PAOPA 2022 2023 2024 2025

"Proposed at the shareholders’ meeting to be held on 24 April 2026.
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2025: A RECORD YEAR:
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!Internal data.



_ SCALING AI USE-CASES TO DELIVER STRONG VALUE

Al-POWERED Al-POWERED Al-POWERED
CONSUMER JOURNEYS METIERS -~ EMPLOYEES

A N\
/B LOREAL . DN
S DM A
/o CDMO
il ' > .5 y
‘“;\ OPERATIONS .
COMMERCE I

F.INANC,E & LEGAL .
HR .
I'T
SUSTAINABILITY

Scroll To Explore



CREATES VALUE
FOR THE COMPANY

AUGMENTED AUGMENTED AUGMENTED AUGMENTED
CONSUMER JOURNEY A&P ROI CREATIVITY RESEARCH

LANCOME
RENERGIE S

Y,




A RECORD YEAR
- OF INNOVATION

WEIGHT OF LAUNCHES

' +150Bps

.

&

725

PATENTS IN 2025

<
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EUROPE’S

COMPANIES

2025




JACQUEMUS MecdikS

RECORD YEAR IN ACQUISITIONS

i
i

COLORWOW ‘ GALDERMA

EST. 1981

PARTICIPATION

AFTER EXPIRATION
OF COTY LICENSE




THE BEST Sp——
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THAYERS
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ACCESSIBLE PRICE POINT
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LOREAL
IS STRONGER
HAN EV
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-BEAUINY
CONSUMERS
INCREASE

OBJECTIVE 2Bn
'OREAL CONSUMERS
IN THE NEXT DECADE

<25
+125M

\TIAL CONSUMERS
BY 2030

v

World Data Lab.



LASTING BEAUTY TRENDS

E-COMMERCE PRICE BEAUTY DIVERSITY
PENETRATION LADDERS ROUTINE CREATING
ACCELERATION STRETCHING SOPHISTICATION NEW NEEDS

RPLASTY -
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LOREALZ “ =
ALWAYS READY TO
SURF THE TRENDS _ a0l




HAIRCARE
OPHISTICATION

MULTIDIVISION
CONQUEST PLAN




HAIRCARE

£L0PED WITH csnmromm).s
oV

Anti-Dandruff
Hydrating
Shampoo

PVRITHIDNE
ANTI- DANDRU
SHAMPOO

Eliminates up to 100% of visible flakes
without disrupting the scalp barrier”

Leaves hair feeling healthy & soft

\iith 3 essential cerar ides,
niacinamide & hyaluronic ac d

11C
FROM SULFATES, MIT,
PARABENS & FRAGRANCE

{2L0Z(355 ml)

REDKEN

STH AVENUE NYC

acidic bonding
COncentrate

shampoomg

tensn conditoning. B
et forttyng optn

edgeants, tratés en S0

CITRIC ACID*
— ol
9 EXPERT

% CONCENTRATION

caro
complex

25f0z T5ml€

BREAKTHROUGH

ELVIVE

GLYCOLIC GLOSS

SHINE ACTIVATING MASK

Intense shinein1use

DULL, LIFELESS HAIR

250 ml 8.45fl.oz.

—

INNOVATIONS

OUTPERFORMING
THE MARK=.

2.5x

OVER THE LAST 6 YEARS

'L'Oréal like-for-like sales growth.

2 'Oréal beauty market estimates based on manufacturer’s net prices, excluding soap, toothpastes, razors and blades. At constant exchange rate.



HAIRCARE
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VISIONS

DERCOS

T ENCHHMENAINQ U &

: } - Anti dandruff
GARNICR - Anti-pelliculaire
MIS ‘ g PIROCTONE OLAMINE

: [BisaBoLoL |

3 DERMATOLOGICAL
B SHAMPOO

N
\

Bl DANDRUFF
Bl &ITCHY SCALP

PELLICULES
& DEMANGEAISONS

S1S S
GENE M SHAMPOOING

! =
‘ S TRAITANT

SERUM ANTI-CHUTE Fommsr::m
ANTI HAIR-FALL FORTIFYING |

AMINEXIL T
+ RACINE DE GINGEMAR
+ CAFEINE

' | < —Sensitive scalp —
LONG, b ~ : .
FRIZZY HAIR i r < Cuir chevelu sensible

------------

RODUCTé\:‘. | . g ' _

x2 HISTORIC GR&WTH RO CON UTIVE YEAR ‘ DERMATOLOGICAL HAIRCARE
AVERAGE OF DOUBLE-DIGIT GROWTH DOUBLE-DIGIT GROWTH

Like-for-like growth over the last 15 years.



HAIRCARE

NEW 2026
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| BER DENSIFYING
g co NQEQNLF?G
| COLLAGEN PEPTIDES)

e & visibly fulley i

] THIN, FLAT HAIR



HAIRCARE
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BUILDING A UNIQUE
POWERHOUSE




FRAGRANCES

“FRAGRANCES BOG
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FRAGRANCES

FRAGRANCE TRENLC
SO BE GLORE

e




FRAGRANCES

GLOBAL LEADER
IN LUXURY FRAGRANCE




FRAGRANCES




BREAKING
RECOR




FRAGRANCES

COUTURE
SUCCESS
STORIES

" Based on 2025 sales.

/ VALENTINO

LAUNCH IN 2019

LAUNCH IN 2021




FRAGRANCES

BOTTEGA VENETA

BALENCIAGA

*

CQUEMUS
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AFTER EXPIRATION OF COTY LICENSE




FRAGRANCES
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Blaze of Stillness
Maison Margiela

PARILS

Eau de Parfum

HAUTE PARFUMERIE M TS






—_
MAKE-UP

MAKE THE TREND
MAKE THE MARKET

CPD BRANDS MAKE-UP ACCELERATION IN US
ALL BRANDS OUTPACING THE MARKET

+0.5%

Q4

5% —e-MKT =#=CPD MAKEUP

2025 sell-out.



MAKE-UP

CCELERATION
OF LAUNCHES

1
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MAKE-UP
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2026
INNOVATIONS




ACTIVATING
- SPEED OF CULTURE




MAKE-UP

BEAUTYTAINMEN
MOVING AT THE SPEE
OF CUL TS |




SKINCARE

BRIDGING
HEAL TH & BEAENES

PIONEERING
LONGEVITY
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SKINCARE

2021 2022 2023 2024 2025

2017 2018 2019 2020

BMS 2025.



SKINCARE

QT QO Q3




SKINCARE
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SKINCEUTICALS

A.G.E.
INTERRUPTER
«+ ULTRA SERUM +-
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% SKINCEUTICALS
NEW BILLIONNAIRE BRAND

LIFTACTIV

OLLAGEN
PE?%LIST

BONDING SERUM




SKINCARE
TO€450 ) &\

=PLA (=ns)
‘i’? zF:zlzccs.DC 150z

18)3(0)8)

PORTFOLIO
MULTIPLE PRICEPOINTS

FROM €3

Brazil price in EUR equivalent. 2 China price in EUR equivalent.



SKINCARE

I'T NEW CONSUMERS
IN EMERGING CON



SKINCARE |

GLOBAL ROLL-OUT
OF ACQUlSlT Ol S
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MULTIDIVISION

ATTAC
ON BODY

PREMIUMIZATION
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Eleos Nourishingd Body Cleanser

Soin Nettoyant et Noumssan\ Eléos
pour e Corps

. patchouli * Clove Bud

ouli - Clov de Girofle

al for dry SK



SKINCARE

|NTERCEPT
THE CREAM

DEVICES SUPPLEMENTS
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 DYNAMIC BEAUTY MARKET
. OUTPERFORMANCE OBJEC
 GROWTH ACCELERATION il
 STRONG INNOVATION PIPELINE-
~ MULTIDIVISION STRATEGY
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NEW SERVICES NEW CATEGORIES NEW TECHNOLOGIES
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ACROSS CATEGORIES

ACROSS CHANNELS
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° DISCLAIMER *

_“This document does not constitute an offer to sell, or a solicitation of an offer to buy L’Oréal
shéres. If you wish to obtain more comprehensive information about L’Oréal, please refer to
the public documents registered in France with the Autorité des Marchés Financiers (which
are also available in English on our Internet site: www.loreal-finance.com). This docungent may
contain 'some forward-looking statements. Although the Company considers that these
statements are based on reasonable hypotheses at the date of publication of this release,
they are by their nature subject to risks and uncertainties which could calse actual results to
differ materially from those indicated or projected in these statements. Any reuse of images
antd content is prohibited and/or subject to prior authorization.”



